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New 


REVOLVING DISPLAY 


for Wiss Shears and Other Goods 


TORES which have used this display report it the 

most effective “silent salesman” they have ever 

had. It moves, and has brilliant color, two most im- 
portant factors for catching the eye. 


It consists of a high grade electric turntable, and a 
wood display covered with brilliant orange velour on 
which is mounted a selected assortment of shears and 
scissors. 

The turntable revolves slowly, making 2 to 4 turns a min- 
ute. The current costs less than lc for 24 hours. 


Ordinarily a display unit of this kind sells for $35.00, but 
we are offering it for a small fraction of that price. 


Write for our proposition 


Nationally Advertised— 
“The Easiest Line to Sell’”’ 


The uniform high quality of Wiss Shears has been known 
for 80 years. They are extensively advertised in The Sat- 
urday Evening Post and a dozen other leading magazines 
like Ladies’ Home Journal and Good Housekeeping. 
Stores which display these goods reap the benefit. We 
can supply practical and efficient selling helps. Dealers 
find that Wiss Shears and Scissors sell more readily than 
any other brand. 


Write for catalog and prices 


J. WISS & SONS Ct 


ESTABLISHED 1848 






Used On “Counter 
or In Window 


Because of its convenient size, this display is suit- 
able for either window or counter. It can be used 
in stores where space is difficult to obtain. 

The unit measures 25 in. high by 18 in. wide (over 
all). The total weight with merchandise is 18 Ibs. 
It is furnished with a carefully selected assortment 
of 33 best selling numbers. 


Shears and scissors are always seasonable—and this 
display can be used every day in the year for 
shears and scissors as well as for other goods. 


Write for details. 
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MDCCCXLVII THE YEAR OF WONDERS 1847 








PSCTSEISCESCUSCRSCESCESCESCESC| 


ISTORY has a quaint 

way of throwing confetti 
at the years when Major Gen. 
So-and-So had the fortune to 
win a battle . . . the years that 
count are not the tinseled dates 
of politics and battle, but the 
simpler years when men were 
born, inventions and events 
occurred, that make our daily 
life as rich and pleasant as 
it is. . . . Those are the 
milestones to remember... . 
And what a year 1847 was! 


Sa Sa Sa a Sa a 


In 1847 — Thomas A. Edi- 
son, the famous inventor, 
was born. In 1847— Mayor 
. Quincy’s gift of $5,000 
< ‘ 2 started the = 
Boston Public Library. In pas 
1847 — Professor Moses G. 
Farmer invented and ex- * 

hibited the © 
first electric passenger car 
at Dover, N. H. In 1847 
—Utah was settled by the 
Mormons. In 1847 — Post- 
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Webster was at the height 
of his career as a United 
States Senator. In 1847— , 
The first United States mail steamer 


sailed from New York. 
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nd ever since that year of years 
1847 ROGERS BRoOs. Silverplate has been 


on the tables of America’s first families 


...and on the profit side the tale of the satisfaction that 1847 RoGErs 


Bros. Silverplate has brought to America’s 


of the books of -America’s housewives. 
: Year by year, increasing profits! Year by 
4 Ds 2 i é 4 / 
oil ve rware Merchants year, increasing turnover, generous margins 
and ever-deepening good will! Year by year, 


Never a year in all the eighty and more years 4 better, bigger, more profitable line to fea- 


since 1847 when the books of the country’s 


leading silverware merchants have not told And ¢/us year .. . 1928 . . . a greater story! 


1847 mse ho BAOS - 


SILVER PLATE 


INTERNATIONAL SILVER 


ture in your store. 





GENERAL OFFICES: MERIDEN, CONN....SALESROOMS: NEW YORK, CHICAGO, SAN FRANCISCO 


CANADA .. + INTERNATIONAL SILVER COMPANY OF CANADA, LIMITED, HAMILTON, ONTARIO 





HARDWARE AGE, published weekly by the IRON AGE PUBLISHING CO., at 239 West 39th Street, New York, N. Y., U. S. A. Entered as second 


class matter May 22, 1918, at the Post Office at New York, under the Act of March 3, 1879. (Printed in U. 8. A.). $3.00 per year. Single copies 
25e. each. Vol. 121, No. 22. 
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Drop-forged from the solid bar of 
our famous 

**Supersteel”’ 
and scientifically Heat-treated 


A line of axes that sell on sight, and repeat 
on their superior chopping qualities. 


Any experienced woodsman will immediately 
recognize these tools as “thoroughbreds’”—cor- 
rect in every line—combining grace with cut- 
ting speed and endurance. 


The Thin Bit 


means a deep clean cut, at every swing. Bit 
can be ground far back because the steel is the 
same throughout. 

Quality of steel and our method of tempering 
make it hold its edge. 


Seasoned Hickory Handle 


combines grace with strength and elasticity. Its 
two-tone finish at the grip end keeps it looking 
bright and new, through repeated handlings in 
the store. 





Makers of Good Tools 
for 58 years— in Chicago 


Send for our catalog. It describes 
the following among other V & B 
products: 


Axes 
Bits 
Braces 
Chisels 
Hammers 
Nail Sets 
Nippers 
Pincers 
Planes 
Punches 
Rivet Sets 
Scrapers 
Scutches 
Star Drills 
Tongs 
Etc. Etc. 







Michigan and Dayton 
Patterns 3 to 5. tb. 
weights. 


Also Boy’s, Hunter’s Camp 
and House Axes. 


V & B Supersteel 
HATCHETS 


Drop forged from the solid bar of 
SUPERSTEEL and _ individually hand- 
tempered. Can be sharpened far back. 


Hold their edge wonderfully. Thin bit makes 
easy cutting. Two toned hickory handles. 
The heads stay on. 

Complete range of styles and sizes. 


Everyone a quick-seller. 





VAUGHAN & BUSHNELL 
MANUFACTURING COMPANY 
(Makers Of Fine ‘Toots 
2114 Carroll Ave.~ » Chicago, Ill. U.S.A. 
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Assortment “G"=Consisting of 18 
Brushes packed in an attractive, 
sales-producing counter display 
box. 7 different styles of brushes 
are included —all fast-selling 
numbers. 















Assortment "“K”—Similar to 
assortment 'G’’—containing 
12 brushes 





Speed Up Sales 
‘Oven.’ — With Osborn Wire Brush 
Assortments 


To help dealers increase 
their sales and profits on 
Osborn Wire Brushes— 
Osborn has packed an as- 
This new, window degay i sortment of fast-selling 
Wire Scratch Brushes, Write numbers in an attractive 
sales-producing carton. 


Put one of these assort- 
ments on your counter and 
watch the increase in sales 
& — without any extra effort 
on your part. 
TW OSBORN MANUFALTURING COMPANY 














Free While They Last 





5401 Hamilton Ave. Cleveland, Ohio 
Branch Offices: 
New York Detroit Chicago 
San Francisco Los Angeles 


A BETTER WEARING BRUSH FOR EVERY USE 
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Protect Your Customers with Burglar-proof 


Segal Locks 


They will appreciate it 


Police records show that most burglaries are made 
by jimmying doors. This takes only a few seconds. 
What protection do you afford your customer 
against the burglar’s jimmy? 


No. 666 


Segal Jimmy-proof Locks have stood the 
test for years. They protect millions. 
Never jimmied. Study the construction 
and you will see why. 


Indorsed by National Board of Fire 
Underwriters, burglary insurance com- 
panies, and by satisfied customers every- 
where. 

















The Segal Latch 


No. 212 is furnished with: 


A—Segal Patented Gauge Marks (see arrow mark) make 
it easier to install—saves risk of spoiling the door. 

B—A full lock-size pin-tumbler cylinder with unlimited key 
changes. 

C—Patented countersunk cylinder-ring. 

D—Our full size back plate assures perfect alignment of 
cylinder with case, easy operation and prevents latch-case 
from shifting out of correct position. 

E—More screws on case give added security. Protect your 


ood will by selling Segal Latches. 
No. 212 fetch pos selling Sega tches. They offer the greatest 


















Ségal Double-Acting 


Segal Six 
8 Segal Key Cutter Cylinder Padlock 


Lever Padlock 





Pays for itself in a few months. 





Anyone can operate it. 


ional le hei bust Segal Cylinder Padlocks afford real 
Even this has the touch of Segal oe ene protection because of their sturdy 
quality. These strong wrought steel Positive accuracy is assured. construction. Keys turn in any posi- 
padlocks are one of the best selling Wide tow thieeanbins: tion—right or left. These Locks are 


having a large sale throughout the 
country. 














items in the big Segal line. 


























(The BEST COOKS use 


Alumimum 














At Battle Creek Sanitarium, in main and diet kitchens, all cooking is done in aluminum utensils 


In Renowned Sanitariums: 





~ 


, Whose judgment could you more confidently follow in 
\\ > the selection of kitchen equipment than that of insti- 
tutions like Battle Creek Sanitarium, where medical 

and dietetic experts ceaselessly study the health-building 
properties of right food, rightly prepared? 

At Battle Creek they cook everything in aluminum. They 
use aluminum because it cooks everything well, because it 
holds and transmits heat, because it is durable and economical, 
because it is unaffected by food acids, and because it is easy 
to keep hygienically clean. 

What invaluable qualities these are; how essential in the 
home! Surely it is no wonder that so many thoughtful women 
have adopted utensils of this admirable “‘modern metal”’ as 
the foundation equipment of their efficient kitchens. 


The best cooks use aluminum. 


[tenenaneneeceeeeeneens eseesMAIL COUPON FOR BOOKLET «+ecceeseeceneceeces seevdsece, 
ALUMINUM WARES ASSOCIATION : 


Publicity Division, 844 Rush St., Chicago 


Please send booklet, ““The Precious Metal of the Kitchen,”’ to address written below: 


' 











Ask them at 
Battle Creek 


If you want to know what kind 
of utensils the ‘‘Best Cooks” use, 
just ask the dietetic experts of the 
world-famous Battle Creek Sanita- 
rium. They use nothing but alumi- 


num there. 


If your customers want your ad- 
vice as to the most efficient and 
economical ware for the best and 
most ‘healthful cooking, tell them 
that aluminum is the choice of the 
greatest hospitals, hotels, colleges, 
and domestic science institutes in 


the United States. 


The advertising of Aluminum 
Wares Association has been telling 
this interesting story to the women 
of America for the last two years. 
The advertisement reproduced at 
the left is the latest in this powerful 
co-operative campaign of the alumi- 
num wares industry. Your custom- 
ers will see this advertisement in the 
ladies’ Home Journal, or McCall’s, 
or Good Housekeeping, or the 


Country Gentleman, or Hygeia. 


Help the Aluminum Wares Asso- 
ciation to help you to sell more 
aluminum. Send in your questions 
on any points about aluminum that 
your customers bring up. We are 
ready to give you any information 


that you may need. 


ALUMINUM WARES ASSOCIATION 


Publicity Diziston, 844 Rush St.. Chicago 
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GRA Y-WICK 


“Gray-Wick may cost a little more, but—it is worth it” 


This popular brand of Screen Wire Cloth has proved one 
of the best sellers on the market. 


It is extremely durable, being made from rust-resisting 
Open Hearth Steel produced in our own furnaces. The 
wire is drawn in our own mills and every operation is 
under our personal supervision. 

Gray-Wick carries an extra heavy electro zine coating 
thoroughly enameled with transparent varnish. It gives 
wonderful service and absolute satisfaction, being known 
as the cloth of “Long Life.” 

It unrolls smoothly and lies perfectly flat, making it easy 
to apply. Has a pleasing Gray color. 


Your Jobber will supply you. 


12 Mesh, No. 33 gauge each way Our Other Brands of Screen Cloth 
14 Mesh, No. 33 gauge each way Cortland Black Enameled 
16 Mesh, No. 33 gauge filler White Metal Finish 
No. 34, gauge warp Wickwire Premier 
18 Mesh, No. 34 gauge each way Wickwire Bronze 


INCORPORATED 1692 
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SELF-LUBRICATING 
PUMP JACK 


JaMVERS toner 


Regardless of the type of pump jacks you are selling—be they Myers or of other 
manufacture—Myers Self-Lubricating Pump Jacks hold more possibilities for business than 
ever before. 



















The idea of self-lubrication in power pumps and its advantages are acknowledged 
and accepted by leading pump experts. The electrification of rural districts is progress- 
ing rapidly. The time for better pump equipment is here. And with its coming, Myers 
Self-Lubricating Pump Jacks, time tested and proven, stand ready to step in and provide 
your customers with dependable low cost power water facilities. 


Self-lubrication, scientifically applied and fully protected, other outstanding improve- 
ments in design and general construction, 
styles for engine or motor, break down sales 
resistance and open up new lanes to more 
pump stand business. 


Why not order samples today? 
Remember—You take no chances 
with the MYERS. Write or wire. 





























THE F.E,MYERS & BIRO.Co: 
ASHLAND, OHIO. cos 
ASHLAND PUMP AND HAY TOOL WORKS 
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What Customers Get Out of Chisels 
Depends Upon What Goes Into Them 








Nothing:but the finest of high car- 
bon crucible tool steel ever goes 
into UNION Carpenters’ Chisels. 


That is why carpenters and others 
get real satisfaction out of them. . . 


UNION 


CARPENTERS’ CHISELS 


do more than start work with a 
keen, rust-resisting cutting edge— 
they HOLD it. 


Blade and socket in one solid piece 
—no weakness—no imperfections 
as in the old method of welding. 
Handles of seasoned white hickory, 
carefully turned and fitted with 
heavy caps of live leather. 





A fine finish reflects the quality. 
They sell on merit. 


Ask your Jobber to supply you. 
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Reg. U. S. Pat. Off. 


TORRINGTON, CONN., U. S. A. 


New York Office: 151 Chambers St. 
ESTABLISHED 1854 INCORPORATED 1864 
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Hardware Manufacturers— 


An Extra Preferred Issue 
100% Cumulative 


On July 5th HARDWARE AGE will issue the RETAIL CONVENTION 
NUMBER which will contain a complete, illustrated report of 
the Annual Retail Hardware Convention, held in 
Boston during the week of July 25th-29th. 


Purpose of the Issue 


The purpose of this issue is to report 
to the Retail Hardware Merchants 
throughout the country the dis- 
cussion and solution of the basic 
problems affecting retail hardware 
merchandising considered at the 
convention. 


Your Security 
Every one of the 20,000 hardware 


merchants and jobbers and _ their 
salesmen—readers of HARDWARE 
AGE— is vitally interested in the 
solution of these problems — and 
this guarantees you that this issue 
will have a most interested reading 
from cover to cover. 


Earnings 


Your earnings from space used in 
this issue must be LARGE—for you 
are assured of an audience particu- 
larly susceptible at this time to your 


sales message. 


Price—Regular Space Rates, To Yield 100%, or better 


Space in this issue is offered by HARDWARE AGE, 239 West 39th St., 
New York, N. Y. Final forms close June 26th—but we suggest 
that you submit copy before June 12th so that final 
proof can be sent you for your approval. 
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A high grade trash basket 
and rubbish consumer. Baked 
green enamel finish. We also 
manufacture the “ Junior” 
Burner Basket, low-priced to 
get the big volume business. 


C. F. Co. 1928 
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“Red Tag” is the stop sign 
for Fence Buyers ~ 


Home Owners everywhere 
recognize this symbol as 
the mark of Dependability 


Today, more than ever before, people buy trade- 
marked merchandise of established reputation and 
known value. Often the preference for a certain 
brand determines the sale before the customer enters your store. For 
years Cyclone “Red Tag” Ornamental Lawn Fence has occupied such a 
position among home owners. They recognize the Cyclone “Red Tag” 
as the mark of dependable fence protection. This prestige makes it easy 
to build volume sales on Cyclone Fence. 





Cyclone “Red Tag” Fence represents maximum fence value. It is made 
by fence specialists, who make nothing but fence and have facilities for 
producing the best. Highest quality, proper construction, right prices and 
established reputation make Cyclone “Red Tag” Lawn Fence a profitable 
line for dealers. 


You can get the big ornamental fence jobs, as well as the small ones, with 
Cyclone Fence. Cyclone “Complete Fence” is made to measure to fit your 
customer’s property. Picket type or Chain Link fabric, galvanized or 
painted green. Send measurements to nearest Cyclone offices for estimate. 


Write for latest Cyclone catalog. 


Cyclone Fence Company 
Main Offices: Waukegan, IIl. 


Works and Offices: North Chicago, Ill.; Cleveland, Ohio; Newark, N. J.; Fort Worth, Texas. 


Pacific Coast Division: Standard Fence Co., Oakland, San Francisco and Los Angeles, Calif.; 
Northwest Fence & Wire Works, Portland, Oregon; Seattle, Wash. 


Direct Factory Branches in All Principal Cities 


Pe 


REG.U.S.PAT. OFF. 


Fence.-Gates 
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SILVER 
STEEL 


If You Want a 
Legitimate Profit— 
Stock ATKINS! 


Atkins SILVER STEEL Saws are built 


up to a standard, not down to a price. 





When you buy a cheap saw on price 
only, all you get is price—nothing else! 
Atkins saws pay the dealer a real profit. 


SUPERIORITY OF 
ATKINS SAWS 


The Atkins name on a saw is your guar- 
antee of: 


(1) Better material—SILVER STEEL. 


(2) Exclusive patented two-way taper 
grinding. 





(3) Efficiency in cutting, they cut faster 
and easier. 


(4) The Improved Perfection Handle 
used exclusively on our Nos. 53, 65, 
400, and 401, eliminates wrist 
strain. 


a | 


Quick turnover because they are 
built on a quality basis, and have 
a reputation for dependability. 


Ask for Atkins New Catalog 
Now Ready 


Atkins Saws, Tools and 


Trowels are the Best ‘ 
Value for one’s money 
N 


No.3 TROWEL 








E.C.ATKINS & CO. 


ESTABLISHED 1857 THE SILVER STEEL SAW PEOPLE 


Home Office and Factory, INDIANAPOLIS, INDIANA 
Canadian Factory, Hamilton Ontario 
Machine Knife Factory, Lancaster N.Y. 


Branches Carrying Complete Stocks ln The Following Citheas 
Atianta N. San Francisco 
Memphis N wth me og Seattle 

e Po: sent Y Paris. France 
Minneapolis rtiand.Ore. = Vancouver, B.C 
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Picture the Profit! 


F the actual profil of those 

who really take full advan- 

tage of the helps offered by 
their trade papers were totalled 
it would be an amazing figure. 
One man realises over five hun- 
dred dollars’ extra business as 
a result of one idea gleaned 
from HarpwareE AGE, another 
states that he never fails to get 
some real money-making idea 
from its pages. 

Let your assistants have the 
benefit of these helpful pages 
by having a copy sent to their 
homes. 


Read What They Say 
About Us 


Kindly enter our subscription to 
HARDWARE AcE for a period of two 
years. 

It might be of interest to know 
that, although we do not handle 
hardware items, the writer has found 
HARDWARE AGE such a good medium 
for ideas that we consider it in- 
dispensable in our line, as we can 
copy a good many ihat pay for the 
cost of the paper many times over. 

Kindly bill us for the above and 
we will send check covering by re- 
turn mail. 

Very truly yours, 

(Signed) BLAIR SEAGER, 

Metropolitan Radio Supply Co. 


Los d Ingeles. 


Tt is a real pleasure to read your 
magazine. Your information, advice 
and articles are worth a thousand 
dollars to me. 

I haven't missed reading a single 
copy yet, and am surely looking 
forward for the next copies to come. 

(Signed) B. BENDAT, 
Bendat’s Hardware Company 
Chicago, Ill. 









































Putting 4-Wheel Brakes 
on High Pressure Selling 


HI 


BBARD, 














A section of the Buying Department at Hibbard, Spencer, Bartlett & Co. 


The manufacturer with a worthy product 
to sell finds a cordial reception at Hib- 
bard’s. But the salesman who endeavors 
to “stock us up” on a slow moving or 
inferior article finds his best desk-pound- 
ing salesmanship powerless before the 
seasoned judgment of our buyers and 
the undeniable evidence of our carefully 
kept records. 

Eighteen veteran buyers, each an expert 
in his particular field, comprise your first 
line of defence against this daily storm 
of persuasive selling. Each one of these 
buyers has risen from the ranks. They 
know hardware. They know the com- 
panies from which they buy, their manu- 
facturing methods, the raw materials 
used. Years of training have ripened 
their judgment, enabled them to foresee 
what merchandise will sell readily over 
the retail counter, what will not. 


211 EAST 


A corps of assistants and stockmen with 
their record books reinforce the buyer's 
decisions, guard him against over-pur- 
chases, remind him in plenty of time to 
replenish fast-moving numbers. 

This great buying department—built up 
over many years— is maintained solely 
for the benefit of our customers. The 
retailer who exposes himself to the sell- 
ing flame of every factory salesman who 
passes by, runs the risk of buying inferior 
or hard-to-sell articles — always dear at 
any price. 

But the merchant who relies on seventy- 
two years of organization experience is 
not apt to find his shelves filling up with 
stagnant merchandise. He profits from 
selections made by what is probably one 
of the most capable buying organizations 
in the country—in experience, in judg- 
ment, in ability to choose the right items 
at the right price. 


SPENCER. BARTLETT & (0. 


WATER ST. 
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By Clew S. Soule 


Chain Store Competition 
Confidence, Key Items and Price 


“WN HE chain store has, to a certain extent, affected 
the business of the independent retail hardware 
merchant. It is still having an adverse effect 

on his business. 

To be sure it has not affected the hardware busi- 
ness to the extent it has that of merchants in many 
other lines, and we do not believe that it ever will. 
The hardware stock is too diversified to permit the 
standardization which is essential to chain store suc- 
cess. There are approximately 60,000 items in the 
hardware range. The average hardware store carries 
from 4000 to 6000 items, yet two hardware stores only 
a few miles apart may carry entirely different stocks. 

There are, however, certain items which are in gen- 
eral use; which fit into all hardware stocks. Those 
are the items on which the chain stores specialize. 

But it is not the mete fact of the chain store carry- 
ing such items that creates the hardware merchants 
problem; it is not merely because they merchandise 
such items in a modern way, although modern mer- 
chandising methods have undoubtedly aided the 
chains. 

What then is the elusive something which has 
caused even the efficient hardware merchant to regard 
the chain store as a more or less serious competitor? 

There are probably several elements involved, but 
the fact remains that the majority of independent 
retail hardware merchants believe that price is their 
main obstacle in dealing with chain store competition. 

Personally, we do not believe that price is the out- 
standing reason why independent retail hardware 
merchants are affected by chain store competition. If 
prices were the same in both sources of supply there 
would still be competition worthy of considerable 
attention. But we do agree that price is a factor in 
the present competitive situation and a factor which 
cannot be ignored. 

True, the chain store carries only a small fraction 
of the hardware line, but it selects the items of wni- 
versal use. The number of items which it carries at 
unusually low prices are comparatively few. Never- 
theless, there are in the chain stores today a certain 
number of key items, on which the independent retail 
hardware merchant seems to be unable to “meet the 
price.” On some of these items he apparently has 
not even a source of supply. In most localities these 


key items number only around thirty or thirty-five. 
The total of such items probably does not exceed one 
hundred. 

But, you say, if that is all there is to the price com- 
petition, it is hardly worth considering. Let the chain 
stores have those items; there is no profit in them 
anyhow. We agree absolutely. If it is merely a 
question of dropping a hundred non-profitable items, 
then drop them. Unfortunately, however, that isn’t 
the whole problem. 

We are firmly convinced that the future prosperity 
of the independent retail hardware merchant will be 
based primarily on standard goods at standard prices; 
on quality merchandise which carries a fair profit. 
But—in order to sell that type of merchandise the 
independent hardware retailer must hold the confi- 
dence of the buying public. He must prove that he is 
fitted to be the hardware buyer for his community. 

When the customer is continually confronted with 
key items on which his retail hardware merchant can- 
not, or does not meet the price, he loses confidence 
in that merchant. He begins to think that the inde- 
pendent hardware merchant is high, not merely on 
the key items, but on all items. He is inclined to 
stamp him as a profiteer. Then when he wants stand- 
ard quality goods he is apt to go elsewhere for them. 

That’s the reason why price on a comparatively 
few items is giving even the efficient retail hardware 
merchant cause for concern. He feels that he must 
be in position to meet those prices. He doesn’t want to 
sell the cheap competitive items, but he wants to be 
able to prove that he can “meet the price,” and then 
through intelligent comparison, sell the standard 
goods at standard prices. 

The hardware merchant must remain a quality mer- 
chant—a sales outlet for standard quality goods. He 
must be just as efficient as his most efficient com- 
petitors. He must carry variety, style and sufficient 
quantity. His store must be as modern as any in his 
community. He must learn to sell rather than merely 
fill orders. Those are his big problems. When he 
has solved them, and when the comparatively small 
problem of price on an insignificant number of key 
items has been met, as it will be met, chain competi- 
tion will mean only so much more merchandise for 
sale in his trade territory. 


This is the sixth of a series of articles in which the Editor of Harpware AGE discusses 
the Chain Store Competition in all its phases 
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oston! 


New England metropolis to be mecca of retail hardware 

men week of June 25th. Comprehensive study of 

Hardware Council’s retailing section to follow same 
lines as last year’s convention 


HIS year the annual congress of the National 
Retail Hardware Association will meet in Boston, 
Mass., the week of June 25. Headquarters will 
be at the new Hotel Statler. The program embraces a 
comprehensive study of the retailing section of the 
Hardware Council report, the presentation of which will 
probably follow closely the methods employed last year 
at Mackinac Island. Committees have been assigned to 
analyze the various phases of the council retailing report. 
Composite reports of each committee will be presented 
to the Congress for consideration and discussion. 
3oston, the metropolis of New England, has many 
points of historical interest. The city and nearby towns 
abound in points 
of interest promi- 
nently identified 
in the early days 
of the settling of 
America and later 
equally as promi- 
nent in the steps 
leading to the 
Revolutionary 
war and its early 
battles. 

New England 
States provide 
the homes of 
many well-known 
factories supply- 
ing hardware and 
allied products to 
the world. Hard- 
ware men will 
feel much at home 
visiting this part 
of the country. 

Boston was 
founded in 1630 
on three hills 
(Trimount), and 
is closely bounded 
on all sides by 
thriving small 
towns and cities. 
Next to farming 
one of the earliest 
industries of this 
entire section was 
the hand forging 
of metal products, 
such as _ nails, 
anchors and other 
hardware. 

Its congestion 








of streets, buildings and business in the downtown sec- 
tion, in contrast with the broader avenues and modern 
buildings in the newer part of the city. with the at- 
mosphere of antiquity is pleasing to the average visitor. 

Boston has one of the finest park systems in the 
country. 

In the older part of Boston, the North End, where 
now dwells the Italian colony, will be found the home 
of Paul Revere, built soon after the great fire of 1676. 
Revere occupied it from about 1770 until 1800. He was 
first a beater of metals, and subsequently operated a 
foundry, but is far more famous for his ride from 
Charlestown, now a part of Boston, to Lexington and 
Concord to warn 
the Colonists that 
the British were 
coming to destroy 
military stores at 
Concord. 

Close at hand is 
Christ Church, 
generally known 
as the Old North 
Church, with 
stone walls two 
and a half feet 
thick. It is the 
oldest church in 

3oston and from 
its spire Paul Re- 
vere was flashed 
a signal by lan- 
terns that told 
him which way 
the English troops 





Lexington. 
Faneuil Hall, 

commonly known 

as the Cradle of 


easy walking dis- 
tance of Paul Re- 
vere’s home and 


Church. The first 
hall was donated 
by Peter Faneuil 
and built in 1742. 
It was burned in 
January, 1762, 
and rebuilt in its 
present form in 
1762-1763. It was 


Christ Church, better known as old North Church, from which the famous signals were flashed °,° 
to Paul Revere, sending him on his midnight ride here that citizens. 





were to march on. 


Liberty, is within: 


the Old North: 
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gathered to plan the Boston Tea Party, one of the events 
leading to the Revolution. 
The Hall is in the center of what formerly was bos- 





The home of Paul Revere, in North Square, now surrounded by 
tenement buildings 


Now the biggest market centers 
Sailing vessels 


ton’s market district. 
are located at the railroad terminals. 
in the old days unloaded rum and 
other things at the very doors of 
Faneuil Hall. 

Close to the Hall is the old State 
House, dating from 1748. _ Its 
outer walls are older, being those 
of its predecessor, the second Town 
and Province House, built in 1712- 
1713. That house was destroyed 
by fire, and occupied the exact site 
of the first Town House built in 
1657. 

This building has served almost 
every purpose a town and State re- 
quires. It is now used for public 
exhibition of a rare collection of 
antiquities relating to the early his- 
tory of the Colony. Here is shown 
a printing press used by Benjamin 
Franklin. A little further uptown 
will be found the Old South Church 
and King’s Chapel, two very old 
houses of worship of early 
Colonial days. Connected with 


OLD STATE HOUSE 
BOSTON, MASS. 


The old State House. 


King’s Chapel, and again a 
little farther up 


Tremont Street, 
toward the Com- 
mon, are burial 
grounds _ interest- 
ing because ashes 
of empire builders 
rest there. 


Boston’s Com- 
mon is unique 
among municipal 


public grounds in 
that it was the re- 
sult of wise fore- 
thought of the 








It 


Hancock was inaugurated first Governor of 
Massachusetts 
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That first thought came in 1634, 
Facing the Common 


settlers of the town. 
four years after Boston was born. 
is the State House. 

Another Boston landmark is the Fish Pier, a modern 
structure, the largest thing of its kind in the worid 

In Charlestown, now a part of Boston, is the scene 
of our second international bout, the Battle of Bunker 
Hill. The Battle of Bunker Hill was not fought on 
Bunker Hill but on Breed’s; but Bunker has all the 
vlory. There is a stone monument, 30 ft. square at the 
base and 220 ft. high. 

Also in Charlestown is located a navy yard, laid out 
in 1800, accessible by pass obtained at the main gate. 
Here will be found many interesting nautical things, and 
that good old history making scrapper the old Constitu- 
tion, under restoration with funds raised by public 
subscription, something better than $500,000. 

Only a few of the high spots in Boston reminders of 
times when nails were hammered into shape by hand 
have been mentioned, when iron ore was dug with 
spade from bog, when rope making was a slow, laborious 
task, when many articles now on the shelves of retail 
hardware store were in the process of development. 

Close to Boston, just over the bridge, lies Cambridge, 
where hardware merchants send their sons to Harvard 
College. Here also will be found the home of Long fel- 
low, the poet who made famous [aul Revere’s ride that 
April night. Farther out from Boston, but easily 
reached are Lexington and Concord, where our first in- 
ternational set-up contest was staged, well worth a visit 

not alone from the historical stand- 
point. 


Boston Well Provided with 
Hotels 


Boston is well provided with 
hotels. The newer ones include the 
Statler, Ritz-Carlton and the Parker 
House. The famous chef who func- 
tioned at the old Parker [louse is 
still there. [le has cooked tripe for 
something like forty years, and a 
Bostonian is not a real one until he 
has partaken of this man’s broiled 
tripe. Older, yet modern hotels in- 
clude the Copley Plaza and the Som- 
erset. Visiting hardware men, who 
previously were in Boston, will find 
that Young’s Hotel and the Adams 
House, both famous for their foods, 
have passed to the discard. 

Many have been looking forward 
to the Boston convention and auto- 
mobile trips to the New England 
city and surrounding country will 
be numerous. This 
section of the coun- 
try is so steeped in 
history that a 
period much longer 
than that allotted 
as convention week 
could be spent in 
visiting the many 
places of interest. 


was here that John 


RAN 


(Continued on 
next page.) 





Left: The present State 
House at Boston 
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In this con- 
nection the com- 
mittee has ar- 
ranged _ that 
Wednesday 
afternoon will 
be open for in- 
dividual short 
tours. Arrange- 
ments have also 
been made that 
every guest will 
be well guided. 

Many excel- 
lent art gallaries 
and museums 
are also attrac- 
tions that con- 
vention visitors 
will wish to see 

The Granary 
Burying Ground, 
on Tremont 
Street, so called 
because the town 
granary was lo- 
cated there in 
colonial times, 
holds great in- 
terest. Here lie 
the remains of 
such famous 
people as Samuel 
Adams, Robert 
Treat Paine, 
Paul Revere, the 
parents of 
Benjamin 
Franklin, seven 
early governors 
and the first 


mayor of Boston, and the victims of the Boston Massacre. 

In addition to the many points of historic interest 
in New England there are the homes of some of the na- entire convention. 
tion’s greatest literary folk to be seen by those who motor 
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Faneuil Hall, where the members of the famous Boston Tea Party dressed as 
Indians in preparation for their affair in Boston Harbor. Built by Peter Faneuil 
and presented to Boston as a town hall in 1742 








ing, a banquet and 











dinnér-dance on Wed- 
nesday evening and a 
popular concert Thurs- 
day evening. The con- 
vention party, it is 
planned, will spend Fri- 
day at an outing at Nan- 
tasket Beach. 


POINTS OF HISTORIC 
INTEREST 

On Breed’s Hill, Charles- 
town, The Bunker Hill 
Monument marks the scene 
of the battle fought June 17, 
1775. The obelisk of granite 
housing Revolutionary relics 
stands 221 feet high. Its 
cornerstone was laid in 1825 
by Lafayette, with Daniel 
Webster present both at the 
laying of the cornerstone 
and at the dedication in 
1843. 

Left: King’s Chapel. Here 
loyalists worshipped in the 
early days. 











to the conven- 
tion, and these 
are pointed out 
by the various 
sight - seeing 
tours, which are 
a convenient 
way of visiting 
these places. 

Among the 
literary shrines 
to be seen in 
New England 
are the Alcott 
and Emerson 
houses, the Old 
Manse, the home 
of Thoreau, the 
Wayside Inn 
and many other 
places. 

All these 
places which 
abound in patri- 
otic and historic 
appeal, coupled 
with the re- 
nowned hospi- 
tality of New 
England. will 
make the 1928 
convention one 
that will long 
be remembered 
by those who at- 
tend. 

Thursday 
afternoon a trip 
to Lexington 
and Concord has 
been arranged 


for the ladies. In fact the entertainment committee has 
been generous in its provision of entertainment for the 
A dance will follow the opening 
session on Monday evening, a dance on Tuesday even- 





i 
t 




















pa 





On ae 


# 
x 
2 














HARDWARE AGE for MAY 31, 1928 | 9 


tO 


PARTNERSHIPS 


By Albert Woodruff Gray 


T the beginning every business plan has apparently 
many chances for success and few, if any, for 
failure. Too many times after the plan has been 

thoroughly tried, exactly the opposite is discovered to be 
the fact. 

When there is an agreement to share both losses and 
profits in a business, the parties to that agreement are 
partners. The arrangement is simple and, with a few 
exceptions, it is not even necessary that it be reduced to 
writing. 

Unfortunately, while the advantages of such a plan 
are very readily seen by a business man, the objections 
to it and the dangers incurred by adopting such an ar- 
rangement are not equally apparent. 


Each Partner Becomes the Agent of All Other 
Members of the Partnership 


Upon the formation of a partnership, each partner be- 
comes the agent of all the other members of the partner- 
ship in carrying on the ordinary and routine business, 
such as the purchase and sale of goods, the extension of 
credit to customers, the signing of notes in the firm 
name and the like. Each partner has the right to carry 
on the business in whatever manner he wishes, as far as 
those are concerned, who are outside the firm. 

A partner, it is true, cannot act for the firm in trans- 
actions that are outside of what might be termed the 
ordinary course of business but he can so far act for 
the other members of the firm and for the partnership 
as to sell the entire stock of goods. The sale may be 
at a loss or be to the disadvantage of the firm in a hun- 
dred other ways, but, if it is simply the result of poor 
judgment, it is a legal and valid sale, for which the 
other partners must each bear his share of loss to the 
same extent and in the same manner as when the bank 
account of the firm is consumed through ill-advised ex- 
penditures. 

The loss of the assets of the firm through the bad 
management or poor judgment of a partner, who may 
be a paragon of honesty, is one objection to the relation- 
ship of partners, but not the greatest. 


Consider Liability 


The property of each and every one of the partners 
may be taken by the creditors of the partnership, if the 
partnership property is not sufficient for the payment of 
its debts. Consider this possibility well and, at the same 
time, consider, equally as well, that each one of the 
partners has unlimited power to contract debts and obli- 
gations in the name of the firm, and the breadth of the 
objection may be realized. A member of the firm, 
unduly sanguine of the success of the business, may 


obtain bank loans in excess of the amount the subsequent 
sales would warrant, and whereas such an act would 
he poor judgment, nevertheless, if the assets of the firm 
are insufficient to meet the notes held by the bank when 
they become due, that insufficiency must be made good 
from the property of each or any partner. 


Unforeseen Liabilities 


Another source of liability, which can in no way be 
foreseen, is the claims for damages that arise from neg- 
ligence. The carelessness of an employee results in the 
failure to close the door opening into an elevator shaft. 
Some other employee, or an outside person, steps into 
the unguarded space and a damage suit, with a possible 
liability of thousands of dollars, is the result. A child 
chases a ball into the street and collides with a passing 
delivery automobile. The fault may not be the driver’s ; 
he may have been supremely careful, but the injuries to 
that child may very readily be the subject of a lawsuit 
against the firm for negligence. In all of these cases, 
as well as in any number of others that might very 
readily occur, the indebtedness or liability is not only 
the indebtedness or liability of the firm but the individual 
liability of every one of the partners. 


No Insurance Against Poor Judgment 


A method or means by which this possible liability, 
that may wipe out the savings of years, may be avoided 
and at the same time the advantage of the cooperation 
and mutual assistance that is obtained through a part- 
nership, be preserved, should be seriously considered. 
Insurance may overcome some of the objections but it 
is expensive; it is dependent on a contract that may not 
be thoroughly understood until it is found that there 
is an obligation to be met that is not covered by the 
policy, and, further, there is no insurance against the 
poor judgment of a partner, however great the loss 
may be. 

Incorporations 


Incorporation may sound formidable. It may conjure 
up only visions of interminable Federal and State re- 
ports, but the work of the organization of a corporation 
may be done for a comparatively small sum. And 
any conscientious lawyer or accountant, for a few dollars 
a year, can and will readily attend to all the taxes and 
Government reports. 

In return there is obtained for the stockholders or 
members the result that can never be obtained by any 
partnership, namely, the absolute and unqualified ex- 
emption of their own personal fortune from any pos- 
sible firm liability. 





This is the second of a series of articles in which Albert Woodruff Gray 


will discuss the many legal problems that occur in every day business. 
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Address at Atlanta, May 24, Southeastern 
Retail Hardware Association 


By Saunders Norvell 


T is just twenty years ago since E. C. Simmons and 
myself came to Atlanta to talk at a meeting of the 
Southern Hardware Jobbers Association. If I re- 

member correctly, | was invited by the Southern job- 
bers and E. C. Simmons was asked to speak by the 
American Hardware Manufacturers Association. The 
main subject of discussion at that time was the growing 
competition of the mail order houses. 

First of all, I wish to say that on account of the great 
pressure of our own business, I have, with regret, de- 
clined many invitations to address hardware conven- 
tions. When, however, the invitation came from the 
Southeastern Division of the retail hardware merchants 
of the country, notwithstanding the long journey from 
New York to Atlanta, I decided to accept your invita- 
tion, because I wished to talk to my own home people. 
This statement may surprise many of you. Thé@ facts are 
that my family originally settled in Virginia. One 
branch moved to Tennessee. My maternal grandfather 
was a planter in Giles County, Tennessee, near Ripley. 

My father and mother were married in Memphis in 
1852. I have a newspaper printed at the time, giving 
an account of their wedding, and in this same paper 
there are advertisements for runaway slaves, also adver- 
tisements of slave sales. Other advertisements in this 
paper refer to shipments of various kinds of hardware 
just received from Europe. At that time there was 
very little manufacturing in the hardware line in the 
United States, and almost all hardware was imported. 

I have a sister who is very much interested in our 
family history. She has spent a considerable sum of 
money and a great deal of time in tracing back family 
connections. A number of years ago, she advised me 
that the first Norvell came from England and landed 
in Jamestown, Va., in the year 1848. She was very 
much thrilled at making this discovery. I wrote her in 
reply that if I remembered my history correctly, that 
at that time England was deporting convicts to the 
United States; that I was sure that this ancestor was a 
man of great energy, but evidently he directed his sur- 
plus energies in the wrong direction, and as a result was 
given a free trip across the ocean. I also advised her 
that I attributed many of my personal traits to the 
influence of this progenitor. My sister was very much 
disgusted at my reply. In fact, she wrote me that it 
was a shame that I took so little pride and interest in 
our family history. 

But the point of this story here is that our family 
have been very closely connected with the development 
of the southeastern part of this country. They were land 
owners, slave holders and planters. My maternal grand- 
father was a graduate of West Point. His health fail- 
ing, he resigned from the Army before the war, studied 
medicine, became a physician, conducted his plantation 
and practised among his neighbors in Giles County with- 


out ever charging a fee. It is from this grandfather 
that | happen to derive my first name. 

My friend, Hamp Williams, in a recent address pub- 
lished in the HARDWARE AGE, in a humorous vein, has 
a good deal to say about all the advice that has been 
offered to the retail merchants in the country by manu- 
facturers and jobbers. I think there is a good deal of 
truth in what Hamp has to say. Therefore, possibly 
in this address, it is wise for me simply to review general 
conditions without dwelling too much upon the short- 
comings of the jobbing and retail trades in meeting 
these conditions. 

In the early days of the southeastern states, business 
and trade were very backward. There were several 
reasons for this condition. First of all, this part ot 
the South suffered the most from the Civil War. Then, 
following the war, came the era of the carpet-baggers. 
It took the South a long time to recover and get on their 
feet. 

1 remember on one occasion I happened to be the 
guest of a sweet charming old lady on Peachtree Street, 
here in Atlanta. In the course of conversation at dinner, 
| happened to remark that General Sherman was for 
many years a native of St. Louis, and that he was a 
neighbor of ours. I spoke of knowing him very well 
as a boy. As a matter of fact, he attended several 
weddings in our family. As I happened to give these 
details, I noticed the old lady stop eating and look at me 
very steadily. When I had finished, she made the fol- 
lowing rather brief but incisive remarks: “I have never 
had the pleasure of meeting General Sherman. I do not 
know him. I hope that I am a Christian woman, but 
if I could have my wish, it would be that at this moment 
General Sherman is sizzling in hell.” These remarks 
received added emphasis from the gentle appearance 
of this little lady with her pure white hair. Afterward I 
learned that two of her sons were killed in the Con- 
federate Army, at the time of Sherman’s march to the 
sea, and the family home, and all of its contents, was 
burned to the ground. 

There is, however, to my mind another reason why 
the southeastern states were very slow in developing in 
a business way. In the southeast, from the time of 
the Revolution up to the Civil War, there actually 
existed a feudal state of society. There were large 
plantations with their slaves. The great planters corre- 
sponded to the nobility in Europe. Society was com- 
posed of these great planters, of poor white trash and 
then the Negro population. Every household had 
numerous servants. All the menial work was done by 
the Negroes. The word of the planters was law, and 
at that time, and for many years following the Civil 
War, being in trade was not entirely an honorable occu- 
pation. In other words, the social organization of the 
southeastern states previous to the Civil War, and for 
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many years afterward, was just as feudal as it was in 


any part of Europe. 

Now, this condition held back the South in its indus- 
trial development for many years. I can remember in 
my own experience in business that certain Southern 
states, in a business way, were financial graveyards. 
Some of these states repudiated their state debts, and 
individual credit was risky and at the lowest possible 
ebb. All this, I believe, was simply a result of the 
character of the business men of that time. Being in 
trade was considered as being a very low occupation. 
‘The trader had no pride or honor in his occupation, and 
the natural result of this condition might have been ex- 
pected. It is only when we feel that we have an occu- 
pation that is honorable that any of us can develop either 
ourselves or our businesses on broad, honorable and 
ethical lines. 

Now I speak of these things, gentlemen, because I 
have studied the industrial evolution of the southeastern 
states. It is to your credit and to your honor that out 
of the devastations of the Civil War, the brunt of which 
you suffered, out of the political conditions almost of 
servitude that followed that war, out of the bankruptcy, 
and out of the contempt of those in your own communi- 
ties who clung to feudal traditions, you have steadily 
built up an industrial life of credit and character that 
now compares favorably with any other part of our 
country. 

This process of evolution in the South has been long 
and lingering. You have suffered a great deal. You 
have had many handicaps, and what is more, the south- 
eastern merchants and the conditions that surround them 
have not been fully understood in other parts of the 
country. 

With the development of manufacturing in the South, 
a new era of prosperity has dawned, not only in cotton 
and in textiles, but in steel, iron and tobacco manufac- 
turing, the Southern states in the past quarter of a 
century have made advances that, if the figures were 
compiled, there would be a showing that would surprise 
the world. Today, all through the southeastern country 
are modern and up-to-date cities—efficient and well man- 
aged lines of transportation, magnificent automobile 
roads built at state expense. Not only that, but every- 
where throughout this country there are good public 
schools and many colleges that in their curriculum are 
second to none in the country. Backward at first, 
handicapped by poverty and by political conditions, 





nevertheless these Southern people have pressed steadily. 


forward, and not only have they provided for the edu- 
cation of the whites, but they have also provided liber- 
ally for the education of their colored citizens. 

This story of the development in the educational ad- 
vantages of the Southern section is one that has never 
been told in a popular way, and it is only waiting some 
facile pen to give credit for what they have done in 
suffering, poverty and travail for the advance of educa- 
tion. 

Taking into consideration your magnificent climate, 
the diversity of your country, your mountains, valleys 
and rivers and the fertility of your soil, it does not take 
a great stretch of the imagination to prophesy the pros- 


perity that will naturally, and logically, fall to the lot 
of this section of the country in the years to come. 

An American, who comes of many generations of 
American forbears, needs much patience and tolerance 
in studying the conditions of this country from the 
standpoint of racial evolution. The true American, as 
this class is pleased to call themselves, is sometimes in- 
clined to resent the invasion of our country by foreign- 
ers and aliens. Their ways are different from our ways. 
Their traditions have been different from our tradi- 
tions. We are liable to forget that this country in its 
beginning was dedicated as a haven of refuge for the 
downtrodden of other lands. We are liable to forget 
that possibly some of our ancestors came over to this 
country, being provided with free transportation, and 
possibly for the good of the country they left. All true 
Americans should cultivate a feeling of toleration toward 
these foreign citizens who have made of this country 
a melting pot. Out of this process of amalgamation 
must naturally evolve this nation of the future. But 
after all, even if one must be narrow-minded in the view, 
in these southeastern states we today find more “true 
Americans” than in any other part of this country. 

It is interesting when one goes back into the moun- 
tain sections of some of your states to find names and 
even words and sentences being used by natives that 
carry one back to ancient days in England, Scotland 
and Ireland. Some of the crafts that were learned by 
the ancestors of these people, such for instance as 
pottery, were almost lost, but now, I am glad to say, 
in some sections these descendants of the English potters 
are being got together and this ancient trade is being 
revived by our natives. 

Is it not only fair for one to believe that it is the 
blood of the English, the Scotch and the Irish, who 
settled so many years ago in these states, that have 
endured so much, that has not failed but throughout the 
years has brought forth this wonderful development 
both in the cities and in the country that we see in 
the southeastern states today? 

[ cannot close these remarks without referring to one 
characteristic of the southeastern citizens of the United 
States, that to my mind is one of their distinct assets. 
I refer to the social side of their lives. Nowhere in 
this country has the social side of life and its amenities 
and pleasures been developed as in the southeastern 
states. Nowhere dé I think in this country is there 
such a superabundant joy in living as among you people. 
Nowhere is there such open-handed hospitality. 

In conclusion, let me say that while my own life has 
been largely cast in industrial Jines, still I have always 
tenaciously held to the value of friendships, to the value 
of the social life, to using industry not as an end but 
simply as a means of higher development. 

Therefore, while for the moment foregoing the advice 
of Hamp Williams, I may advise you to be diligent in 
business, still allow me to express the hope that you 
will not, in this concentration upon the pursuit of wealth 
and the development of industry, lose the social charm 
and the joy of living that has always characterized 
these southeastern states. 
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During a recent Style Week held in Milwaukee, R. C. Friehube used this window display in his hardware store. Its color appeal was in a great 
measure the attracting force 


Styles and Colors Sell Hardware 


Milwaukee hardware merchant joins in celebration 
of Style Week and demonstrates that hardware be- 
longs with the fashionable items of household equip- 
ment. The new color vogue helps put the idea over. 


for the drygoods, shoe and clothing stores and 

millinery shops to promote interest in their re- 
spective lines. However, during a recent neighborhood 
Style Week held in Milwaukee, R. C. Freihube, a hard- 
ware dealer, decided that there was a decided element 
of style in some of the newer items of merchandise in 
his store. 


() RDINARILY “Style Week” means an opportunity 


Window Display Was Colorful 


There is a new era in hardware merchandising and the 
element of style is a factor. The accompanying photo- 
graph of Mr. Freihube’s window does not do it justice 
for it fails to show the brilliant colors which made it so 
attractive. Its arrangement was simple—a green and a 
red trimmed range at the back with red, yellow and 
green kitchenware scattered in the foreground. Broad 
strips of brightly colored crepe paper formed the back- 
ground and covered the floor. 

Besides winning the prize, the window served to 
acquaint the women of the community with the fact 
that the “latest styles” in hardware were obtainable at 
Freihube’s. While this class of merchandise has not 





been carried long enough to form a very definite idea 
as to how it will sell, Mr. Freihube, in regard to the 
display said, “The public is very enthusiastic regarding 
colors, especially green, and we surely have had a load 
of inquiries from our window regarding colored mer- 
chandise. We sold green stoves and green ware, as 
this color seems to take the eye of the public more than 
all the rest of the colors put together.” 


Take Advantage of Styles 


This is another example of how the merchant may 
take advantage of new developments to further his 
sales. The new color vogue offered the opportunity 
to line a wide range of hardware up with the fashions 
of the day and the Friehube store was quick to grasp 
the idea and to use it. Watch the trend of fashions 
for other opportunities to tie up your merchandise with 
it, in window displays, advertising and personal contact. 

Each season has its own particular styles and colors. 
They may all be utilized in much the same way that this 
one was. For instance when the really warm weather 
arrives colors that have a cool quality will be highly 
attractive. These are blues and greens. 
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VERYBODY’S BUSINESS 


By Floyd W. Parsons 


New Ways For Old 


HAT are you doing, and how? No question is 
more important at the present time. The keen- 
ness of business competition today is making the 
interrogation mark the most widely used form of punc- 
tuation. Modern executives are out to know. They want 
to be shown, and insist on taking nothing for granted. 
Success in practically all lines of activity right now is 
as much a matter of mental attitude as of mental ca- 
pacity. Doubt is now a prime asset. The fellow who 
wins is the one who is always searching for a new and 
better way. 


The Courage to Break Precedent 


Where would the automobile business be today if the 
leaders in that industry had lacked the courage to break 
with precedent ? For generations a fundamental principle 
of business was to buy cheap and sell for all that the 
traffic would bear. Then came Henry Ford with a 
new idea. Instead of cost determining the selling price, 
the selling price should determine the cost. If it had 
not been for this reversal of an established policy, the 
manufacturing cost would still be the primary consider- 
ation and the use of motor cars would not be half what 
it is. Prices would not have been brought down within 
the reach of the masses. 

What I want to bring out is the essential need for 
a viewpoint which holds to the notion that nothing is im- 
possible. Whatever we are doing might be done better. 
Right under our noses are . 
new materials, perhaps syn- 
thetic ones, that can be utilized 
to cut costs without reducing 
quality. 

Thousands of sweating 
Egyptians devoted years to 
the construction of the pyra- 
mids. Even more thousands 
of Romans gave all of their 
time for decades to the build- 
ing of rock highways. Now 
we take a magic powder finer 
than flour, mix it with a little 
sand and rock and produce 
a substance that would enable 
a mere handful of modern 
workmen to build 30 or 40 
pyramids as large as the fa- 
mous Cheops in a single year. 

Our Bureau of Standards 
at Washington has found that 


all atoms, when excited, emit Courtesy Northwestern Terra Cotta Company 


light of certain wave lengths. IN THE DAY 





By this means we can identify any kind of atom with 
as much ease as we can a ra/lio station by the length of 
the wave it broadcasts. This line of research provided 
data that led to the discovery of the new metal halnium. 
Most amazing is the fact that halnium is more plentiful 
in nature than either tin or lead and two billion times 
more abundant than gold, and this disclosure came when 
many had concluded that’ there was nothing new for 
science to uncover in the field of useful elements. 
There could be no better example to indicate the neces- 
sity of scrutinizing all current practices, regardless of 
their seeming importance, than the matter of the ar- 
rangement of engine-whistle toots on railroads. Origi- 
nally the signal was two long blasts, followed by two 
short ones as the locomotive approached the crossing. 
Someone questioned the practice of making the most noise 
when the engine was farthest away. The result in 
several places has been 2 new signal in which short toots 
are sounded first, while the longest and loudest warning 
is given just before the locomotive reaches the crossing. 
The first railroad that made this change had 28 fewer 
accidents at crossings last year, which reduction was 
attributed largely to the new arrangement of biasts. 


Ball Bearings, Autos and Trains 


It was evident years ago that the roller bearing had 
done more than probably anything else to make the auto- 
mobile possible. After years of apparent neglect of a 

, promising opportunity, our 
great rail transportation sys- 
tems finally discovered that 
it requires only one-seventh 
the tractive effort to start a 
roller-bearing train as one 
equipped with friction bear- 
ings. One carrier that has 
commenced to operate ball- 
bearing trains has found al- 
ready that a locomotive can 
start 30 such cars with as little 
effort as it can a 12-car train 
of the ordinary type. 

The new system eliminates 
jolt and jar in starting and 
stopping, and does away al- 
most entirely with the pitching 
and rolling that heretofore de- 
veloped when the trains trav- 
eled at high speed. So easy of 
operation are the new roller- 
bearing cars that a heavy steel 
Pullman of this type can be 


THAT’S COMING (Continued on page 51) 
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Cutting Out Letters and 
Fancy Patterns for Stenciling 


By Joseph Bertram Jowitt 





HE process of cut- 

ting out letters 

and _ ornamental 
show cards for stencil 
patterns is a very simple 
and instructive opera- 
tion, when once the be- 
ginner knows how and 
where to cut and the best 
materials to use. 

It adds greatly to the 
attractiveness of the 
card, as a variation, to 
use this type of letter- 
ing, and the stencil is a 
very convenient and 
speedy means of making 
several copies of any 








J : 4 al M it Ql Q R shellac coating, which 
ry 7 

\ y letters in fifteen or 

y ) a twenty minutes. It is 

advisable to make one 


The complete alphabet for the stenciling of block letters. 
Th's is very simple to cut when the methods described in paper while the stencil 
this article are followed. 


type, as shown herewith. 
After sketching out de- 
sign give the whole pat- 
tern a thin well rubbed 


* 2a 
y " ot pat | 
g =e. out coat of _— shellac 
(either orange or white 


shellac will do). The 
lead pencil marks will 
show plainly through the 


“ee ” 


will be dry or “set 
enough to cut out the 


or two impressions on 


is new, as this will save 
the time of draughting 








card. Price tickets may 
be made in this way also. 
Nearly every retail merchandiser is in need of stensils 
for various purposes and a little study given to the 
simple rules explained in this article will enable the 
novice to obtain surprisingly satisfactory results in a 
very short time. 

Stencils of this character are of special value in the 
fact that they permit of fast work, are inexpensive, allow 
for repetition of design on as great a quantity of signs 
and show cards as may be desired. 

The choice of material from which stencils are cut 
depends to a very great extent on the quantity of impres- 
sions required from each stencil. If two dozen impres- 
sions are required the stencil may be cut from a sheet 
of common wrapping paper. The letters should be first 
roughly sketched out in pencil, using the plain full-block 


ELECTRIC 
GECRETARY 








a new stencil should the 
first one break. If fifty prints are wanted, it is advis- 
able to procure the regular prepared stencil paper, which 
is prepared in the following manner: Cut a heavy piece 
of manila wrapping paper the size of stencil wanted; 
this should be treated on both sides with a coat of boiled 
linseed oil, allowed to stand for twenty-four hours and 
then thinly coated on both sides with shellac. Most 
paint and artists’ supply stores carry this prepared oiled 
paper. For a permanent stencil sheet celluloid will be 
found almost indestructible and very easy to cut—such 
as is used for side curtains on automobiles; it comes in 
sheets 20 x 48 in. It may be purchased at most auto 
supply stores. It is thin, transparent and very easy to 
cut. It may be placed over the letters or design and 
the cutting done with a sharp pointed penknife. Stencils 
when not in use should be kept between the leaves of a 
book or under some heavy weight to prevent them from 
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Here are double 
purpose _ show 
cards for the hard- 
ware store. By 
cutting out the 
fancy patterns in 
the manner de- 
scribed in this ar- 
ticle, the display 
man secures two 
cards that may be 
used in combina- 
tion or separately. 
They are inter- 
changeable. 


Ball Bearing” 
LAWN 
MOWERS 
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damage by curling up. 

In cutting paper stencils 
first paint the letters solid 
with ink or sketch just the 
outline in pencil. Then lay 
pattern on some smooth 
surface to cut, a_ glass 
counter or smooth board. 
Be careful not to cut 
through the little “ties” 
which hold the center of 
each letter in place. If by 
accident the knife should 
slip and cut through a “tie,” 
cut a thin piece of paper 
and paste over where tie 
was cut. It is best to use 
the point of small blade of 
penknife, which should be 
kept sharp by occasionally 
stropping on oilstone. It is very important 
that the point of knife should always be kept 
sharp, otherwise it will tear or leave the let- 
ters with ragged edges. Hold the knife at 
a slight angle while cutting; this will greatly 
facilitate the work and permit much greater 
speed in cutting out the letters. 

When appiying the color to stencil be 
careful to hold the pattern firmly in position, 
otherwise the color may work up under 
stencil and leave the edges of letters 
ragged. 

Oil or water colors may be used with 
equal results; the thing most important to 
remember is to keep the colors thick; if 
used too thin it will run under the stencil. 

Only the regular stencil brushes should 
be used ; these are made of white bristle, the hairs short 
and stubby, 1 in. wide being the popular size. 

In working the color through the stencil use a patting 
or pouncing movement instead of a rubbing or side to 
side movement, as this would surely break the ties and 
spoil the stencil. 

After the stenciling is done the “ties’’ may be painted 
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out with a small brush and all the earmarks of the stencil 
will be removed (as is shown in the accompanying illus- 
trations ). 

The letters which require the most care in cutting are 
B, C, D, G, O, P, Q, R and S; the remaining letters 
will be found much easier to cut on account of their 
straight lines. 

The beginner will observe that some letters require 
one, two or three supports or “ties” to hold their centers 
in place while the letter “Il” requires none at all. The 
letters I*, J, L. and T would hold up for a while without 
any supports as there is no center to be cut away like in 
the letters A, B, D, O, P, Q, R. Of course, the more 
supports used the stronger the stencil will be, and the 
wider the ties the longer it will last. 

The alphabet shown here is known as the full-block 
I<gyptian ; the letters are formed in one, two, three, four 
or more single strokes, or may be outlined and filled in. 
They are particularly adapted for stencil work on account 
of their mechanical construction, being free from fancy 
curves—a very important thing when cutting out letters 
with a knife. 

One stencil alphabet of 2 in. letters and one set of 
numerals each 1 in. and 3 in. high will be found very 

useful. The beginner should never attempt to do any 

kind of lettering without first drawing the upper and 
lower guide lines the height the lettering is to be. 

Floral designs cut from wallpaper or seed catalogs 
and pasted on paper which has been shellacked will 
make ideal fancy decorations for show cards when 
stenciled in two-toned colors. 

The beginner should remember when using water 
colors to have them thick; and thin by adding a few 
drops of water at a time. When using the oil colors 
add a few drops of spirits of turpentine if the color 
becomes too thick to spread properly. 

When practising stenciling old newspapers will be 
found very useful as they absorb the ink and reduce 
the cost of practising to a minimum. 


Watch for Joseph Bertram Jowitt’s article 
in the issue of Harpware AGE for June 14th. 
It will be another helpful chapter in the 
series of Show Card Writing for the Be- 
ginner. Each chapter is self contained and 
the display man may start any time. 


20! A TYPE 


60 


Another of the 
combination cards 
which are de- 
scribed in the ac- 
companying article. 
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MRS. KOFF 





AL. KOFF 





Here is an arrangement that permits the customers to see the entire store at a glance. Its pulling 
power is just about as potent as it can be made. The results are highly satisfactory to the Koffs 


The Koffs, Present and Future 
Hardware © Merchants 


IGURATIVELY speaking Al Koff owns : there, Mr. and Mrs. Koff putting in their whole 
a hardware store located on the northwest RALPH | time while Ralph and the twins help out after 
side of Chicago but actually the store be- Age 10, who keeps School and on Saturdays. 
longs to the whole Koff family, Al Koff, Mrs. the, display | tables The present store, which is a model of what 
a small neighborhood store can be, is the out- 


Koff, Ralph, age 10, the twins, Katherine and _ well stocked. He also 
. > visits the chain stores ; 5 Tesge a a 
growth of a start made less than 6 years ago. 


Estelle, age 9, and little Rachel, 2 years old. for new ideas 
Mr. Koff, who up to that time had conducted 


As the store is strictly a “family affair,” the 
entire family, with the exception of the baby, work a small plumbing shop, decided to put in a little line of 
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hardware and leave Mrs. 
Koff in charge while he 
carried on his plumbing 
work on _ the outside. 
Consequently he placed an 
order for an initial stock, 
which, including a couple 
pieces of store fixtures, 
only totaled $438. While 
Mrs. Koff was eager to 
build up the new hardware 
end of the business, she 
was decidedly handi- 
capped through her lack 
of knowledge of hardware 
items in general. For the 
first few months of the 
new venture, it was a very 
common experience to 
have a customer come in 
and ask for some article that Mrs. Koff had never heard 
of by name before. However, she and the customer would 
turn to a jobber’s catalog, find a picture of the wanted 
article and with this picture as a guide, the item was 
usually found and the sale made. 

During these early days, Mr. Koff would telephone 
into the store at regular intervals and his wife would 
give him a list of the items which had been asked for 
and which were not 
carried in stock. Late 
in the afternoon he 
would go to his job- 
bing house, pick up 
the various merchan- 
dise and in the even- 
ing deliver it to the 
customers who had 
called for it. From 
this small beginning 
the hardware business 
grew until it demand- 
ed the undivided at- 
tention of both Mr. 
and Mrs. Koff. 

A little less than a 
year ago, the rented 
store building having 
been outgrown, the 
Koffs decided to put 
up a building of their 
own and in it carry 
out their own ideas in 











Contrast the old store “arrangement” with the modern, powerful selling 
forces that are apparent in the new store 





the matter of arrange- 
ment and equipment. 
With the assistance of 
the store engineers of the 
J. D. Warren Mfg. Co., 
the floor arrangement of 
a model small store was 
drawn and this sketch 
turned over to the archi- 
tect, who planned the rest 
of the building around it. 
As the final result of 
these plans, the store is 
now housed in a modern 
brick building, with a 
salesroom 23 by 60 ft. on 
the first floor and com- 


modious living quarters 
for the family on the sec- 
ond floor. 


New fixtures were installed throughout the store— 
modern wall cases with display doors extending the 
entire length on both sides of the room except for some 
open shelving, to house the paint stock, at the rear on 
the right hand side. The center of the store is taken 
up by two groups of low open display tables arranged 
to face the side walls, leaving wide aisles on either side 

(Continued on page 49) 
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Modern Merchandising As the Koffs Know It 


i} | OR those who may be looking for a model arrangement of open 
| display tables the above photograph will afford plenty of example. 
| The merchandise here is clean and the trays are well filled. 
Y; | space on the shelves under the tables is not allowed to become un- 
! tidy, but is given a display value. 
i| the shelves obtained by suitable packaged goods there. 

The floor plan reproduced here may readily be compared with the 
photos of the interior. 


The 


Note the uniform appearance of 























The Nutmeggers Establish 
Permanent Emergency Fund 


The Nutmeggers are to have a “Per- 
manent Emergency Fund,” from which 
$50 will be drawn and paid to the nearest 
of kin upon the death of any member in 
good standing. This decision was reached 
at the regular May meeting of The Nut- 
meggers, held on May 9 at the Burritt 
Hotel, New Britain, Conn. 

The two new sections to be included in 
the by-laws, state that $100 is to be taken 
from the treasury and placed in a savings 
bank to form the nucleus of the “Perma- 
nent Emergency Fund,” also that $1 will 
be taken from each members’ dues, start- 
ing with the year 1928 and placed in this 
fund. Upon the death of any member in 
good standing, $50 will be paid to the 
nearest of kin. 

It was also voted to go on record as en- 
dorsing the hardware exhibit, soon to be 
opened in Grand Central Palace, New 
York City, of which James Cornell is the 
manager. 
presented a motion picture showing salmon 
fishing in Newfoundland. 


joyed by all members. 

Before the meeting was 
President C. S. Phillips, The L. 
rett announced that plans for 
annual Nutmegger outing are rapidly 
being formulated. This affair will proba- 
bly be held in June, and the [entertainment 
Committee is considering both 


adjourned, 
S. Star- 


Co., 


nual event. 


Chicago Dealers Learn About 
“Rackets and Racketeers” 


The regular monthly meeting of the 
Chicago Retail Hardware Association was 
attended by about 80 dealers, and was held 
on the evening of May 11 at the Sherman 
Hotel, Chicago, Ill. Two speakers were 
on the program. 

G. L. Hosstetter, executive secretary of 
the Chicago Employers’ Association, spoke 
on “Rackets and Racketeers” and made an 
expose of the conditions which have grown 
up in Chicago, that have made _ business 
men the victims of various forms of graft. 
He told of the formation of “associations” 
in the different lines of business by pro- 
fessional organizers who obtained members 
through violence and threats. 

“The How of Business” was the subject 
of Frank Stockdale, president of the Shel- 
don School of Business and well known 
writer and speaker on business subjects. 
Mr. Stockdale advocated that hardware 
dealers sell hardware by lines, specializing 
on the various items that were particularly 
adapted to their own trading area. 


Wagner Electric Corp. Names 


E. D. Pike, for 26 years associated with 
the Wagner Electric Corporation, St. 
Louis, Mo., most recently in charge of 
the company’s Pacific Coast service opera 
tions, has been appointed manager of the 
San Francisco, Cal., branch sales office, 
457 Ninth Street. 





The Montague City Rod Co. | 


This was most | 
interesting and instructive, thoroughly en- | 


the | 


Bristol, | 
Conn., and Naugatuck, Conn., for this an- | 


Harpware AGE for May 31, 1928 _ 


Mr. Pike is a graduate of Washington 
University, St. Louis, and has served the 
company in various capacities at New 
York, Philadelphia, St. Louis and San 
Francisco. 


L. A. Osborne Again Heads 
National Industrial Conference 


Loyall A. Osborne, 
Westinghouse Electric International Co., 
was reelected chairman of the National 
Industrial Conference Board, Inc., at its 
twelfth annual meeting held last week at 
the Hctel Astor, New York. 


president of the 





L. A. OSBORNE 





| the St. 
| successful merchandising meeting at the 
| Missouri Athletic Club on the evening of 
| May 9. 
| Walter 

| Sons Stove & Hardware Co., wholesale 














The following were among the vice- 
chairmen named: Irenee du Pont, chair- 
man of finance committee, E. I. du Pont 
de Nemours & Co., Wilmington, Del., and 
Herbert F. Perkins, International Har- 
vester Co., Chicago. 

The executive committee will include the 
following: William D. Baldwin, Otis Ele- 
vator Co., New York; Cornelius I’. Kelley, 
Anaconda Copper Mining Co., New York, 
and William H. Nichols, Jr., General 
Chemical Co., New York. , 


Landon P. Smith, President, 
Hubbard Corp., Windsor, Vt. 


Landon P. Smith, president of the Lan- 
don P. Smith, Inc., Irvington, N. J., has 
been elected to the presidency of the Hub- 
bard Corp., Windsor, Vt., an affiliated or- 
ganization. Mr. Smith’s election took 


place at the annual meeting of the com- | 
sentative for the Allith-Prouty Co., Dan- 


pany, at which time H. A. Sevigne was 
elected vice-president; C. J. Fancher, 
treasurer; D. G. Smith, vice-president, and 
John Fancher, clerk of the board. The 


following were reelected directors for one | 
| year: Landon P. Smith, H. A. Sevigne, | 


E. D. Pike West Coast Manager | 


C. J. Fancher and D. G. Smith. 
Mr. Smith, in reporting to the board of 


| directors, advised the securing of addi- 


tional space as there has been a rapid in 
crease in the production of the company. 
The Hubbard Corp. manufactures dia- 


| mond points, glass cutting machinery and 


point drivers. 











National Carbon Co. to Enter 
Radio Receiving Set Field 


An announcement was recently made by 
the National Carbon Co., Inc., New York 
City, that it will enter the radio re- 
ceiving set field, placing on the market 
both A. C. (batteryless) sets and battery- 
operated sets, for the fall radio buying 
season. Models will be on display at the 
Chicago Trade Exposition in June. 

Details of the technical aspects of the 
new Eveready radio receiving sets will be 
made public in a few weeks. It is under- 
stood that the new sets are the result of 
considerable research and experimentation 
and have been prepared for the market 
with the thought that there is ample room 
for volume sales of both a strictly modern 
A. C. set and a battery operated set based 
on a power consumption principle. 

The National Carbon Co., Inc., manu- 
factures radio batteries, flashlights, bat- 


| teries, as well as [veready Prestone, an 
| anti-freeze solution. 


St. Louis Dealers Attend 
Merchandising Meeting 


More than ninety hardware dealers of 
Louis, Mo., territory attended a 


The meeting was arranged by 
Tiemann of the F. Tiemann & 


| distributors in St. Louis. 


Among those who spoke during the eve- 
ning were H. R. La Towsky, merchandis- 
ing manager of the E. I. du Pont de Nem- 
ours & Co., Chicago, IIl., office; F. X. 
Becherer, secretary of the Missouri Retail 
Hardware Association, and J. W. Greeves, 
district sales supervisor of the E. I. du 
Pont de Nemours & Co., Wilmington, Del. 
Mr. La Towsky’s interesting address was 
based on “Merchandising the Color Age.” 
Mr. Becherer spoke on the advantages of 
belonging to a hardware association and 


| Mr. Greeves talked on “Products.” 


The meeting was adjourned at 11.45 


| p. m. and was followed by a buffet lunch- 


eon. Mr. Tiemann is quoted as saying 


| that his company is planning to hold addi- 


tional meetings as a result of the interest 
shown by the hardware dealers. 


M. H. Force Dies—Represented 
Allith-Prouty in Northwest 
Merton H. Force, Northwestern repre- 


ville, I1l., passed away recently at his home 
in Minneapolis, Minn. His death culmi- 


| nated a two weeks’ illness. 


Mr. Force, who was 58 years of age 
at the time of his death, had been engaged 
in the hardware business in Danville be 
fore he went to Minneapolis for the Allith- 
Prouty Co. For the past seven years he 
has been the company’s special sales repre- 
sentative with offices at 1767 Humboldt 
Avenue, S., Minneapolis. 

He is survived by his widow, a daughter 
and several grandchildren. 

















Lighting Equipment Manufac- 
turers Plan Chicago Exhibition 


The Artistic Lighting Equipment Asso- 
ciation, 711 Graybar Building, New York 
City, has completed plans for the largest 
and most elaborate display of lighting 
equipment ever undertaken by the indus- 
try, which will be installed as part of the 


National Exhibition in the Sherman Hotel, | 


Chicago, Ill., from June 11 to 16 inclusive 


The entire Exhibition Halls, mezzanine | 


floor and all of the first floor of the hotel 
will be devoted to the show, which 


been primarily designed for the benefit of | 


the dealer, architect, builder, jobber and 
electrical contractor. The public will be 
admitted to the exhibition at certain times 
during the week. 

All that is modern in lighting will be 
displayed. Approximately 10,000 people 
are expected to attend the exhibition. I*ix- 
tures, wall brackets, floor, bridge and table 
lamps, metal furniture, industrial and com- 
mercial lighting units, illuminating glass- 


ware, shades, accessories and supplies of | 


all kinds will be on display. 


Haupt Joins N. C. Kingsbury 


Howard C. Haupt, formerly of the ad- 
vertising department of the Remington 
Arms Co., Inc., 25 Broadway, New York 
City, has become a member of the firm 
of Newell C. Kingsbury, direct mail adver- 


tising specialists, Graybar Building, New | 


York City. 


Kentucky Mercantile Firm 
Issues Warning of Forger 
The Leitchfield Mercantile Co., Leitch- 


field, Ky., has issued a warning regarding | 


a check forger operating in that section. 
In the warning, the company says, “A man 
signing his name as W. E. Hawes is forg- 
ing checks in this territory. He worked 
two days for W. C. Wallace, Caneyville, 
Ky., and stole several of his checks and is 
forging Mr. Wallace’s name. 

“This man has a steel plate in the crown 
of his head. A woman's picture is tattooed 
on the right arm and letters on the left 
arm. He has blue eyes, weighs 130 pounds, 
sandy hair, 5 feet 7 inches in height. He 
has an Odd Fellow Card, No. 265, Beech 
Creek, Kentucky Chapter.” 


Zenith Radio Corp. Announces 
Two Mid-West Distributors 


The Zenith Radio Corp., 320 Iron Street, 
Chicago, IIl., announces the addition of 
two new distributors in the Middle-West- 
ern territory—the W. M. Dutton & Sons 
Co., Hastings, Neb., and Lindeman-Hoffer, 
Inc., Kansas City, Mo. 

The Dutton company will cover the en- 
tire State of Nebraska and parts of Iowa, 
Kansas, and Missouri. It has opened a 
branch in Omaha, Neb., and from it will 
distribute Zenith products in the Lincoln, 
Omaha, and Council Bluffs territory. 


Lindeman-Hoffer, Inc., will cover Kansas | 


and western Missouri. 
A. C. Barclay has recently succeeded 


has 


W. M. Dutton as president of the Zenith ; 
Radio Corp., and H. A. Laison has been | 
made vice-president, succeeding W. R. 
Snyder. W. M. Dutton has become chair- 
man of the board of directors, of which 
Mr. Snyder will be a member. The new 
| president, Mr. Barclay, has been with the 
Zenith company for more than three vears. | 


Westchester County Dealers 
Addressed by John B. Foley 


John B. Foley, secretary of the New | 
York State Retail Hardware Association | 
| was the principal speaker at the regular 
May meeting of the Westchester County 











JOHN B. FOLEY | 











Hardware Association, held at the City 
| Club, White Plains, N. Y., on the evening 
of May 17. Mr. Foley explained in detail 
a plan for efficiency in business. With 
the aid of charts, the members followed | 
Mr. Foley’s explanation and together they 
worked out several problems. Much inter 
est developed as the evening progressed. 

A supper preceded the meeting. Presi- 
dent Harry P. Hoblin of Bronxville pre- 


| sided at the business meeting and had 
| charge of the arrangements. 
Spencer James Dead | 
Spencer James, secretary-treasurer of | 
| 


the Piedmont Hardware Co., Danville, 
Va., passed away recently from a sudden 
heart attack. He was 58 years of age and 


had been instrumental in organizing the 
Piedmont company, which was the first 
and only wholesale hardware house in 


Danville. Under his management the firm | 
has been most progressive and successful. | 


French Battery Co. Moves 
Three Departments to Chicago 
On May 21, the general sales, advertis 

ing and merchandising departments of the 
French Battery Co., of Madison, Wis., 
were moved from that location to 30 North 
Michigan Avenue, Chicago, Ill. The com 
| pany announces that W. H. Calhoun ha: 
| taken charge of general sales problems. 
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Minneapolis Dealers Will 
Employ Full Time Secretary 


The Minneapolis Retail Hardware Asso- 


| ciation at a recent meeting decided to em- 


ploy the services of a full-time paid sec- 
retary, to aid in the solution of unfair 
local competitive practices and to promote 


| an educational program as to merchandis- 


ing methods among the stores of the city. 
In order to finance this undertaking, a 
sliding scale of dues was adopted, each 
member paying four-fifths of one per cent 
of his annual At the meeting 27 
stores joined under the new plan, thereby 
pledging a $3,200 inccme at the start. 

L. R. Ellis, president of the association, 
announced that committees would be formed 
at once to call on and solicit the support 
of every hardware dealer in the city. The 
board of directors was empowered to hire 


sales. 


| a secretary and open a headquarters office 


immediately. 

The move is looked upon as the open- 
ing of an era of better understanding and 
cooperation between the larger downtown 
stores, who will pay the bulk of the ex- 
penses, and the outlying stores. 


J. V. Moore Now Represents 
The Billings & Spencer Co. 
J. V. Moore, who was for many years 

with the Simonds Saw & Steel Co., Fitch- 

burg, Mass., is now representing The Bill- 


| ings & Spencer Co., Hartford, Conn., in 


Pennsylvania, Delaware and New Jersey. 
His headquarters will be at The Leister 
House, Huntingdon, Pa. 


H. O. Coe, Cleveland Manager, 
The U. S. Electrical Tool Co. 


H. O. Coe, who for several years was 


connected ‘with the Cleveland hardware 


| firm of Coe & Bacher, has been appointed 
Pl 


to the managership of the Cleveland office 








- Oo. 


Coe 











| chinery will 


| of The United States Electrical Tool Co., 


Cincinnati, Ohio. His office will be at 403 
Erie Building, Cleveland. 
Mr. Coe has had many years experienc 


| in the sales end of both the jobbing and 


retail business. He has an understanding 
of jobbers’ and dealers’ problems and his 
experience with electrical tools and ma- 
prove valuable in his new 
position. 











W. T. Birney Heads Western’s 


Ammunition Sales Department 


The Western Cartridge Co., East Alton, | pipe stock, dies, cutters, etc. 
| the company made suspenders and garters 


Ill., announces the appointment of W. T. 
Birney as sales manager of the Ammuni- 
tion Sales Department of the company. 
He P. E. Barth, who recently 
resigned. 

Mr. Birney has been associated with the 
arms and ammunition industry for many 
years and is well known to the jobbing 


succeeds 





W. T. BIRNEY 


and sporting goods trade. He has exten- 
sive experience and is well qualified for 
the position which he has assumed. 

The Western Cartridge Co. states that 
no change in its sales policy is contem- 
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| of the New York office, has been with the | 





company since 1911. | 

The Armstrong Mfg. Co. manufactures 
Years agi 
with non-elastic webbing, the stretching 
facilities being provided by wire springs 





F. 8. ASHMUN 


| The suspender and garter business was | 


plated and that the company’s products | 


will continue to be marketed through job- 
bing channels. 


F. S. Ashmun, Secy.-Treas. of 
Armstrong Mfg. Co. 


On May 1, 1928, the management of the 
Armstrong Mfg. Co., Bri 
was taken over by another branch of the 
Armstrong family. Frederick S. Ashmun, 
the secretary-treasurer, is a grandson of 
l'rank Armstrong, who founded the busi- 
ness in 1869. 
is the father of Frederick S. Ashmun and 
has been with the company continuously 
since 1893. He is also president of the 
Home Building & Loan Association, and 


zeport, Conn., 


B. I. Ashmun, the president, | 


a vice-president of the West Side Bank, | 


both of Bridgeport. 

Coincident with the change in manage- 
ment to another branch of the Armstrong 
family, the New York sales and general 
export offices of the Armstrong Mfg. Co., 
were moved from 181 Lafayette Street 
to more commodious quarters at 27 Cleve- 
land Place (corner Spring and Lafayette 
Streets). Harry Beilman, the manager 





with the Armstrong Mig. Co. in the new 
quarters. 
Self Propelling Nozzle Co., is a brothe: 
of B. I. Ashmun, president of Armstrong 


discontinued about 1893, the time when the | 
new president joined the company. 

Leslie H. Taylor has been placed in 
charge of sales for the Middle West. He 
has opened an office at 9 South Clinton 
Street, Chicago. Mr. Taylor is well known 
among the trade and was formerly sales 
manager for the Williams Pipe Thread 
ing Machine Co., Erie, Pa. 

The Self Propelling Nozzle Co., manu 
of hydraulically operated sewer 


facturer 





Mr. B. I. Ashmun (on left), in front of 


the New York store then at 242 Canal 
Street, in 1883, when he first joined the 
company. 


maintenance equipment, has joined forces 


H. S. Ashmun, president of the 





Mfg. Co. | 











Paul M. Mulliken Succeeds 
L. D. Nish in Illinois Association 


The president and board of governors 
of the Illinois Retail Hardware Associa- 
tion announce that after more than a 
quarter of a century of service to the 
association as secretary-treasurer, Leon D. 
Nish has tendered his resignation, effec- 
tive June 1, 1928. 

They also wish to announce the selec- 
tion of Paul M. Mulliken, assistant secre- 
tary-treasurer, as his successor on the 
recommendation of Mr. Nish. 

That the counsel and advice of the 
former secretary may be available, Leon D. 





P. M. MULLIKEN 


Nish was made a member of the board 
of governors and the chairman of the 
executive board. 

To more nearly describe the activities 
of the office, the title secretary-treasurer 


| has been changed to managing director, 


and Mr. Mulliken will assume the duties 
of the secretary-treasurer under the new 
title. 

The board of governors also announce 
the designation of R. Y. Wallace as di- 
rector of exhibits. 


Metropolitan Outing July 11 on 
S. S. Peter Stuyvesant—H. A. 
Cornell in Charge 


The Metropolitan Hardware Association 
will hold its second annual outing on 
Wednesday, July 11, on board the Day 
Line Steamer Peter Stuyvesant, on which 
will be served two of those excellent meals 
for which this line is justly famous. The 
decision to have an outing this year was 
made at the regular meeting of the asso- 
ciation held at the Hardware Club, Friday. 
May 25, with President Sidney J. Milligan 
presiding. H. A. Cornell, a past president 
of the association, will again be chairman 


| of the outing committee, which is sufficient 


recommendation in itself. 

Mr. Cornell and his committee will get 
to work immediately. Those wishing res- 
ervations may address him as general man- 
ager, Ludlow & Squier Co., Newark, N. J., 
or at his home, 30 Montgomery Place, 
3rooklyn, N. q. 

The Metropolitan outing will supplant 
the separate outing held individually previ- 
ously by the Brooklyn Hardware Associa- 
tion and the Manhattan and Bronx asso- 
ciation. 
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Washington News Letter 


Action Delayed on Kelly-Capper Bill—Federal Trade Commission 
Inquiry into Chain Store Systems—New Report of Interest to Re- 
tailers and Wholesalers—Imports of Cutlery to Great Britain 


(Washington Bureau of HARDWARE AGE) 

With Congress on the eve of adjourn- 
ment, it had been hoped by proponents 
of the Kelly-Capper price standardiza- 
tion that the House Committee on In- 
terstate and Foreign Commerce at its 
meeting on Tuesday of last week would 
vote favorably to report the measure 
so that it would be on the House calen- 
dar and be one of the first measures to 
come up for consideration at the short 
session beginning in December. Since 
it had become a foregone conclusion 
that the bill could not at the present 
session get through either branch of 
Congress, much less pass and be en- 
acted into law, favorable action by the 
House committee had been hoped for as 
a sort of recompense. But the com- 
mittee took no action on the bill, de- 
spite the fact that it had received a 
favorable report at the hands of a sub- 
committee several weeks ago. The 


fact remains, however, that those sup- | i+ would invoke and rely on all powers 


porting the measure feel that they 
made more progress with it than ever 
before and they express confidence that 
it will be passed by the next session, 
which will be the second of the present 
Congress. It is claimed that every in- 
dication points in this direction, though 
opponents of the measure combat such 
a view. 

A great deal may depend on the re- 
port that the Federal Trade Commis- 
sion will make in connection with its 
broad inquiry into tlie subject. Should 
the Commission report indicate ap- 
proval of a systera of maintenance of 
resale prices it is believed it would give 
strength to the legislation and promise 
of its passage. While the Commission 
itself has condemned certain practices 
in connection with resale price mainte- 
nance it has never indicated its position 
one way or the other as to the under- 
lying principle of the subject. At the 
same time a former member of the 
Commission, speaking as an individual, 
strongly approved price standardiza- 
tion. This approval was given by Nel- 
son B. Gaskill, an able lawyer, and 
close student of economics and trade. 


Announcement has been made for- 
mally by the Federal Trade Commis- 
sion that it will undertake an inquiry 
into the chain store systems of the 
country as called for in the resolution 
of Senator Brookhart of Iowa and 
adopted by the Senate. In conducting 


| 
| 


| 
| 
| 


By L. W. Moffett 




















this investigation the Commission said 


available to it under the Federal Trade 
Commission act and other statutes. 
The implication gathered from this 
statement by some was that the Com- 
mission might find that the resolution 
requires such a searching inquiry in 
certain respects that it might not be 
able to meet the situation entirely but 


would exert all its powers in an effort | 


to do so. The chief economist was in- 
structed to proceed with the inquiry 
and it will be taken up soon, awaiting 
organization of a staff and other de- 
tails necessary to set the machinery in 
motion. 


Carrying a wealth of material, the 
Chamber of Commerce of the United 
States through its special Committee 
on Collection of Business Figures has 
just published a report prepared by the 
Domestic Distribution Department of 
great interest to retailers and whole- 
salers. Copies of the report are being 
furnished at the bare cost of printing, 
$1.50. Among outstanding features of 
the report is the showing that more 
than 22,000 retail stores in 11 Ameri- 
can cities have average sales of less 
than $8 daily, as disclosed in a report 
on governmental trade census. Chain 
stores, for all classes of business, take 
24 per cent of total retail sales. De- 
partment stores have 15 per cent of the 
sales, while independent stores do 61 
per cent of the business. The larger 
number of small retail stores is an im- 


, pressive feature of the committee’s re- 








| port on the recent census conducted by 


the United States Government in the 
11 cities, including Chicago, San Fran- 
cisco, Baltimore, Kansas City, Seattle, 
Providence, Denver, Atlanta, Syracuse, 
Springfield, Ill, and Fargo, N. D. 
Twenty-eight per cent of all indepen- 
dently-owned retail stores enumerated 
have sales of less than $5,000 a year, 
the report on the trade census shows. 
Average sales of all stores in this class 
are only $44 a week. Forty out of the 
80,000 establishments are doing 16.5 
per cent of the total business. Average 
sales for each of these 40 establish- 
ments are more than $10,000,000 a 
year. Four billion dollars is the total 
for retail sales in this census, made by 
the government enumerators in a door- 
to-door canvas of 93,000 retail stores 
and 17,000 wholesale firms. Average 
sales of hardware stores range from 
$16,000 in Seattle to $96,000 in Atlanta. 
Hardware stores are selling 61 classes 
of commodities, including books and 
stationery, confectionery, musical in- 
struments, toilet articles and woolen 
yarns, a fact noted in the course of 
showing the widespread character of 
articles carried by a variety of retail 
stores. 


Imports of cutlery by Great Britain 
for the first quarter of the current year 
were valued at £129,300, an increase of 
£30,689 as compared with the corre- 
sponding period of last year, when im- 
ports were valued at £98,611, accord- 
ing to the Iron and Steel Division, De- 
partment of Commerce. Shipments of 
knives increased from £11,923 in the 
1927 quarter to £15,652 in the "1928 
quarter. Receipts from Germany in- 
creased from £8,489 to £12,259; those 
from France, £1,152 to £1,308; while 
those from the United States dropped 
from £1,581 to £1,007. Receipts of 
scissors from Germany increased from 
£15,255 to £19,870, while shipments 
from the United States increased from 
£775 to £1,266. A considerable decline 
was experienced in receipts of safety 
razors, complete, which dropped from 
a value of £8,026 to £1,054. Imports 
from Germany dropped from £595 to 
£248, while imports from the United 
States declined from £7,337 to £747. 
Imports of other cutlery from the 
United States increased from £1,805 
to £6,177, while receipts from Germany 
decreased from £10,616 to £9,000. 
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General Market News 








Hardware Market 


Centers 


Show Improved Activity 
Prices Firm—Collections Fair 


New YorK, May 30.—Reports from important market centers 


show a conservative but steady 


improvement in volume of sales, 


Jobbers in the majority of centers are very optimistic, believing 
that June will be a big sales month for seasonal merchandise, off- 
setting the loss through retarded business during the cold rainy 


weather. 


A particularly active item with the hardware trade is sporting 


goods. 


This line seems to be in increasingly heavy demand in prac- 
tically all sections of the country. 


Crop conditions, while backward in some sections are satisfactory 


in the main. 


Industrial conditions are showing improvement. 


Building is helping the steel mills to keep busy and builder’s hard- | 
| which figures 


ware is also enjoying a brisk demand at this time. 
Prices are firm and unchanged and appear to be settled for the 


present. 
fair throughout the country. 


Collections are about the same, averaging from slow to 





Freight Loadings Again Pass 
Million Car Mark 


Loading of revenue freight reached 
the million car mark for the first time 
so far this year in the week ended May 
12, the car service division of the Amer- 
ican Railway Association announced 
May 22. 
amounted to 1,001,983 cars. 

Compared with the preceding week 
this was an increase of 22,321 cars, due 
principally to the heavier movement of 
ore, although there was also an increase 
in the number of cars loaded with coal 
and forest products. Small decreases 
compered with the week before were re- 
ported in the loading of all other com- 
modities. 

The total for the week of May 12 
was a decrease, however, of 27,441 cars 
below the same week in 1927. 

Loadings for the week compared with 
the same last year were as follows: 

Miscellaneous freight, 396,445 cars, 
an increase of 1844 cars; coal, 159,714 
cars, a decrease of 3307 cars. 





Week’s Prices Average 99.6 
P. C., Says Prof. Irving Fisher 


Prof. Irving Fisher of Yale Uni- 
versity announced May 20 that the pre- 
vious week’s wholesale commodity 
prices, based on Dun’s quotations, aver- 
aged 99.6 per cent of the 1926 level. 


| The purchasing power of the dollar was 
| 100.4c. on a 1926 basis of 100c. 
Crump’s index for the week on the 
| revised 1926 level was 96.1. 

| The Italian index on the revised 1926 
|level for the week ended May 12 
| was 75.7. 


Total loadings for that week | 


|Commercial Failures Show De- 
| cline, Says Commercial Agencies 


| In contrast to the trend of recent pre- 

ceding weeks, failures in the United 
States decreased last week, falling to 
442. This is 75 less than the previous 
| week’s total reported by R. G. Dun & 
| Co. and is a little below the 444 de- 
| faults of a year ago. All geographical 
| sections show fewer insolvencies last 
| week than the previous week, the re- 
| duction being sizable in each instance, 
and the East alone reports an increase 
over the figures for the same week of 
1927. 

Canadian failures decreased moder- 
ately last week, numbering 41. This is 
5 less than the total reported to R. G. 
Dun & Co. the previous week, but is 6 
in excess of the 35 insolvencies of a year 
ago. 

Bradstreet’s reports 373 failures for 
the week in the United States, as com- 
pared with 421 for the previous week 
and 387, 383, 391, 449 for the corre- 
sponding weeks 1927 to 1924. The New 
England States had 41, Middle 102, 








Western 99, Northwestern 23, Southern 
76 and Far Western 32. Canada had 
33 defaults for the week, against 30 
for the preceding week. In the United 
States about 73 per cent of the con- 
cerns failing had $5,000 capital or less 
and 20.3 per cent had from $5,000 to 
$20,00 capital. 


Bank Debits Show Advance 
of 7.3 Per Cent for Week - 


Debits to individual accounts, as re- 
ported to the Federal Reserve Board 
by banks in leading cities for the week 
ended May 16 aggregated $18,221,000,- 
000, or 7.3 per cent above the total of 
$16,974,000,000 reported for the pre- 
ceding week and 33.8 per cent above 
the total for the week ended May 18, 
1927. 

Aggregate debits for 141 centers for 
have been published 
weekly since January, 1919, amounted 
to about $17,403,000,000, as compared 
with about $16,201,000,000 for the pre- 
ceding week and $12,827,810,000 for the 
week ended May 18, 1927. 


Federal Census Reviews Sales 
in Country’s Retail Stores 


Hardware stores in the United States 
are selling 61 classes of merchandise, in- 
cluding books, stationery, confectionery, 
musical instruments, toilet articles, and 
woolen yarns, says the Federal Govern- 
ment trade census, prepared by the do- 
mestic distribution department of the 
United States Chamber of Commerce, 
which was recently published in Wash- 
ington, D. C. 

The report continues with the statement 
that more than 22,000 retail stores in 11 
cities have average sales of less than $8 
daily and that 28 per cent of all inde- 
pendent retail stores enumerated have sales 
less than $5,000 a year. Average sales for 
all stores in this class was said to be only 
$44 a week. 

The 11 cities mentioned include Chicago, 
San Francisco, Baltimore, Kansas City, 
Seattle, Providence, Denver, Atlanta, 
Syracuse, Springfield, Ill, and Fargo, 
N. D. In these cities one-fourth of the 
total retail business is being conducted by 
chain stores. The report states that chain 
stores, for all classes of business, do 24 
per cent of all the retail business in the 
country. Department stores have 15 per 
cent of all sales, while independent stores 
are responsible for 61 per cent of the total 
business. 

Another interesting statement was that 
hardware stores’ average sales range from 
$16,000 in Seattle to $96,000 in Atlanta, Ga 
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Farm Conditions Spotty—Hardware Sales 
Improving—Chicago Prices Steady 


(Chicago office of HARDWARE AGE) 

CHICAGO, May 29.—With the more favorable weather conditions 
of the past few days there has been a conservative but steady im- 
provement in the demand for hardware items. Crop conditions are 
very spotty, the prolonged drought necessitating the reseeding of 
small grains in many sections and consequently shortening the 
probable growing season materially. 

Seasonal items, especially sporting goods such as baseball and 
golf goods and fishing tackle, are in very heavy demand. Oil stoves, 
ice cream freezers and such lines, after dragging badly so far this 
spring, are now moving in a fairly satisfactory manner. 

Hardware prices continue to maintain a marked stability and are 
without change again this week. 

The large building activities in the larger cities and the resulting 
heavy demand for structural steel is proving to be the main factor 
in keeping the local steel industry up to its present record levels. 
Operations in the Chicago area are still at about 95 per cent of 
capacity. 

Collections are showing some slight improvement. 








AUTOMOBILE ACCESSORIES.—As 31% x 3% steel butts, old copper 
l h . and - brass finish, $2.07 per doz. 
the season advances sales are showing pair, case lots; less’ quantities, 9c. 
a steady increase, especially on tires. per one. pair higher; 4 x 4 steel butts, 
y Patines y . old copper and dull brass finish, $2.90 
JOBBERS’ QUOTATIONS TO RE- per doz. pair, case lots; less quanti- 
TAILERS, F.O.B. CHICAGO: ties, 10c. per doz. pair higher; heavy 
Spark Plugs. i steel bevel inside sets, $5.50 per doz. 
50c. each; regular, 58c. each; Cham- sets, case lots; steel bit-keyed front 
pion X, 45c. each; Champion Blue door sets, $1.45 per set; wrought 
Box Line, 538c. each; *., 53c. each; brass, bit-keyed front door sets, 
lots of 100, 50c.; A. é Sirecial Ford, $2.60 per set; cylinder front door sets, 
36c. each. ie $6 per set. 
— 280, ‘ 4 
te cack ee ee A CHAINS.—There is a good demand and 
Chains.—Non-skid, dozen pair lots, prices are uncertain. 
35 per cent discount. : ° 
Soll ional Ste ard, No. 21, JOBBERS’ QUOTATIONS TO RE- 
—— oe TAILERS, F.0.B. CHICAGO: 
Pumps. — Rose, 1% in. cylinder, 3%,-in. proof cow chains, $8.50 per 
$1.85 each. 100 Ib. Tenesco Bull Dog and Brown 
Tires and Tubes.—Mansfield tires, coil chains, 50-10 per cent discount. 
30 x 3% Liberty Cord, $6.10; heavy No. 00-4% electric welded cow ties, 
duty oversize, $8.30; 32 x 4 Liberty, $2.75 per doz. 


$11-15;, heavy, qty. Joe tgo e915, |COPPER RIVETS AND BURRS.— 


tires, 27 x 4.40, $8.70; 29 x 4.40, $9.15; ’ , j 
30 x 5, » 313 $2 x 6, neon ay, aenaee Copper prices are advancing while 
22 x . heavy duty. $24.85: tan © é 
tubes, 30 x 3, $1.60; 32 x 4, $2.50; rivets are unchanged as yet but show 
x 4%, $3 Jo: balloon tire tubes, an upward tendency. Sales are very 
gray, 27 x 4.40, $1.80; 29 x 4.40, $1.85; need. 
30 x 5, $2.25; "bo x 6, $3.10; 32 x 6.20, 200 
$3.50. JOBBERS’ ap agp ist by eo TO RE- 
oo : . TAILERS, F.O.B. CHICAGO: 
BASEBALL G DS.—There is a big Copper rivets and burrs, 40-20% per 
demand for playground base balls and cent discount. 
bats at this time. EAVES TROUGH, PIPE, ETC.—Prices 
vine © og gh ol ye RE- are unchanged, with demand much im- 
Goldsmith Official Teague ball, proved by the breaking of the dry spell. 
$15.00 doz.; Louisville Slugger bat, JOBBERS’ QUOTATIONS TO RE- 
$16.29 doz. TAILERS, F.O.B. CHICAGO: 
* ‘ 28 gage single head lap joint gut- 
BOLTS AND NUTS.—There 18 an in- ter, 5 in., $4.50 per 100 ft.; corrugated 
creasingly active demand and prices coudtnctor pipe, ge mae pee 100 
* t.; plain ridge roll, 4-in., $3.65 per 
are holding firm. 100 ft.: corrugated conductor elbows, 
JOBBERS’ QUOTATIONS TO RE- 3 in., $1.51 doz. 
Tees cores weer ELECTRICAL MERCHANDISE.— 
Carriage bolts, cut thread, 60 per . 
cent discount, small carriage bolts, Rubber covered wire has advanced 
rolled thread, 60-10 per cent discount; j ; ices main un- 
machine bolts, cut thread, 60 per cent slightly while other prices re in ij 
discount: small machine bolts, rolled changed. Business in electrical appli- 
thread. 60-10 per cent discount; all ance lines is improving daily. 


stove bolts, 75-10 per cent discount; 


lag screws, 60 per cent discount. JOBBERS’ QUOTATIONS TO RE- 


TAILERS, F.O.B. CHICAGO 


, 
BUILDERS HARDWARE. — Jobbers Electrical Merchandise.—No. 14 
prices are unchanged and sales are sea- rubber covered wire, $6.00 per 1000 
ll d. ft.; in less than 1000 ft. lots, $6.50; 
sonally goo No. 18 lamp cords, $10.25 per 1000 ft.; 
JOBBERS’ QUOTATIONS TO RE- in 1000 ft. lots, $12; %4-in. brush brass 





TAILERS, F.O.B. CHICAGO: key sockets, 15%4c. each; two-way 





plugs, 45c. each; in lots of 10, 40c. 
each; two-piece attachment plugs, 
7¥%ec. each; dry cells, boxes of 50, 
324%c. each; less than case lots, 36c. 
each. 

Electrical Appliances.— Iron Hot 
Point, $4.20; in lots of six, $3.90; Sun- 
beam, $5; lots of six, $4.75; Per- 
colator, Universal 9169, $16.65. 

Radio Supplies.—Radio B batteries, 
D 779 EK, $1.40 each; base lots of 5, 
$1.30: No. 770, $3 each: packages of 
5, $2.80; No. 772, $2.06 each; pack- 
ages of 5, $1.92; No. 486, $3.58 each; 
packages of 5, $3.33: new No. 485 
Layerbilt battery, less than standard 
package, $2.53 each; standard pack- 
age lots, $2.33 each. 

Battery Chargers.—Apco line, lots 
of less than 10, $9.90 each. 


FILES.—Prices are unchanged and 
sales are normal. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

American files, 60-10 per cent off 
list; Nicholson files, 50 per cent off 
list; Black Diamond files, 50 per cent 
off list. 


FISHING TACKLE.—There is a big 
demand for level winding reels this 
year. Other items are moving well. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. CHICAGO: 

Bronson No. 1800, $1.60 each; Chi- 
cago level winding reel, $2.00 each; 
Symploreel No. 752, $4.90 each. 


GALVANIZED WARE.—The continued 
dry weather is causing an unprece- 
dented demand for watering pots. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Standard galvanized after made 
tubs, No. 1, $5.75; No. 2, $6.50; No. 3, 
$7.65; 10 qt. galvanized Po wired made 
pails, $2.00; 12 qt., $2.25; 14 qt., $2.50; 
1 gal. all galvanized oil ec rs special, 
$2.35 doz.: 2 gal., $4.00 doz.: No. 3, 
3 gal., $5.75 doz.: 5 gal., $7 doz.: 1 bu. 
galvanized baskets, $6.25 doz.; No. 26 
baled % bu. galvanized measure, 


$4.50. 
GARDEN HOSE.—Sales are especially 
good this spring due to the lack of rain. 
Priees remain unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Garden hose, good quality, molded 
hose, %-in., Tle. per ft.; 12%c. per 
Tt: * 5 ply, good quality, wrapped, % 
in., 8c. per ft.; % in., 9%ec. per ft. 
Lawn sprinklers, Rain King, $28 a 
doz.; original fountain sprinklers, $6 
doz.; Rainbow, 38-in. high, $24 a doz. 


GLASS AND PUTTY.—Jobbers’ prices 
are still unchanged in spite of the re- 
cent advance by the manufacturers. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. CHICAGO: 

Single strength A, all brackets, 
89-5 per cent discount: _single strength 
B, all brackets, 90- per cent dis- 
count: double stre eth. A, all brack- 
ets, 8 per cent discount; double 
strength RB, all brackets, 10-5 per 
cent discount; putty, pure grade, 
$4.25 per 100 Ib.; commercial, $3.50 
per 100 Ib. 


HAMMERS AND HATCHETS.—Sales 
are none too active though prices are 
firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. CHICAGO: 

Hammers. — First quality, 16 oz. 
nail hammers, $12 doz.; Maydole, 
$12.60 doz.; 16 0%, machinists’ ham- 
mers, first quality, $9.20 doz.; com- 











petitive grade, 16 oz. nail hammers, 
$6 to $8 doz. 

Hatchets. — First quality hatchets, 
No. 2 shingling, $12.50 doz.; first 
quality hatchets, No. 2 broad, $16.40 
doz.; medium quality hatchets, No. 2 
shingling, $8 doz.; medium quality 
hatchets, No. 2 broad, $12.50 doz. 


HANDLES, AGRICULTURAL.—Prices 
are unchanged and sales are satis- 


factory. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Hay fork handles, straight, chucked 
and bored, X 4 ft., $2.40 per doz.; 4% 
t., $2.70 per doz.; XX 4 ft., $3.90 per 
doz.; 4% ft., $4.20 per doz.; ash fork 
handles, bent, chucked and _ bored, 
X 4 ft., $2.90 per doz.; 4% ft., $3.20 
per doz.; ash hay fork handles, bent 
with strap, ferrule and cap, X 4 ft., 
$4.90 per doz.; 4% ft., $5.25 per doz.; 
XX 4 ft., $6.15 per doz.; 4% ft., $7.10 
per doz.; bent manure fork handles, 
plain, X 4 ft., $3.05 per doz.; 4% ft., 
$3.40 per doz.; XX 4 ft., $4.65 per doz.; 
414 ft., $5 per doz.; bent manure fork 
handles, with strap, ferrule and cap, 
X 4% ft. $5.25 per doz.; XX 4 ft., 
$6.65 per doz.; 4% ft., $7. 10 per doz.; 
garden hoe handle, XK 4% ft., $2. 60 
per doz.; XX 4% ft., $3.70 per doz. ; 
rake handles, X 5% ft., $3.50 per doz.: 
XX 5% ft., $5.65 per doz.; shovel 
handles, regular gg X 4% ft., 
$4.25 per doz.; XX 4% ft., $5.95 per 
doz.; D shovel handles, < $5.25 per 
doz.; XXX, $8 per doz.; wood D 
spade handles, X, $4.90 per doz.; D 
shovel handles, X, I. D. L. top, $4.45 
per doz.; Sturd-E top, $4.50. 





HANDLES, HICKORY. — The best | 
grades continue scarce and high, with | 
some leaders offered on cheaper grades. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. CHICAGO: 

No 1 (new B. W.) hickory, $4 doz.: 
No. 2 (new B. R.), $3 doz.; second 
growth hickory (new A. W.), $5 doz.;: 
finest select second growth hickory 
(mew A. A.), $6.50 doz. 

Hatchet and Hammer Handles.— 
No. 1 (new S. B. R.), 90c. doz.; finest 
second growth hickory (new S. A. 
W.), $1.80 doz. 


HINGES.—There is a good seasonal | 


demand and prices are steady. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Heavy starp hinges in bundles, 4 

., 92c.; 5 in., $1.22; 6 in., $1.54; 8 in. 
$2.47; 10 in., $4. 00 per doz. pair: 
extra heavy T hinges in bundles, 4 
in., $1.26; 5 in., $1.56; 6 in., $1.87; 8 
in., $2.80; 10 in., $4.50 per doz. 


ICE CREAM FREEZERS.—Sales are 
showing a gradual improvement and 


prices are unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

White Mountain, 1 qt., $4.80 list, 
2 qt., $5.60 list; 3 qt., $6.75 list; 4 qt., 
$8.25 list; 6 qt., $10.45 list; 8 qt., $13.40 
list; 10 qt., $17.90 list; 12 qt., $21.50 
list; 15 qt., $25.60 list; 20 qt., $33.20 
list; 25 qt., $42.60 list. Arctic, 1 qt., 
$4 list; 2 qt., $4.60 list; 3 qt., $5.45 list; 
4 qt., $6.80 list; 6 qt., $8.60 list; 8 qt., 
$11.10 list. All the above less 50 per 
cent discount. Alaska, 1 qt., $2.95 
list; 2 qt., $3.45 list; 3 qt., $4.10 list; 
4 qt., $5 list: 6 qt., $6.30 list; 8 qt., 
$8.20 list: 10 qt., $10.75 list; 12 qt., 
$14 list: 15 qt., $17 list; 20 qt., 
list. A discount of 20 and 10 per cent 
on all above prices. Acme, 2 aqt., 
galv., $8 doz.; 2 qt. enamel, $10 per 
doz.; 4 qt. enamel, $18 per doz. 
Above prices are net. 

Evervbody’s Freezers, 1 pt., $3.50; 
1 qt., $4.50; 2 qt., $6; 3 qt.. $7; 4 at., 
$8. Prices are each and subject to a 
dealer’s discount of 30 per cent off. 


LAWN MOWERS.—Sales are being 
greatly hampered by the unfavorable 


weather conditions. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

16-in. ball bearing, 5-knife, 11-in. 
wheels, $12.35 each; 16-in. ball bear- 
ing, 4-knife, 101%4-in. wheels, $10 each; 
16-in. plain bearing, 4-knife, 1014-in. 
wheels, $8.65 each; 16-in., ball bear- 
ing, 4-knife, 9-in. wheels, $7.85 each 
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16-in. plain bearing, 4-knife, 9-in. 


wheels, $7.25 each. 


quantity buyers scarce. 
steady and unchanged. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 
L.c.l. quantities common wire and 
cement coated nails, current, L.c.1. 


stock orders, $3.10 per keg buse, Dec. 
1, 1927, extras. 


OIL AND GASOLINE 





ditions. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Perfection. — No. 72 2 burners, 
$17.50; No. 73, 3 burners, $22.50; No. 
(4, 4 burners, $28.50. 

Perfection dealers’ discount, 30 and 
5 per cent on lots of 10 or more; on 
less than 10, 30 per cent. 

Puritan (Improved Model).—No. 42, 
| 2 burners, $17.50; No. 43, 3 burners, 
| $22.50; No. 44, 4 burners, $28.50. 
| Puritan discounts the same as Per- 
| fection. 
Nesco.—No. 212, 2 burners, $17.50; 
| No. 213, 3 burners, $22; No. 214, 4 


} burners, $28; No. 1103, high shelf 
only, $6.50; No. 1104, high shelf only, 
$8. 


With vitreous enameled stove stops 
and splash backs.—No. 233, 3 burn- 
ers, $36.50; No. 244, 4 burners, $44.50. 

| Nesco dealer's discount, 30 and 5 
per cent. 

Nesco Rolo, 5 burners and oven, 
$90; No. 400, built in oven model, 
} $63. Dealer’s discount, 30 and 5 per 
| cent. 
| Coleman.—No. 322, range, $114; No. 
328, range, $72; No. 325, range, $45; 
No. 329, range, $52.50; No. 324, range, 
$39: No. 330, range, $34.50. 

Coleman dealers’ discount, 33144 per 


cent. 
OVENS 


No. 211, 1 burner, plain door, $2.50; 
No. 211G, 1 burner, glass door, $2.70; 
No. 112G, 2 burners, glass door, $6. 

Dealers’ discount on 10 or more, 30 
and 5 per cent; less than 10, 30 per 
cent. 

Puritan.—No. 42G, 2 burners, glass 
| door, $5.50. 
| Dealers’ discount, 10 or more, 30 
and 5 per cent; less than 10, 30 per 
cent. 

* Nesco.— No. 05, 1 burner, solid 
door, $2; No. 5, 1 burner, glass door, 
$2.15: No. 020, 2 burners, solid door, 
$4.25: No. 20, 2 burners, glass door, 
$4.50; No 301, 2 burners, glass door, 
thermometer, $6.40. 


WICKS, ETC. 
Rockweave wick, 25c. each; Per- 
fection and Puritan, $4 per doz. and 

$48 ner gross. ‘ 
Discounts same as on oil cook 

stoves, ovens and heaters. 






factory. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Linseed Oil, Raw.—Barrel lots, 85c. 
per gal.; 5 barrel lots, 82c. per gal. 

Linseed Oil, Boiled.—Barrel lots, 
87c. per gal.; 5 barrel lots, 84c. per 
gal. 

Denatured Alcohol. — Barrel lots, 
58l4c. per gal.; steel drums, extra, 
$6, returnable. 

Turpentine. — Drum lots, 7lc. per 
gal., net. 

White Lead.—100 Ib. lots, $13.25; 59 
lb. lots, $6.75; 25 Ib. lots, $3.40; 12% 
Ib. lots, $1.75. 

Shellac.—(4%4 lb. cuts), white, $2.60 
per gal.: orange, $2.30 per gal. 

English Venetian Red.—In barrels, 
$3.50 to $6.75 per 100 Ib. 

i Paste.—Barrel lots, 7c. per 


improving. 
JOBBERS'’ oe nena TO RE- 
TAILERS, F.O.B. CHICAGO: 
726-6121%4, $28.68 per 100 rods; 
1948-6-1414. $43.62 per 100 rods; 2158- 





6-414, $48.98 per 100 rods. 


NAILS.—Small lot sales are active— 
Prices are 


STOVES. 
Sales are still somewhat below normal 
due to the unseasonable weather con- 


PAINTS AND OILS.—Prices are hold- 
ing very steady and sales are satis- 


POULTRY AND FIELD FENCE.— 
Sales are seasonally active and are still 
No recent change in prices. 


1928 





PREPARED ROOFING. —Prices are 
temporarily very low, with prospect of 
early advance. Sales are heavy. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

sest grade slate surfaced prepared 
roofing, $1.75 per square; best grade 
tale surfaced, $2.15 per square; me- 
dium tale surfaced, $1.30 per square; 
light tale surfaced, 90c. per square; 
red rosin sheathing, $55 per ton. 


PYREX WARE.—Dealers are antici- 
pating increased sales during June for 
wedding and anniversary gifts. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Bread Pans.—No. 212, $7.20 dozen; 
No. 214, $12 dozen. 

New Handied Casseroles. — Round, 
No. 622, $12 doz.; No. 6238, $14 doz.; 
Oval, No. 632, $12 doz.; No. 633, $14 
doz.; Shallow Oval, No. 642, $12 doz.; 
No. 643, $14 doz. 

Pie Plates.—No. 208, $6 per dozen; 
No. 209, $7.20 per dozen. 

Tea Pots.—2 o> = dozZ.; 
$24 doz.; 6 cup, $28 d 

Utility Pans.—No. 231, $8 doz.; No. 
232, $14 doz. 

Iced Tea Sets.—$4 per set. 


4 cup, 


| ROLLER SKATES.—The demand is 


rather slow at present. Prices are un- 


| changed. 





JOBBERS’ QUOTATIONS TO RE- 

TAILERS, F.O.B. CHICAGO: 

Union roller skates, boys’, $1.40; 
girls’, $1.50; Chicago roller skates, 
boys’, $1.30; girls’, $1.40. 

ROPE.—Rope prices are expected to 
continue steady until at least July 1. 
Sales are ahead of last season. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Best Manila, standard brand, 2lc. 
per lb.; No. 2 Manila, 19c. per Ib.; 
No. 1, Sisal, 14%c. per lb.; No. 2, 
Sisal, 13c. per Ib. 

SASH CORD.—Sales are only fair and 
prices are unchanged. 

JOBBERS’ ae eae TO RE- 
TAILERS, F.O.B. CHICAGO: 

No. 7 standard whom $7.90 per 
doz. hanks; No. 8, $8.90 per dozen 
hanks, 

SASH PULLEYS.—tThere is a fair vol- 
ume of orders being received. Prices 
are unchanged. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Common sash pulleys, 55c. per doz.; 
barrels, 50c. per doz.; Common Sense, 

2 in., 55¢e. doz.; barrels, 50c. doz.; No. 

110, 50c. doz.; barrels, 45c. doz. 
SCREEN DOORS AND WINDOW 
SCREENS.—Season orders are open- 
ing up at a lively rate. The season 
prices continue unchanged. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Screen doors, No. 266, 2-8 x 6-8, 
$20.46 doz.; No. 296, 2-8 x 6-8, $24.66 
doz.; No. 311, 2-8 x 6-8, $20.92 doz. 
Window screens, No. 1833, $4.56 doz.; 
No. 2433, $5.40 doz. 


SCREWS.—No price changes since 
Jan. 1. The market is very strongly 
held. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

(New lists Jan. 3, 1928.) Flat bright 
screws, 50 per cent; round head, 
blued, 45 per cent; flat head brass, 45 
aaa round head brass, 40 per 
cent, 


SOLDER AND BABBITT.—Prices re- 
main unchanged and the demand is 
fairly active. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 


Warranted 50-50 solder, $35 per 100 
lb.; medium 45-55 solder, $33 per 100 
lb.; tinners’ 40-60 solder, $30.50 per 
100 lb.; high speed babbitt metal, $20 
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per 100 lb.; standard No. 4 babbitt 
metal, $12 per 100 Ib. 
STEEL SHEETS.—Trend for the third 
quarter seems upward, though present 
prices are unchanged except for quan- 
tity mill shipments. Demand is about 
normal. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 
28 gage galvanized sheets, $5.30 per 
100 Ib.; 28 gage black sheets, $4.20 
per 100 Ib. 


WIRE PRODUCTS.—Sales are season- 
ebly normal with prices unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 


No. 9 black annealed wire, $3.30 per 
100 lb.; No. 9 galvanized plain wire, 
$3.85 per 100 lb.; catch weight spools 
galvanized cattle or hog wire, $3.80 
per 100 lb.; polished fence staples, 
$3.55 per 100 lb.; wire cloth, black, 
12-mesh, $1.85 per 100 sq. ft.; gal- 
vanized, 12-mesh, $2.05 per 100 sq. ft.; 
bronze, 14-mesh, $5.60 per 100 sq. ft.;: 
galvanized poultry netting, galvan- 
ized before made, 60 per cent dis- 
count; galvanized after made, 50-10 


| per cent discount. 


| WRENCHES.—The demand is satisfac- | 


| tory and prices are unchanged. 


w 
toe 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Agricultural wrenches, 60-10-5 per 
cent discount. Coes wrenches, 
40-10 per cent discount; engineers’ 
wrenches, 50-10 per cent discount off 
new list; Stillson wrenches, 70-10 per 
cent discount; Trimo, 70-5 per cent 
discount. 

Snap-on Wrenches. — Radio 
electrical sets in metal cases, 
No. 101, Master Service Set, 
No. 202, Heavy Duty Set, $3.80; 
104, Flexible Socket Set, $8.80; No. 
608, Crankease Drain Plug Socket, 
$3.20; No. 90, Square Socket Set, 
$3.70; No. 1817, Giant ‘‘Snap-on’’ with 
extra heavy duty rachet, $27.35. All 
Snap-on Wrenches less 3314 per cent 
discount. 


and 


Hardware Business in Missour1 Valley 


in Healthy Condition—Outlook Good 


KANSAS CITY, May 29.—Though the volume of hardware busi- 
ness for the first five months of 1928 is about ten per cent under 
that for the same period last year, this decrease is thought to be 
only temporary. There is still plenty of time to catch up with the 
record of a year ago, since much normal movement has been re- 
tarded by the backwardness of spring. Comparison with 1927, too, 
is somewhat misleading, for that was the peak hardware year since 


the post-war season of hectic demand. 


If 1928 equals 1927, which 


seems likely, it will have reached an unusually high mark. 

For these reasons the current state of the hardware business may 
be safely set down as better than good, with an extra dash of 
optimism that statement could be strengthened without adding too 


much color to the true situation. 


As one Missouri Valley hardware 


man says, “Business has to be mighty fine to be satisfactory.” 


Future Looks Good 


Generally speaking, the wholesale trade feels sanguine about the 
future and believes that prices have struck a steady level which not 
only forbids speculation, but also encourages the retailer who is 
ambitious to maintain a full and well-assorted stock. More substan- 
tial evidence of this attitude in the jobbing trade is the fact that 
wholesale houses in Salina, Topeka and Kansas City have been in- 


vesting a good many thousands of dollars in new buildings. 


are “saying it with money.” 


The corn throughout this section has 


They 


splendid wheat prospects have deprived 


all been planted and May has furnished | him of his best “alibi.” 


ideal planting weather. For 
germination was held back by dry soil 


conditions, but that handicap was re- | 
moved about the middle of the month | 


by a series of soaking rains which vast- 
ly improved the crop outlook. Despite 
untimely frost, the strawberry yield in 
southern Missouri is turning out much 
better than some prophets had pre- 
dicted. 


Trade Seems Assured 


Rainfall in Kansas, Oklahoma and 
Texas has virtually insured. a heavy 
wheat crop in the southwestern part of 
the territory. One hardware merchant 
in that section reports that nothing ex- 
cept hail can prevent a bountiful wheat 
harvest. A traveling salesman cov- 
ering the same region declares that the 


a time | 


| 





Such expressions fairly represent the 
feeling among merchants and travel- 
ing men in nearly every territory save 
northwestern Kansas, where the rains 





came too late to rescue the wheat from | 


the clutches of the drouth. In that 
part of the State business is sure to 
suffer. On the whole, however, the 
trade picture is bright. Most of the 
Missouri, Arkansas and Red River 
valleys will give an excellent account 
of themselves this year. 

The movement of sporting goods af- 
fords an excellent indication of buying 
morale. Baseball and golf supplies are 
especially active, much more so than 
last year when they were far from 
slow. Fishing tackle is in brisk de- 
mand. Trade in ammunition for fall 
delivery is well ahead of what it was 


at this time in 1927 when little com- 
plaint was registered. 

Denatured alcohol has advanced four 
cents a gallon and plenty of future 
business is being booked. Tires, tubes 
and automobile accessories in general 
show renewed activity. Protracted cool 
weather has postponed the demand for 
camp furniture. 


ALCOHOL.—Good bookings of future 
business on denatured alcohol continue 
in the face of a four-cent advance now 
in effect. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 


Denatured alcohol, 188 proof, for- 
mula 5, in 55-gal. drums, $0.61 per 
gal.; in lots of 5 to 9 drums, $0.59 


10 to 19 drums, $0.57 per 
gal.; in lots of 20 or more drums, 
$0.56 per gal.; $6 charge for drums, 
subject to credit on return. 

ALL-STEEL HOSE REELS.—Much 

later than usual, the demand for such 

equipment is just starting. No price 
changes. 

VJOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Donley all-steel, 


AXES. 
velop on futures. 
Prices steady. ° 

JOBBERS’ QUOTATIONS TO RE- 


TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 


First quality; single-bitted, 
handled axes 8 to 4 Ib., $14.50, 
handled, $18.75 to $20.50, base. 

BALE TIES —With the excertion of 
some dry spots the outlook for the hay 
crop is fairly good, although the cold 
snap set the alfalfa back somewhat. 
The outlook for bale tie business is 
promising. No price changes. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

14 gage, 9 ft., $1.56 
gage, 8 ft., $1.22; 8% f 
$1.37 per bundle, net. 

BUILDERS’ HARDWARE.—Some at- 
tractive business on large urban build- 
ings has been booked, but building in 
general tends to be slack. Trade is 


per gal.; 


No. 2, $1.70 each. 
Business is beginning to de- 
Current trade slow. 





un- 


base; 


per bundle; 15 
it., Si.zer 8 tt., 
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only fair and develops slowly. Prices 
firm. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Case lots of 2% x 2% steel butts, 
old copper and dull brass finish, 
$19.25 a hundred pair; 3% x 3%, $20 
a hundred pair; 4 x 4, $27 a hundred 
pair; heavy steel bevel inside sets, 
case lots, $6 per doz.; steel bit-keyed, 
front door sets, $18 per dozen sets; 
wrought bronze metal, $2.25 per set; 
cylinder front door sets, wrought 
bronze metal, $6.50 per set. 

CARRIAGE AND MACHINE BOLTS. 
—Business in this line moves at an or- 
dinary pace. Demand somewhat slug- 
gish. Prices unchanged. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Small carriage roll thread, 50-10-10- 

5 off list; small carriage cut thread, 
50-10-5 off list; large carriage cut 
thread, 50-10-5 off list; small machine 
rolled thread, 50-10-10-5 off list; 
small machine cut, 50-10-5 off. From 
list as of April 1, 1927. 
CHAIN.—Only a fair volume moving. 
Spring business has been pretty well 
taken care of. No price changes. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Proof coil chain, % in., $9 per ewt.: 
No. 2-0 Tenso, 250 ft. reel lots, $6 
per reel. 

COPPER RIVETS AND BURRS.—Cur- 
rent movement has slowed down; fair 
booking of future orders. Prices firm. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS. F.0O.B. MISSOURI RIVER 
CROSSINGS: 

40-10 per cent off list. 

EAVES TROUGH AND CONDUCTOR 
PIPE.—Movement is fair only. No new 
prices out. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

28-gage, 5 in. lap joint eaves 
trough, $5 per 100 ft.; 28 gage, 3 in. 
conductor pipe, $5.40 per 100 ft. 

FIELD FENCING.—Volume is picking 
up and shipments are fairly heavy. 
Former prices hold. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

$22.50 for 26-in. fence to $38.50 for 
9 top and bottom, 11 intermediate 
and 12 stay wire. 

FILES.—Movement proceeds at a satis- 
factory rate. No unusual demand. 
Prices firm. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0O.B. MISSOURI RIVER 
CROSSINGS: 

Nicholson, 50 per cent off list; job- 
bers’ brands in full packages, 60-5 
off list. 

GALVANIZED WARE.—Trade in this 
line holds up in rather remarkable 
fashion. Good movement continues. 
No price changes. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Galvanized tubs, standard No. 0, 
$5.17 per doz.; No. 1, $6.44 per doz.; 
No. 2, $7.22 per doz.; No. 3, $8.46 per 
doz.; common galvanized pails, 8-qt., 
$2.08 per doz.; 10-qt., $2.24 per doz. 

GARDEN HOSE.—Postponed demand 
is at last fairly good. Because of un- 
favorable weather it had been very 
backward. Prices somewhat weak. 

JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

$7.50 to $10.50 per 100 ft. 


GRAIN SCOOPS.—Future orders are 








just beginning to come in. Fine crop 
prospects indicate a brisk business. 
Former prices hold. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Light weight, full polished, split-D 
handle, No. 6, $12.00 per doz.; No. 8, 
$13.00; No. 10, $14.00; No. 12, $15.00; 
No. 14, $16.00. 

HAMMERS.—Only in the lower grades 
is business at all satisfactory. No 
price changes. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

First grade, 711% nail hammers, 
$12.00 per dozen; jobbers’ brands, 
$10.80 to $11.40; competitive forged 
nail hammers, $6.50 to $8.00 per 
dozen; cast steel hammers, $3.60 per 
dozen. 


HARNESS.—Some movement still reg- 
isters, although it is late in the season. 
This has been one of the best harness 
years in recent trade history. Prices, 
though relatively high, remain firm. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Regular No. 1 quality, 1%-in. 
traces, $70.00 per set; No. 2 quality, 
1%-in. traces, $58.00 per set; No. 3 
quality, $53.00 per set. 

HARNESS HARDWARE.—Movement 
has slowed down following the recent 
rush of business. Prices steady. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

l-in. japanned snaps, $2.40 to $2.75 
per gross; No. 200 XC snaps, 1-in., 
$6.55 per gross; roller snaps, No. 85, 
$2.65 to $3.00 per doz.; No. 47% XC 
bits, $1.50 per doz. 


HATCHETS.—Volume down to a mere 
trickle. Dealers have plenty on hand. 
Prices hold. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Size 2 extra quality broad hatch- 
ets, $16.70 per doz.; competitive 
forged shingle hatchets, $6.50 per doz. 

HINGES.—Fair degree of business con- 
tinues to register. Rural volume good. 
Prices take an advance. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 


CROSSINGS: 
Heavy strap hinges in bundles, 
4-in., $1.05; 5-in., $1.38; 6-in., $1.76; 


8-in., $2.80; 10-in., $4.52 per doz. pair; 
extra heavy T-hinges, in bundles, 
4-in., $1.45; 5-in., $1.77; 6-in., $2.10; 
8-in., $3.20. 
HORSE COLLARS.—Pre-harvest pick- 
up is developing. Repeat orders plenti- 
ful. Stiff prices continue firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Full - grain, collar - leather collars, 
average 16% in., draft, $55.00 per 
doz. 

LAWN MOWERS.—Retarded demand 
is now in evidence and volume is mov- 
ing off to a good start. No price 
changes. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Hand lawn mowers, $6.00 to $30.00 
each. 


MILD STEEL BARS.—No_ unusual 
movement has yet developed. No new 
prices out. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Bars, shapes and small angles, 
$3.56 per cwt., base; structural sizes 
and shapes, $3.66 per cwt.; mild steel 
bands, 3/16 and lighter, $4.21 per 
ewt.; steel hoops, $4.66 per cwt.; 
reinforcing bars, $3.40 per cwt.; cold 
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rolled round shafting, $4.16 per cwt.; 
cold rolled square bars, $4.66 per cwt. 


NAILS.—Normal flow of business con- 
tinues with indications of some price 
fiuctuation. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. MISSOURI RIVER 
CROSSINGS: 


Common wire nails, $3.50 per keg, 
base (see new extras). 


OILS.—Brisk demand is still manifest 
and prices on oil show advance. Tur- 
pentine down. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. MISSOURI RIVER 
CROSSINGS: 

Raw linseed oil in bbl. lots, $0.88 
per gal.; boiled linseed oil in bbl. lots, 
$0.91 per gal.; daw linseed oil in half- 
bbl. lots, $0.93 per gal.; turpentine in 
bbl. lots, $0.68 per gal.; turpentine in 
half-bbl. lots, $0.73. 


POULTRY NETTING. — Moderate 
movement continues; spring volume 
has been heavy. Prices unchanged. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 
50-10-5 per cent. 
ROPE.—Current movement fair. Busi- 
ness for the season has been big. New 
manila prices hold. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Highest quality Manila rope, stand- 
ard brands, 24 cents per pound, base; 
No. 2 Manila, standard brands, 20% 
cents per pound; No. 2 sisal rope, 
highest quality, standard brands, 19 
cents per pound; No. 2 sisal rops, 
standard brands, 14 to 16% cents per 
pound. 


SCREWS.—Volume is only fair. Prices 
remain firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

Flat-head bright screws, 50-20 per 
cent off list; round head _ blued 
screws, 45-15 per cent off list; flat- 
head brass screws, 45-15 per cent off 
list; round-head brass screws, 40-15 
per cent off list. 

SMOOTH WIRE. — Good movement 
continues. Vineyard business has been 
excellent. Prices steady. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS. F.O.B. MISSOURI RIVER 
CROSSINGS: 

$3.25 per cwt., base. 


SOLE LEATHER.— Volume is off, 
though prices tend to stiffen. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 

No. 1 sole leather strips, 98c.; 
light No. 2, 80c. 


STEEL SHEETS.—Prices have fallen 
off, though volume, especially on corru- 
gated, is still moving rather briskly. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS., F.O.B. MISSOURI RIVER 
CROSSINGS: 

28 gage galvanized flat, $5.50 per 
ewt.; 28 gage black flat, $4.75 per 
ewt.; corrugated iron, 28 gage gal- 
vanized, $4.60 per square; 26 gage 
galvanized corrugated, $5.10 per 
square; 28 gage painted corrugated, 
$3.40 per square. 


STORAGE BATTERIES.—Volume falls 
off with the advance of warmer 
weather. No price changes. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS. F.0.B. MISSOURI RIVER 
CROSSINGS: 

Automobile, 6-volt, 11-plate, heavy, 
standard terminal, $9.10 each; 6-volt, 
13-plate, $10.75 each; 12-volt, 7-plate, 
$12.85; 6-volt, 11-plate, thin, stand- 
ard terminal, $7.35: 6-volt, 13-plate, 
thin, for Ford and Chevrolet, $8.05. 
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SWEAT PADS.—Current fill-in orders 
are brisk and future business is regis- 
tering satisfactorily. Price levels un- 
changed. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. MISSOURI RIVER 
CROSSINGS: 


$4.25 per doz.; 
TIRES.—Business is developing rapid- 
ly with the advance of the season. 
Prices show some firmness. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. MISSOURI RIVER 
CROSSINGS: 

Mansfield, automobile, covered by 
standard warranty; 30 x 3%, 
size, heavy- duty cord, s.s., 


20-in. base. 


$19.50: 33 x 5, $25.50. Balloon: 29 x 





TUBES. 
brisker demand. 
steady. 


RDW ARE . 


4.40, reguiar, $9.15; 30 x 4.50, $10.15; 
30 x 5.25, $15.15; 31 x 5.25, $15.65; 31x 
6.00, $20.75; 33 x 6.00, $21.80. Tr ucks: 
32 x 4%, 8-ply, $23.50: 33 x 414, $24.35; 
30 x 5, $28.30; 32 x 6, $37.00; 36 x 6, 
10-ply, $50.40; 34 x 7, $65.05; 40 x 8, 
12-ply, $99.00. 


— Warmer weather 


Prices 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. MISSOURI RIVER 
CROSSINGS: 


Mansfield, 30 x 3% heavy-duty, tan, 
$18.00 per doz.; gray, $16.20 per doz.; 
31 x 4, tan, $13.80 per % doz.; gray, 
$11.10 per % doz.; 33 x 4, tan, $14.40 
per % doz., gray, $11.70 per "k doz. ; 
33 x 4, tan, $15.00 per % doz.; gray, 
$12.30 per % doz.; 32 x 4%, tan, 
$16.80 per % doz.; 33 x 4%, tan, 
$17.40 per % doz.; 33 x 5, tan, $21.90 
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brings 
are fairly 
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per % doz. Balloon: 29 x 4.40, heavy- 


duty, gray, $21.00 per doz.; 30 x 5.25, 
gray, $14.70 per % doz.; 31 x 6.00, 
gray, $17.40 per % doz.; 33 x 6.00, 
gray, $19.50 per % doz. Special brand 
tubes: 30 x 314, 55 to 70 gage, 2%-in. 
pole, reinforced valve base, vulcan- 
ized, splice, full-size valve, $0.85 
each; 29 x 4.40, $1.15 each. 
WIRE CLOTH.—Good movement of 


current business, although fill-in orders 
are later than usual. No new prices 
out. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. MISSOURI RIVER 
CROSSINGS: 


Black, 12-mesh, $1.85 per 100 sq. ft.: 


ganvanized, 12-mesh, $2.05 per 100 
sq. ft.; galvanized, 14 mesh, $2.45 per 
100 sq. ft.; galvanized, 16-mesh, $2.80 


per 100 sq. ft. 





New England Retail Trade Buying in 
Small Quantities but Very Frequently 


Boston, May 29.—The New England retail trade is buying hard- 
ware in small quantities, but very frequently. 
among jobbers is that May billings will fall considerably short of 
Weather conditions have been 


those for April and May, last year. 


decidedly against retail merchandising. For a week at a time the 
sun has not come out from behind clouds and practically every day 
it rains or is so thick outside work, either in connection with con- 
struction or farming, is almost impossible. 
so cold nothing is growing well and farmers are of the opinion a 
lot of early seeded ground will have to be replanted. The spring 


season assuredly is backward. 


Outside painting has been delayed. A lot of pleasure boats are 
still unconditioned, thereby setting back the marine hardware busi- 
Much roof repairing work is still merely a prospect. 
there are few branches of the hardware trade that are not affected 
It is an ill wind, however, that blows no 
good. People are buying coal to keep warm. A lot of retail hard- 
ware dealers failed to sell their winter merchandise, consequently 
came up to the spring season with little ready cash, which explains 
the smallness of orders flowing through jobbing houses. 
dealer does order stock he wants it immediately and that very often 


ness. 


by weather conditions. 


(Boston office of HARDWARE AGE) 


entails an extra expense for the jobber. 


BUTCHERS’ WAX.—Butchers’ wax is 
one of the few things for which there 
is a persistent demand. Each day 
brings a grist of small orders, which in 
the aggregate are very satisfactory. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON: 

Butcher’s Wax.—Floor, 1 lb. cans, 
50c. each net; 2 lb. cans, $1.02; 4 Ib. 
cans, $1.92; 8 lb. cans, $3.84. Liquid 
half pint containers, 34c. each net; 
pint containers, 53c.; quart contain- 
ers, 94c. 


CARVERS.—There has been some buy- 
ing of carvers the past week by retail 
dealers, who anticipate a good June 


business. June is a month of brides 
and carvers make suitable wedding 
gifts. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON: 
Carvers.—Stainless steel, beef, 3 
piece sets, stag handle, $3.50 to $6 
net per set; with ivory handles, $3.40 





CEMENTS.—There 
roofing cements, patching plaster and 
crack filler, but other items coming un- 
der the head of cements are not selling. 


to $5; 
8 


to 


handles, $5 


stag handle, $2.25 
with ivory handles, 


with pyrohorn 
Bird.—In pairs, 
to $3.75 per set; 
$2.50. 

Game.—In pairs, with stag handles, 


$2.75 to $5.75 per pair; with ivory 
handles, $3.50; with pyrohorn han- 
dles, $3.75 to $4.75. 


JOBBERS’ ee arate. TO RE- 
TAILERS, F.O.B. BOST 

Stove Lining ra A osu 
per doz.; No. 6, $3.60; No. 

Patching Plaster.—No. 3, 
doz.; No. 6, $3; No. 10, 
15, $6 


ak 3, $2.16 
10, $5.04. 
$1. 80 per 

$4.20; No. 


Crack Filler.—No. 1, $1.80 per doz.; 


No. 2, $3; No. 3, $4 4.20: No. 5, $6. 
Furnace Cement. —Black, in 1-]b. 
cans, 9c. per Ib.; in 5-lb. cans, 7c 
per Ib. 
Roofing Cement—In 1-lb. cans, lic. 
per lb.; in 3-lb. cans, 13c. per Ib.; 


in 5-lb. cans, 12c. per Ib. 


Common opinion 


In addition, it has been 


In fact, 


When the 


is some call for 





Iron Cement.—In 314-0z. packages, 
$14.40 per gross. 
Liquid Roof 
containers, $1.20. 
Pipe Joint Cement.—In 1-lb. 

ages, 20c. 


EGG CARRIERS.—Weekly sales of egg 
carriers appear to be increasing, accord- 
ing to jobbers, but, it is added, there is 


Cement.—In_ gallon 


pack- 


| no pep to business. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON: 


Egg Carriers.— New model egg 


crates,, metal, capacity 1% doz., 88c. 
each net; 2 doz., $1.05; 3 doz., $1.23; 
4 doz., $1.40; 6 doz., $1.75. Regal, ca- 
pacity 15 eggs, 14c. each net; 30 
eggs, 26c.; 50 eggs, 47c.; 100 eggs, 
84c. Cases with fillers, capacity 15 
doz., $1.95 each. Poultry shipping 
crates, $1.68 each. 
FILES.—Files sell all the time, and 





business so far this year is just about 
on a par with that of 1927. The aver- 
age retail dealer is carrying a smaller 
stock than heretofore, however. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON: 


Files.—Nicholson line, 50 per cent 
discount; Arcade, 60 and 10 per cent. 
HANGERS.—As might be expected at 
this time of the year, hangers are 
needed, and the general run of retail 
firms apparently are securing their 


| share of business. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON: 
Hangers.—Timber or joist, No. 300, 
for 2 x 6 in., timber, 18c. each net; 
No. 301, for 2 x 8 in. timber, 20c. 
each net; No. 302, for 2 x 10 in. tim- 
ber, 28c. each net; No. 403, for 2 x 
12 in. timber, 56c. each net; No. 213, 
for 3 x 8 in. timber, 23c. each net; 
No. 214, for 3 x 10 in. timber, 3lc. 


each net; No. 315, for 3 x 12 in. tim- 
ber, 60c. each net; No. 319, for 4 x 8 


in. timber, 36c. each net; No. 320, 

for 4 x 10 in. timber, 45c. each net; 

No. 321, for 4 x 12 in. timber, 64c. 

each net. 
INSECTICIDES.—Considering the un- 
favorable weather conditions during 90 
per cent of May, sales of insecticides 
have been surprisingly good. All kinds 
are selling, say jobbers. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON: 

Hellebore.—Powdered, white, %4 Ib. 
— 48c. per Ib. net; ™ Ib., 
26¢.; 1 Ib., Ze. 
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Pine Tar.—In cans, % pints, $1.10 
per doz. net; pints, $1.65; quarts, 
52.75. 
Crow Repellient.—Stanley’s small 


containers, 70c. each net; large con- 


tainers, $1.05. 


In-A-Minute.—Insecticide, $3 per 
doz. net. 

Bug Death.—One lb. packages, $1.44 
per doz. net; three Ilb., $3.75; five Ib 


$5.62; Ib., $13.50; 100 Ib., $7.3 
each. 
IRON AND STEEL.—Jobbers continue 
to report hand-to-mouth buying of iron 
and steel by retailers and consumers. 
Competition is still very keen, conse- 
quently jobbers’ earnings are compara- 
tively small. Mill prices hold very firm. 
JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. BOSTON: 


12% 


















Steel.—Soft steel bars, $3.251% per 
100 Ib. base; flats, $4.15; plain con- 
crete bar 3.264%; deformed con- 
crete bars, »; tire steel, $4.50 to 
$4.75; open-hearth spring steel, $5 
and $10; crucible spring steel, $12; 
bands, $4.01%4 to $5; hoops at $5.50 to 
$6; half rounds, $4.90; ovals, $4.90; 
hexagons, $3.26%4: cold-rolled steel, 
$3.95 to $4.45; toe-calk steel, $6; 
structurals, angles and beams, 
$3.36%; plates, $3.36% to $3.59. 

iron. Refined, iron bars, $3.26! 
best refined, $4.60: Wayne, $5.50; 
Norway iron Jeunes, $6.60; squares 
and flats, $7.1 





LAWN ACC ESSORIES. es of rub- 
ber hose have been hurt by the frequent 
rains. The rank and file of retailers are 
buying one 
There is a fair demand for rakes, but 
comparatively little doing in hose reels, 
couplings, rollers and sprinklers. Job- 
bers’ May sales will drop well behind 
those of May, 1927. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. BOSTON 


Lawn Mowers.—Plain bine, Her- 
cules, roller bearing, 16 in., $18.25 
each net; 18 in., $19.50; 20 in., $20.75: 
Pilgrim roller bearers, 16 in., $16.75; 
IS in., $17.50; 20 in., $18.15. Auto- 
matic, style 11-5, 16 ‘in., $12; 18 in., 
$13; 20 in., $14. Style 10-4, 14 in., 
$9.75; 16 in., $10.50; 18 in., $11.25; 20 
in., $12. Style 9-4, 14 in., $9; 16 in., 
$9.50: 18 in., $10; 20 in., $10.50. Uni- 
versal, ball bearing, Grand, 16 in.. 


lawn mower at a time. | : : 
| by jobbing houses. 


HARDWARE 


| years. 
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$14.25; 18 in., $15.50; 20 in., $16.75. 
Giant, 14 in., $9.75; 16 in., $10.50; 18 
in., $11.25; 20 in., $12. High wheel, 
14 in., $9; 16 in., $9.50; 18 in., $10; 20 
in., $10.00. Speciai, style 8-4, 14 in., 
$8.50; 16 in., $8.90; 18 in., $9.30. Spe- 
cial Yankee, style 8-3, plain bearing, 
12 in., $5.40; 14 in., $5.80; 16 in., $6.20; 


18 in., $6.60. 


Hose. — Rubber, Commer- 


garden, 









cial, % in., 6%c. per ft. net; Leader, 
% in., 6%c.; % in., 7%c.; Vigilant, 
5% in., 8%4€c.; Olympia, * in., 8%¢.; 
Good ‘Luck, 5 in., 10c.; Milo, % in., 
10%c.; Bull Dog, % in., 13%%c. 

Hose Reels.—Donley Alsteel, No 


2, $1.85 each net. 
Couplings.—Hose, Perfect Clinch- 
ing, $2.25 per doz. net. Hose mend- 
ers, $8.40 per gross. 
Lawn Trimmers.—Popular makes, 
$15 each list. Discount, 50 per cent. 
Factory Shipment.—On direct fac- 
tory shipment up to 30c. freight on 
ten or more machines is allowed. 
Lawn Roller.—Water weighted, 
24 in. long, $13.24 each 


18 


in. diameter x 
net; 24 in. diameter x 24 in. long, 
$15.3 

Sprinklers. —Lawn fountain, $6 per 
doz. net; fountain half circle, $5.50. 


$2.34 each net; Majestic 


Rain King, 
Giant Rain King, 


Rain King A, $3.34; 





$8.33. Rotary, $15 per doz. 
Nozzles.—Peoria, $4 per doz. net; 
Fairy, brass, $10: 3Zoston, % in., 
brass, $5. Rain King, $1 each net. 
Rakes.—Wooden lawn, three bow, 
Hub, $8.75 per dozen net: Steel, $9. 
Rugg, steel, No. 37X, $10 per doz.; 
wooden hay, two boy, $6.90; steel, 
$7.15. 


MOPS.—Small yet steady sales of all 
kinds and makes of mops are reported 
The household va- 
riety is, of course, the big seller. 


JOBBERS'’ vo wane TO RE- 
TAILERS, F.O.B. BOSTO 

Mops. — Household, panel 9 Ib., 
$2.88 a doz. net; 12 lb., $3.80; 15 Ib., 
$4.75: 18 lb., $5.75. Yacht, with han- 
dle, No. 12, $5.20 a doz. net; No. 15, 
$6. 


RULES AND LEVELS.—Retailers are | 


buying rules and levels only as needed, 
and then in small quantities. The aver- 
age stock carried in New England is 
very much smaller than in former 


JOBBERS’ QUOTATIONS TO RE- 


TAILERS, F.O.B. BOSTON 
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Rules.—Stanley line, Zig Zag, yel- 
low, No. 805, $3 per doz.; No, 806, 
$3.44. No. 806F, $3.44; No. 808, $4.85. 
White, No. 855, $3.32; No. 856, $3.83. 
Hook, No. H806, $3.83;. No. H856, 
$4.21 

SCREWS. — Brass machine screws, 


formerly 50 and 10 per cent discount, 
are now 40 and 10 per cent, and fillister, 
which were 30 per cent discount, are 
now 25 per cent. These changes bring 
such screws into line with iron kinds. 


WATCHES.—Business in watches, par- 


| ticularly the wrist variety, is very good, 








| it done at home. 
| movement of wringers out of jobbers’ 


| 
| 
| 


all things considered. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON: 

Watches.—Ingersoll line plain dials, 
$1.02 each net; Eclipse, $1.67; Junior, 
$2.17; Midget, $2.17; Wrist, $2.33. 
With radiolite dials, Yankee, $1.50; 
Two in One, $1.67; Eclipse, $2.17: 
Midget, $2.50; Wrist, $2.67; Water- 
bury Chromium, plain dial, $3.33 each 
net; radiolite dial, $4. New Haven 
line, Tip-Top, plain, $1 each net; ra- 
dium, $1.48; Tip-Top wrist, plain, 
$2.29; radium, $2.62. New Haven, 
95c. Sports timer, $1.65. 


WATERGLASS.—This being the best 
time of the year to put down eggs, 
waterglass is enjoying wider distribu- 
tion. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTO 


Waterglass. — In aie $1.30 per 
doz. net; in quarts, $2; in gallons, $7. 


WRINGERS.—Evidently more women 
are doing their own washing or having 
At least, the current 


stocks strongly suggests so. 


JOBBERS'’ og gh od TO RE- 
TAILERS, F.O.B. BOSTON 
Wringers.—Crescent, No. ‘130, $3.40 
each net; Royal, No. 100, $3.70; 
Brides’ Delight, No. A300, $4; No. 
A301, $4.25. Universal, No. 350, $4.10; 
No. 380, $4.45; No. 380E, $4.70; No. 
340E, $5.10; No. 360E, $5.45; No. an 
$5.40; No. 361E, $5.70; No. 528K, 
Folding Bench. — U niversal, 
350E, $7.20 each net; No. B380E, 
5; No. B381E, $7.95. 


55: 


B: 
$7. 











One of the specimen window displays arranged with material furnished by the Western Cartridge Co., East Alton, III. 
Material for this display can be secured from the Western company without charge. i 


for early fall use. 


This display will be particularly suited 
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Seasonal Lines Active in Pittsburgh 
—Staples Slower—Few Price Changes 


(Pittsburgh office of HARDWARE AGE) 


PITTSBURGH, May 29.—In the seasonal items of hardware, demand 
still is active and strong, but in the staples business lags somewhat. 
The spring is averaging three weeks late in this part of the country. 
The trade at large, however, would feel better if the demand was 
broader, but not only the hardware business but trade in general 
seems to feel the effects of a rather unfavorable employment situa- 
tion in two of the district’s leading industries—coal and glass. There 
has been some improvement in the glass situation and there is a 
good deal of hope that favorable freight rates on coal moving to 
the Northwest will bring business to this district with the attendant 


gain in employment. 


The lower coal freight rates will not become 


effective until June 30, however, and not much lake business yet 
has been done. Hardware prices show little change, the general tone 
of the market being steady. Collections still are slow. 





ALCOHOL.—The outlook is 


hibition enforcement. 


terially from those of last year are: 


For shipment from September to 
and including December, in lots of 1 
to 4 drums, 59c. per gal.; 5 to 9 drum 
lots, 57c.; 10 to 19 drum lots, 55c.; 20 
drums and more, 54c.; for July ‘de- 
livery 2c. per gal. less, August 
delivery lc. per gal. less. 


for 


AUTOMOBILE TIRES AND TUBES. 
—There is only a fair demand for tires 
and tubes through the hardware trade. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0O.B. PITTSBURGH: 

Mansfield Tires. — High pressure, 
cord, 30 x 3% in., clincher, $6.10 
each; same extra size, $8.30; 31 x 4 
in., $13; 32 x 4 in., $13.80; 33 x 4 in., 
$14.50; 32x 4% in., $20.20; 33 x 5 in., 
$25.50; balloon, 29 x 4.40 in., a, a; 
30 x 5 in., $13; 31 x 5 in., $13.55; 
, 20 in. rim, $15.15; 21 in. an 
; 30 x 5.57 in., $20.85; 30 x 6 in., 
$ 32 x 6 > 20 in. rim, $21.10; 
21 in. rim, $21.8 

Tubes.—High am tan, 30 x 
3% in., 0 - ese $1.60 each; 31 x 4 
in., $2.40; 4 in., $2.50; 33 x 4 
= $2.60; 32 x “1% in., $2.90; 338 x 4% 

$3; 34x 4% in. $3.10; 33 x 5 in., 

$3.75: gray tubes sell 15e. to 50c. less; 
balloon gray, 29 x 4.40 in., $1.85; 
30 x 5 in., $2.25; 31 x 5 in, $2.30; 30 
x 5.25 in., 20 in. rim, $2.55; s 
rim, $2.65; 30 x 5.77 in., $3.10; 32 x 
6 in., $3.10; 33 x 6 in., 55. 


BATTERIES.—Radio dry-cell batteries 
are moving with only a fair degree of 
activity. This is partly a seasonal con- 
dition, but also reflects the growing use 


of batterlyless sets. 


for a 
strong market this coming fall and win- 
ter in denatured alcohol, because pro- 
duction is to be reduced by 10,000,000 
gallons as compared with last year’s 
output, this in conformity with govern- 
mental desires in connection with pro- 
Prices for fall 
and early winter delivery have been an- 
nounced and the report from .manufac- 
turing circles is that this year’s prob- 
able production already has been sold. 
The new quotations, which are up ma- 





JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. PITTSBURGH: 


Broken Unit 
Packages Packages 
SE | SNS eae an: $2.53 $2.33 
DONE ak soso bw csiee 3.58 3.33 
lt es | 7 a ener: | 1.92 
MN 05 ERS cee oe 3.00 2.80 
MAMIE ie G0 Soe F076 ste Bitesor 9 Sore 1.32 1.14 
FE ew Sedan eee wens 42 .39 
BMT a ia'e asc wis aces. puates 1.05 97 
POR EE nora. So iiie derdens 1.40 1.30 
Ee | ei ara aa 1.40 1.30 
RNAI a c5:ip os oa cai esacdoses CHe 1.92 
No. 6 dry cells, ignition type unit 
packages, 32%c. eac 
Flashlights.—No. 935, 7 each; 
No. 950, anti No. 790, ue te No. 
705, 28c.; No. 750, 18%e . 161, 25¢. 


stot Shot. —-No. 1461, $1.6 en “No. 1661, 


BOLTS, NUTS AND RIVETS.—De- 


mand still is notable more for its steadi- 


ness than size. Prices are firm. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0O.B. PITTSBURGH: 

Bolts.—All styles except stove and 
tire bolts, per 100 pieces, 60 per cent 
off list; stove bolts, 75 and 10 per 
cent off list; tire bolts, 50 and 10 per 
cent off list. 

Nuts.—All 60 
list. 

Rivets.—Large, $3.50 base per 100 
pieces; small wagon and tinners’ riv- 
ets, 60 per cent off list. 


BOTTLES, CAPS AND CAPPERS.— 
Increased interest is observed in these 
items by jobbers, who quote: 


Bottles.—Crown, 14 
gross; 28 a $8.40; 
14 oz., $7.50; 28 oz., 

Caps. Lal alae gross lots, 18c. 


styles, per cent off 


oz., $6 per 
lightning stopper, 


per 


gTOSs; 10 gross lots, 17c. per gross; 
50-gross lots, 16c. per gross. 
Cappers.—Eiveready, $9 per doz.; 


Indestro, $10 per doz. 


BUILDERS’ HARDWARE. — Fairly 
strong demand is noted for builders’ 
hardware, new home construction being 
fairly brisk outside the city limits. 
Jobbers report prices firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. PITTSBURGH: 

Butts.—Ball tip, plated, dull brass 
and antique copper, less than case 
lots, 3 in. x 3 in., $18, 50 per 100 pair; 
3% in.«x 3% in., $19 ; 4 in. x 4 in., $30. 


| 


Hinges.—Heavy strap, 6 in., $1.85 
per doz.; 8 in., $2.95; 10 in., $4.80; 
extia heavy, T, 6 in., $2.50 per doz.; 
3 in., $3.40; 10 in., $5.40; light strap, 
with screws, packed one pair in a 
box, 3 in., $9.60 per 100 pair; 4 in., 
$11.60; light, T, 3 in., $11 per 100 pair; 
4 in., $12.60. 

Hasps.— Hanger, without screws, 
~— dozen lots, 3 in., 65c. per doz.; 
4 in., 79c.; 6 in. $1.05: safety, 3 in., 
97¢e. ‘per doz.: ii, in., $1.14; 6 in., 
$1.60. 

Garage Sets.—Swinging hinges, 10 
in., $3 per set. 


| FARM, GARDEN AND LAWN.—De- 


| mand for shears and pruning shears 


are slowing up and forks, rakes and 
hoes are selling in smaller volume than 


| recently, but other items under this 


| head, notably mowers and 





watering 
equipment, are moving well. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. PITTSBURGH: 

Forks, Rakes and Hoes.—Manure 
forks, No. 31, $13.63 per doz.; No. 41, 
$15.24; spading forks, No. 84, $10.80 
per doz.; No. 72, $14. 98; gE irden rakes, 
No. 014, $5.64 per doz.; No. 512, $8.64; 
No. 514, $9; lawn rakes, No. 124k, 
$5.50 per doz.; field hoes, $6 per doz. 

Barrows. — Garden, No. 81, $3.65 
each; No. 82, $4.75; No. 83, $5; No. 84, 
$7.75; No. 45, $4.50; No. 35, $5.75; No. 
25, $6.25. 

Trowels.—Garden, 
doz.; No. 803, 90c. No. 809, $2; 
100, $3.5 0; No. 85, 80c.; No. 02, 75¢. 

Grass Hooks and Shears.—Hooks, 
No. 7, $2.50 per doz.; No. 450, $4; 
German, $3.60; English, $7; Shears, 
No. 360, $3 per doz.; No. 380, $3.60: 
No. 520, $5.50; No. 525, $7; No. 540, $6. 

Shears.—Pruning, No. 25, $2 per 
doz.; No. 0, $4.50; No. 533, $6.50: No. 
4671, $9; hedge, 8 in. blades, $1.25 to 
$1.75 each; 9 in., $1.40 to $1.90; 10 
in., $1.60 to $2. 

Pruners. — Tree, water, 
$1.60 each; ge $2 
Rockdale, $1.3 5 to $1.65; 
$2.60 to $3.60. 

Hose, Reels and Nozzles.—Garden 


No. 7, $1.40 per 


$1.30 to 
to $2.10; 
McKinney, 


hose in 50-ft. rolls, % in., 9c. per ft.: 
% in., 916c.; % in., 11¢c.; nozzles, 
$3. 60 to $6 per doz.; reels, $1 to $4 
each. 

Sprinklers.—Ring, 50c. each; Rain 
King, $2.35; Giant Rain King, $7.50; 
Pluvius, $1.15. 

Sprinkling Cans.—Galvanized, 4 qt., 
$6 per doz.; 6 qt., $6.60; 8 qt., $7.50; 
10 qt., $8. 40. 

Lawn Mowers.—12 in., $5 to $8.75: 
14 in., $5.25 to $13; 16 in., $5.75 -to 


$13.50; 18 in., 


: $8.50 
$10.50 to $15. 


to $14; 20 im., 


Sprays.—Bordeaux mixtures, 1 Ib. 
papers, 25c. per lb.; in 100 Ib. drums, 
15¢c. per Ilb.; arsenate of lead, 1 Ib. 


papers, 25c. per lb.; 100 lb. drums, 


16c. per Ib. 
HARDWARE CLOTH.—tThis line is 
doing well, as usual at this time of year. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. PITTSBURGH: 


24 in. x 48 in., No. 2, $4 per 100 sq. 
ft.; No. 3, $4.30; No. 4, $4.65; No. 6, 
$5; No. 8, $5.50. 


HOUSE-CLEANING SUPPLIES.—The 
demand for these goods holds up well, 
as the start on spring house-cleaning 
was delayed by unseasonal weather, 
and there is now a rush of the work. 
JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.0O.B. PITTSBURGH: 
Mops.—O-Cedar, 3314 per cent off 
list; niga = grade, No. 12, $4.20 
$6; No. 30, $10; No. 
go ond grade, No. 12, 
$4.50; No. 30, $6.75; No. 





$2°75: No. 0 
36, $8.40. 
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Chamois Skins.—12 x 14 in., $3.50 Blizzard.—1 qt., $4.65 each; 2 qt., | per 100 sq. ft.; opal, $2.10; bronze, 
per doz.; 13 x 17 in., $6; 14 x 18 in., $5.50; 3 qt., $6.50; 4 qt., $8; 6 qt., $10; $5.50. 
$7.50; 15 x 20 in., $9.20. 8 qt., $13; 10 qt., $17; subject to a Screen Doors.—2 ft. 8 in. x 6 ft. 8 
Waxes.—Johnson paste wax, 1 Ib. discount of 55 and 7% per cent. in., No. 241, $18 per doz.; No. 288, 
cans, 75c.; 2 Ib. cans, $1.70; 4 Ib. Lightning.—1 qt., $4.65 each; 2 qt., $23; No. 457-G12, $22; No. 315-B14, 
cans, $3; 8 lb. cans, $6; Old English, $5.50; 3 qt., $6.50; 4 qt., $8; 6 qt., $10; $42. 
1_lb. cans, 85c.; 2 lb. cans, $1.70; 4 Ib. 8 qt., $13; 10 qt., $17; 12 qt., $21; sub- Screen Windows.—Wooden frame, 
cans, $3; liquid wax, Johnson, pints, ject to a discount of 55 per cent. extension, 12-33, $3.30 per doz.; 15-33, 
75c. quarts, $1.40; ae English, ‘ Auto-Vacuum soe tot ee a $3.85; 18-33, $4.40; 24-33, $5.10. 
pints, 75e. quarts, 1.40. Dealers’ 3.33 net; No. 2, $4 net o. 3 5.33 
a. 331% per cent. . net, and No. 4, $6.67 net. P csi net POULTRY NETTING.—Demand con- 
ponges. — According to size anc prices to dealers show a discount of : . : q 
quality, $2 to $9 per doz. Assortment 334% per cent off list. tinues strong and active, with jobbers 
of 22 sponges with wire racks, $6 per Acme Freezers. — Bright, galvan- | quoting galvanized netting at 50 and 
assortment. ized, tapered, 2 qt., $8 per dozen; ' 10 per cent off list after weaving 


Cleaners. — Smoky City and 
Cleveland, 85c. per doz. cans; Climax, 
$1 per dozen cans; Perfection paint 
cleaner, $3.25 per dozen. 

Step Ladders.—Standard full rodded 
ladders, 28c. per ft.; extra, 40c. per ft. 

Floor Polishers.—Johnson's electric, 
$22.12 each net; hand, $3.75 each; 
Old English, $2.60 each. 

Carpet Beaters.—Justrite, $1.10 doz.; 
No. 4, $1.20. 


GOLD AND ALUMINUM BRONZES. 
—Good call is reported for these coat- 
ings in connection with spring house- 
cleaning. Jobbers quote No. 25 at $2 
per doz.; No. 40, $3.20, and No. 70, 
$5.50, for either gold or aluminum. 


ICE CREAM FREEZERS.—Not much 
demand yet has developed for freezers, 
but this is not significant, since in re- 
cent years the tendency of retailers 
has been to wait until the demand de- 
veloped before ordering, and it is early 
for a strong desire for ice cream. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. PITTSBURGH: 

Alaska Freezers.—1 qt., $2.95 each; 
2 qt., $3.45 each; 3 qt., $4.10 each; 4 
qt., $5 each; 6 qt., $6.30 each; 8 qt., 
$8.20 each; 10 qt., $10.75 each; 12 qt., 
$14 each; 15 qt., $17 each, and 20 qt., 
$21.50 each. These are list prices 
which are subject to a dealers’ dis- 
count of 20 and 10 per cent. 

Alaska Gray Goose Freezers.—1 qt., 
$3.25 each; 2 qt., $3.90 each; 3 qt., 
$4.65 each; 4 qt., $5.70 each; 6 qt., 
$7.25 each; 8 aqt., $9.35 each; 10 ut., 
$12.50 each. These are list prices 
which are subject to a dealers’ dis- 
count of 20 and 10 per cent. 

White Mountain Freezers.—2 at., 
$5.60 each; 3 qt., $6.75 each; 4 qt., 
$8.25 each: 6 qt., $10.45 each; 8 qt., 
$13.50 each, and 10 qt., $18 each. 
These are list prices and are subject 
to a dealers’ discount of 50 per cent. 


Wall 


same size, enameled galvanized, $10 
per doz.; 4 qt. size, enameled-galva- 
nized, $18 per doz., and 1 qt. size, 
Junior enameled, $4.80 per doz. These 

are net prices to dealers. 
Arctic ig ie Png $4; 2 qt., 
"$6.80; 6 at., 


$4.60; 3 qt., . 

$8.60: 8 at., : “aa at., $14. 80; 12 

qt., $16.65; 15 qt., $23.30. These are 
Jobbers quote dealers’ 


list prices. 
discount of 50 per cent off this list. 


PAINTING SUPPLIES.—Demand 
very brisk and prices are unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. PITTSBURGH: 

Ready mixed paints, best grades, 
$2.60 per gallon; lower grades, $2 
(whites and dark greens, 12c. per gal. 
higher); white lead, 13%c. per Ib. in 
100-lb. lots; 10 per cent less in lots 
of 500 lb. or more and extra 4 per 
cent less in lots of a ton or more; 
turpentine, 69c. per gallon in barrel 
lots; raw linseed oil, 11.6c. per Ib. in 
barrel lots. 


NEATSFOOT OIL.—Good demand 


ment. Jobbers quote: 


¥% pints, $2 per doz.; 
$4.80: gallons, $13.20. 


pints, $3; qts., 


renovating activities. 


Plaster.—3 lb. cans, $1.80 per doz.; 
6 Ib. cans, $3; 10 Ib. cans, $4.20; 15 
lb. cans, $6. 

Plastic Wood.—% Ib. cans, $2.80 
per doz. 


screen doors and windows. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. PITTSBURGH: 
Screen. Wire. Cloth.—Black, $1.80 





ee 


i 


Ss 


s 


noted for this item for leather treat- 


PATCHING PLASTER.—Good call for 
this line and also for plastic wood is 
noted in connection with spring house 
Jobbers quote: 


SCREEN WIRE GOODS.—There is no 
letdown in the demand for cloth and 





WIRE PRODUCTS. — Local jobbers 
have noted the action of those in Cleve- 
land in reducing wire nail prices, but 
as yet have taken no action, still quot- 
ing $2.90 base per keg on shipments out 
of stock and holding to former prices 
on retailers’ carloads. There is a fairly 
good movement of nails and fence and 
fencing materials are doing well. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. PITTSBURGH: 
(Fence Wire 


per 100 Ib.) Annealed Galvanized 
$3.50 


No. 6 to 9 gage....... $3.05 
eee eee 3.10 3.55 
ee | See 3.15 3.60 
En” (aivh ba Sopwwae es 3.20 3.70 
Ma Ee, besreusiaestens 3.30 3.85 
a | Se errr 3.40 4.05 
Se ee eee ey 3.60 4.30 
Ps EO. vatiay s+ oxnsewns 3.80 4.45 
Barbed Wire (per 80-rod spool): 
DAE CERO. ok ccc adleeses veces es $2.97 
DEE CCC psu eine sne waoe 3.18 
ee errr «| 
PE MAE oon S en ccus uns deeeue 3.17 
2-point cattle (special).......... 2.25 
Field Woven Wire Fence (per 100 
rods): 
SEE nko s week essulon cose ee bZe $39.80 





Poultry and Rabbit (No. 14 gage): 


Ste, SUED A 6sivee aye ace eee serosa $36.50 
Ba I a is eb kb ka elas AW aos 44.00 
WE CRUE As cae cub eas ecessanerens 49.50 
Steel Fence Posts 
Galvanized Painted 
Tubular Formed 
OS Oey 6csenusnsun can BOC: GRO: 25% iasvce 
See ees 55c. each 38c. each 
Ris: .sapesededaxel 65c.each 40c. each 
FR BEk. tis Cn cus ahaateus seus 45c. each 
Bright nails, base, per keg, $2.90. 





Cleveland Reports Hardware Trade 
Improving—Sporting Goods Active 


(Cleveland office of HARDWARE AGE) 


CLEVELAND, May 29.—Hardware business during May has shown 
some gain over April, as seasonal merchandise has been moving bet- 
ter this month. Jobbers report that their sales in May will equal 


those during May last year. 


This indicates an improvement in the 


market as during the early months of the year the volume of busi- 
ness was not quite up to that of the corresponding month last year. 


Most lines of seasonal merchandise are moving in fair volume. 


In- 


creased activity is reported in sporting goods lines, including base- 


ball goods, fishing tackle and tennis rackets. 


Mill supplies are mov- 


ing better than recently. With spring work now well under way re- 
tailers report a good business in about all seasonal spring lines. 
There have been no important price changes recently. 





AUTOMOBILE TIRES AND ACCES- 
SORIES.—The demand for tires and 
tubes shows a slight gain, but retailers 
continue to buy from hand to mouth, as 
they expect price reductions and do not 








wish to be loaded up with higher priced 
stocks. Akron tire manufacturers con- 
tinue to hold to recent prices, but a re- 
duction is announced by a large Chicago 
mail order house. 





JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. CLEVELAND: 

Mansfield Tires, 35 x 3% Lib- 
erty Cord, 3 10; heavy duty over- 
size, $8.30; x 4 Liberty, $11.15; 


heavy duty, $13, 80; balloon tires, 27 x 
4.40, 70; 29 x 4.40, $9.15; 30 x 5, 
$13; 32 x 6, heavy duty, $21.10; 32 x 
6.20, heavy duty, $24.85; tan tubes, 
30 x 31, $1.60; 32 x 4, $2.50; 34 x 4%, 
$3.10; balloon tire tubes, gray, 27 x 
4.40, $1.80; 29 x 4.40, $1.85; 30 x 5, 
$2.25; 32 x 6, $3.10; 32 x 6.20, $3.50. 

We quote from _ jobbers’ stocks, 
f.o.b. Cleveland: Millers Falls, No. 


145 jacks, $3.75. Derf spark plugs, 
96c. each for all sizes in lots of less 
than 50; Champion X spark plugs, 
45e. each for less than 100, and 4ic. 
each for over 100; Champion regular, 
53c. each for less than 100, all sizes; 
50c. each for over 100. 


AXES.—Not many retailers are buying 
yet for fall shipment. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. CLEVELAND: 


First grade single bitted, rustless, 
black finished handled axes, $19.50 
base per doz.; unhandled, $15.50 per 
doz.; double bitted, handled, $24.50 
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per doz.; double bitted, unhandled, 
$20 per doz.; 60c. increases for dozen 
lots weighing 42 to 48 lb. and similar 
advance for each 6 Ib. additional 
weight increase. 


BATTERIES.—While sales are rather 
slow the demand is about normal for 
this season of the year. These continue 
to move in good volume. Prices are 
well maintained, although a little shad- 
ing is reported at some points. 
JOBBERS’ bagbee TO RE. 


TAILERS, F.O.B. CLEVELAND: 
and C radio batteries. 

Unit Broken 
a Lots 
Se er eres $1.14 $1.22 
| a GR ee 1.30 1.40 
a GE an es 1.92 2.06 
a ee rete 2.33 2.53 
SG, EE osc os ese aon Om 2.80 3.00 
a re 3.33 3.58 
Dry cell, A_ batteries, No. 7111, 


3544c. in standard packages; 40c. in 
broken lots; Columbia igniter dry cell 
batteries, $214c. in standard pack- 
ages, 36c. in broken lots. 


BINDER TWINE.—Jobbers continue 
take a fair volume of business. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 

Standard binder twine f.o.b. Chi- 
cago and North Plymouth, Mass., 
$5.50 per bale; f.o.b. Cleveland, $5.62 
per bale; Competition twine is 31% 
cents lower. 


BUILDERS’ 
mand is moderately active. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. CLEVELAND: 

In case lots, lock sets, $5.25 per doz. ; 
heavy strap hinges, 6 in., $1.45 per 

z.; 8 in., $2.38 per doz.; extra heavy 
T hinges, 6 in., $1.73 per doz.; 8 in., 


$2.80 per doz. 
Butts, case lots, 3 in., 16% cents 
per pair; 3% in., 17 cents per pair; 
4 in., 28 cents per pair; for less than 
case lots all sizes are 1 to 2 cents per 
pair higher. Butts with sand blasted 
finish are 4 cents per pair higher. 
Ornamental hinges, standard fin- 
ish, $1 per doz.; nickel finish, $1.25 
per doz.; sand blasted finish, $1.20 
per doz. 
CORRUGATED ROOFING.—A good 
seasonal demand has developed for roof- 
ing material and also for eaves trough 
and conductor pipe. Prices are un- 
changed. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 
28-gage corrugated roofing at $4.01 
for 1% in., and $3.97 for 2% in. per 
square, f.o.b. Pittsburgh, for ten 
squares or more. 


GAME TRAPS.—Not many are being 
sold for fall shipments. 


JOBBERS’ VAT ieee TO RE.- 
TAILERS, F.O.B. CLEVELAND: 

— =: No. 0, $1. 10 per doz.; 
No $1.88 per doz.; No. 1%, $2.44 
per By Oneida jump, No. 0, $1.59 
per doz.: o. 1, $1.83 per doz.; No. 
1%, $2.81 per doz. 


GARDEN RAKES.—Rakes and other 
garden tools are in very good demand. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 
Rakes, steel bow, first quality, 12 
in., $10 per doz.; 14 in., $10.75 per 
doz.; 16 in., $11.60 per doz.; all in 
full bundle lots. Level head steel, 
14 in., $9.84 per doz.; 16 in., $10.56 
per doz.; competition grade, 12 in., 
* doz.; 16 in. $5.64 per doz.; 
18 in., per doz. Broom lawn 
rakes, 22 teeth, $8.75 per doz. 


GLASS BAKING WARE.—Sales show 
a gain over recent weeks. 


JOBBERS’ bab TO RE- 
TAILERS, F.O.B. CLEVELAND: 
Casseroles.—Round or oval, 1 qt., 


$1; 1% qt., $1.17; 2 qt., $1.33; square 
$1.17; casseroles’ with fancy covers, 
Soo higher. 

Pie Plates.—8 in., 50c.; 9 in., 60c.; 
10 in., 67c. 

Bread Pans.—No. 212, 60c.; No, 214, 


Utility, Dishes.—No. 231, 67c.; No. 


232, 


HARDWARE.—The de- |} 








Teapots.—2 cups, $1.67; 4 cups, $2; 
6 cups, $2.33. 

HOSE REELS.—Orders for these are 

more plentiful than recently. 


JOBBERS’ QUOTATIONS TO RE-.- 
TAILERS, F.O.B. CLEVELAND: 


No. 2 Donley Alsteel hose reels at 
$1.60 each. 


HOUSEHOLD CLEANERS.—With the 
house cleaning season under way the 
demand has improved. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. CLEVELAND: 


Presto pipe opener, $2 per doz.; 
Presto toilet bowl cleaner, $1.85 per 
doz.; Presto tile and porcelain clean- 
er, $1.20 per doz.; Presto vegetable 
oil soap, $2.60 per doz.; Presto Met- 
L-Shyn, $3.60 per doz.; Presto Sil- 
vershyn, $1.80 per doz.; Presto water- 
less cleaner, 2 pt. cans, $5.40 per doz.; 
5 pt. cans, $9 per doz.; Presto win- 
dow cleaner, 6 oz., $3.60 per doz.; 
12 oz., $5.40 per doz.; Presto Lustre 
Furniture Polish, 6 0z., $2.60 per doz.; 
12 oz., $4.32 per doz.; 16 oz., $5.40 per 
doz.; Presto dry cleaner, $3.60 per 
doz. 

Desolvo special pipe cleaner, 10 oz. 
size, less than case lots, $2.25 per 
doz.; case of 3 doz., $2.15 per doz.; 
and in gross lots, $2 per doz. Desolvo, 
triple strength, 16 oz. size, case of 2 
doz. cans, $4 per doz.; half gross lots, 
$3.75 per doz.; in gross lots, $3.50 per 
doz. Desolvo, triple strength, in 2 lb. 
cans, case of 1 doz. cans, $7 per doz., 
and gross lots, $6.50 per doz. 


Kloset Klean, 22 oz. size, less than 
case lots, $2.25 per doz.; case of 2 
doz. cans, $2.15 per doz.; gross lots, 


$2 per doz, 
Tubola, 12 oz. cans, less than case 


lots, $2.25 per doz.; case of 2 doz. 
cans, $2.15 per doz.; gross lots, $2 
per doz. 


Chaco boiler liquid, single quarts, 
$2.50; half dozen quantity, $2 per qt., 
and dozen quantity, $1.75 per qt. 

Hercules tile and porcelain cleaner, 
$2 per dozen; in gross lots, $1.90 per 


dozen. 

Hercules radiator stop leak, 8 oz. 
cans, 1, 2 and 3 doz. cans to a car- 
ton, $4.50 per doz 


Hercules oer liquid, quart cans, 
$2 each. 


ICE CREAM FREEZERS.—tThe ap- 
proach of summer weather has stimu- 
lated orders. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 

Or factory with freight allowed to 
destination on 12 or more as follows: 


White Mountain, 2 qt., $5.65 each; 
4 qt., $8.25 each; 6 qt., $10.45 each; 
8 gt., $13.50 each; this price is sub- 


ject to 50 per cent discount. 
Lightning, 2 qt., $5.50 each; 4 qt., 

$8 each; 6 qt., $10 each; 8 qt., $13 

each; subject to a 55 per cent dis- 


count. 

Blizzard, 2 qt., $5.50 each; 4 qt., $8 
each; 6 qt., $10 each; 8 qt., $13 each; 
subject to discounts of 55 and 7% 
per cent, 

Acme, 2 qt. in half dozen lots, $8 
per doz.; in broken packages, $8.40 
per doz. 

LAWN HOSE.—Sales, which have been 
slow for some time, show quite a gain. 
JOBBERS’ QUOTATIONS TO RE- 

TAILERS, F.O.B. CLEVELAND: 
i braid molded, uncoupled hose, 4 
, i” cents per ft.; % in., 8% cents 
a tc; 3 in, 94 cents per ft.; 
coupled hose is 4 cent per ft. higher. 
MACHINE SCREWS.—Prices are hold- 
ing at the recent changes. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 
Machine screws at 65 per cent off 
list for steel and 65 per cent off for 
brass. 
NAILS AND WIRE.—The demand is 
somewhat more active. Prices are firm 
at the recent revision. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 

Nails, factory shipment, car lots, 
$2.65 per keg; less than car lots, 
$2.80 per keg; stock shipment, $2.85 





per keg; No. 9 galvanized wire, $3.30 
per 100 lb.; No. 9 annealed wire, $2.85 
per 100 lb.; polished fence staples, 
$3.30 per 100 lb.; galvanized fence 
staples, $3.55 per 100 Ib. 

Barbed Wire.—Barbed 
shipment, Lyman, 4 point, 
80-rod spool. Hog wire, 
80-rod spool. 


OIL AND GASOLINE STOVES.—Job- 
bers are taking quite a fair amount of 
business. The New Process Stove Co., 
Cleveland, has issued a new price list 
reaffirming old prices. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0O.B. CLEVELAND: 

Perfection oil stoves, full white 
porcelain enamel with built-in oven, 
Superflex burners, $140; full white 
porcelain enamel with built-in oven, 
double wall burners, $120; japan fin- 
ish stoves, $28.50, $22.50 and $17.50. 
Puritan oil stove, full white porcelain 
enamel with short drum _ Puritan 
a $122; japan finish stoves, 
$28. $22.50 and $17.50. Puritan 
pressure gas stoves, full porcelain 
enamel with built-in oven and pres- 
sure gas burners, $128; japan finish 
stoves, $38, $33 and $26.50. Perfec- 
tion ovens, one burner, $2.50; one 
burner glass door, $2.70; and two- 
burner glass door, $6. Discount on 
above stoves and ovens, 30 per cent 
for less than ten and 30 and 5 per 


wire, stock 
$3.08 per 
$3.33 per 


cent for ten and more. 

Nesco stoves, 2 burner gasoline 
without high shelf, $23; same, 3 
burner, $28; same 4 burner, $33; 


4 burner range, $65; 5 burner range, 
$70; high shelves for regular gasoline 
stoves, 2 burner, $5.25; 3 burner, 
$6.50; 4 burner, $8; dealers’ discount 
30 and 5 per cent off list. 


Air-O-Gas gasoline stoves, No. 327, 
$2.50; No. 330, $34.50; No. 324, $39; 
No. 325, $45; No. 328, $72; No. 322 
range, $114. These prices are subject 
to a 33% per cent discount. 

New Proc ess, wick oil cook stoves, 
No. 465, 5- burner, $78; No. 505, 


burner, ‘$81; other models with plain 


gray backshelf; No. 742, 2 burner, 
$23.45; No. 743, 3 burner, $30; No. 
744, KS _burner, — No. 745, 4 burner, 
$40. No. 82, 2 burner, $26.20; 
No ores, 3 = $33.40; No. 785, 
4 burner, $45.10. These prices sub- 


ject toa ‘discount of 33% per cent are 
fot delivery in the central district. 
PAINTERS’ SUPPLIES.—The paint- 
ing season is well under way and job- 
bers are doing a very satisfactory busi- 
ness in all painters’ supplies. Turpen- 
tine is slightly lower. 
JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. CLEVELAND: 
Turpentine in bbls., 64c. 
less than bbl., 79c. per gal. 
Linseed oil in bbls., 91c. 
less than bbl., $1.06 per gal. 


per gal.; 


per gal.; 


White lead in 100-lb. kegs, 13%c. 
per lb.; in 50 and 25-lb. kegs, 14c. per 
Ib.; in 12%4-lb. kegs, 14%c. per Ib. 
Quantity discounts, 500 lb. to 1 ton, 


10 per cent. One ton or more, 10 per 
cent and 4 per cent. 
$1.20 to $1.65 


Enameling a 
per qt. 

POULTRY NETTING AND WIRE 

CLOTH.—Wire cloth is moving well 

from retailers’ stocks and jobbers’ sales 

are still fair. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 
12-mesh black wire cloth, $1.75 per 


100 sq. ft.; 12-mesh galvanized, $2.10 
per 100 sq. ft.; 14-mesh galvanized, 
$2.50 per 100 sq. ft.; 16-mesh, $2.85 
per 100 sq. ft.; bronze, 14-mesh, $5.35 
per 100 ft. rolls; 50 ft. rolls, 10c. 
additional. Poultry netting, galvan- 
ized after weaving, 50 and 10 to 50, 


10 and 5 per cent off list; galvanized 
before weaving, 50, 10 and 10 to 50, 
10, 10 and 5 per cent off list, 


PREPARED ROOFING.—The demand, 
which has been slow for some time, 
shows a marked gain. There is talk 
of a price advance, as present prices are 


| regarded as quite low. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 
Popular grades: Light, 98 cents per 
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roll; medium, $1.12 per roll; heavy, ment; sisal rope, 16 cents per Ib. for 
$1.29 per roll; slate surface roofing, factory shipment and 16% cents for 
$1.99 per roll. shipment from stock. 


RADIO EQUIPMENT.—Tubes continue | SCREEN DOORS AND WINDOWS.— 
to move in moderate volume, the de- | Pick-up orders are now coming in and | 
mand being about as good as expected | the demand is very satisfactory. 


for this season of the year. JOBBERS’ QUOTATIONS: AY RE- 
|  TAILERS, F.O cL ND: 


TAILERS, F.0.8. CLEVELAND: Continental non No. Oe aosen, 2.8 

CX No. "112° $3; CX No. 326 $2.50; | ft. x 6.8 ft., $23 per doz.; 2.10 x 6.10, 
C No. 327, $5: CX No. 380, $4. 50: CX $24 per doz.; No. 315 G-12, 2.8 x 6.8 
ae. 371A, 33. , ° | rt. ni 65 per doz. oo 10 sa" ra be -65 
No, 371 = | per doz.; windows, No per 
oaner 0, 1sevolt, AB SO a | doz.; No. 1833, $4.15 per doz.; No. 
382, $45; 6-150-volt, AB-663 and AB- 2433, $4.90 per doz. 


27; AB-423, $30; 6-volt A ket F ce 
na Ay anaes. 16 60: B socket | come quite an active item, due to the 
units, B-86, $21; B-603, $16.50; | seasonal demand. 

Y > ‘ickle r = 6 | 

Phileco trick] charger TC-60, $6. JOBBERS’ QUOTATIONS TO RE- 


ROLLER SKATES.—tThese are moving | TAILERS, F.0O.B. CLEVELAND: 
| 24-gage galvanized sheets at $4.45 


356, $27: AB-623, $33; 4-volt, AB-463, | SHEETS.—Galvanized sheets have be- 








$3.10 per doz.; 4 qt., compressed air, 
$4 per dozen. 


| STOVE BOARDS.—These are quiet. 


JOBBERS’ > aa he in anh RE- 
TAILERS, F.0O.B. CLEVELAND 

No. 3 square, wood ey stove 
boards in full box lots, 28 x 28 in., 
$15.35 per doz.; No. 6 oblong wood 
lined, 24 x 36 in., $16.50 per doz.; No. 
9, square paper lined, 28 x 38 in., 
$8.25 per doz.; No. 12, oblong paper 
lined, 24 x 36 in., $10 per doz. 


| WEATHERSTRIPPING.—A moderate 
amount of business is being placed for 


age ae QUOTATIONS TO RE | _Per 100 Ib. 
JOBBERS’ Tv: - . 
TAILERS, F.0.B. CLEVELAND: SPRAYERS.—Jobbers are taking a | 
Unton Terdware Co. cece 4 | fairly good amount of business for 
and 5, .42 per pair; No. 6, .55 per } . | 
pair; No. 3, children’s, 75c. per pair. | early shipment. 
ee. . j | JOBBERS’ QUOTATIONS TO RE- 
ROPE.—The demand continues good. TAILERS, F.0.B. CLEVELAND: 
JOBBERS’ QUOTATIONS TO RE.- 1 pt., tin sprayers, $3.15 per dozen; 
TAILERS, F.O.B, CLEVELAND: 1 qt., tin, $3.50 per doz.; 1 qt., gal- 
Best grade manila rope at 21% | vanized, $4.2 5 per doz.; 1 qt., mason 
cents per Ib. for factory shipment | jar, $5 per doz.; 1 at., continuous, 
and 22 cents per lb. for stock ship- | $6.50 per doz.; No. 32714, Little Giant, 


fall shipment. 


JOBBERS’ A eee TO RE- 
TAILERS, F.O.B. CLEVELAND: 

Home Comfort weatherstripping in 
cartons and in 500-ft. reels with reel, 
3% cents per ft.; Airseal, 500-ft. 
spools, 2 cents per ft. 


WOOD SCREWS.—The demand 
steady and prices firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CLEVELAND: 

Flat head bright screws, 60 per 
cent off list; round head, blued, 50 
per cent off list; flat head, japanned, 
40 and 5 per cent off list; round head, 
nickel on steel, 27% and 10 per cent 
off list; flat head, brass, 50 per cent 
off list; round head, brass, 40 and 10 
per cent off list. 





Large Building Projects and Improved 
Employment Help New York Trade 


New York, May 29.—With building projects under way totaling 
an investment of $92,000,000 in the territory served by New York 
hardware jobbers, the latter have every reason to predict a con- 
tinued improvement in local business. Records show a substantial 
decrease in unemployment in this section and the fairly even 
weather has helped brighten up the hardware business in the Metro- 
politan area. 

Local wholesale houses report an active sale on practically all 
seasonal merchandise with only a few indications of price competi- 
tion. Staple lines are moving normally and while business is not ex- 
cessively heavy, local factors consider this a healthy market and are 
optimistic. 

Price changes are few and relatively unimportant. Collections 


average fair. 








BATTERIES.—Continued good interest ad cent off list; 1% to 1%, 30 off 
is reported. Along the shore the de- ‘Coach screws, 55 off list. Cast 
mand is for ignition batteries and for pe 60 a¥ os “ag list. Step bolts, 
radio models. Prices are firm. eee ee : 
BUTTS.—Fair demand continues. Job- 

JOBBERS’ QUOTATIONS TO RE- oF 
TAILERS, F.0.B. NEW YORK: bers quote 3% x 3% steel butts at 18 
see _ = K 6, ignition sae: cents per pair in case lots and in less 
ee ere ee ee ee, than case lots same size 19 cents per 

Hercules, No. 6, ignition type, 23c. pair. 
each in lots of 50. 

B batteries, No. 767, $2.62 each; in CARPET SWEEPERS. — Have been 
units of 5, $2.44 each; No. 772 (ver- . : . . 
tical type), $2.06 each; in units of 5, very actively sold in this territory, 
$1.92 each; heavy duty vertical wpe, with prices firm. Local wholesale 
No. 770, $3 each; in units of 5, $2.80 : 
each. Layerbilt No. 486, $3.59 each; stocks are considered ample. 
units of 5, $2.33; New Layerbilt, No. JOBBERS’ QUOTATIONS TO RE- 

5, $2.53 each, in units of 5, $2.33 TAILERS, F.0.B. NEW YORK: 
each. Carpet _—-. eo: = —: 

J scien 2. Universal japanned, $3. each; Uni- 

BOLTS AND NUTS. Moderate de versal, nickel plated, $3.83 each; 
mand at steady prices. Stocks are ade- Grand Rapids, japanned, $3.67 each; 
quate. Grand Rapids, nickel plated, a each; 
Elite, $5 each; Princess, $4.17 each; 

JOBBERS’ QUOTATIONS TO RE- and American Queen, $4. 50 each; 
TAILERS, F.0O.B. NEW YORK Sterling, $2.10 each. 

Cz bolts, 55 off list. Cast 
RB gg gegen | off list. ee al CLOCKS.—Steady sale reported for 

te ear ol os ye both alarm and auto clocks. Prices are 

Machine oits, Vv an smaller, 

50 and 10 off list; larger to 1 by 30, unchanged. Stocks are adequate. 


JOBBERS'’ SS ate vam ag RE- 
TAILERS, F.0O.B. NEW Y 

Alarm clocks, Big Ben, rn same 
luminous, $3.16; Baby Ben and Baby 
Ben luminous take same respective 
prices, Ben Hur, $1.76; same lumi- 
nous, $2.46. 

Blue Bird, luminous dial, $1.76; 
Blue Bird, $1.22; Sleepmeter, $1.40; 
Sleepmeter, luminous dial, $2.10; 
American, $1.05. 

Auto clocks, Westclox, plain, $1.76; 
same, luminous, $2.46. 

Prices are each. 


son, Stocks are adequate. 


JOBBERS’ OE Ate TO RE.- 
TAILERS, F.0.B. NEW YORK 

Acme’ freezers, 2-qt., bright gal- 
vanized tapered, $8 per dozen; same 
enameled-galvanized, $10 per dozen; 
4-qt. enameled-galvanized, $18 per 
dozen, and pint size, Junior enam- 
eled, $4.80 per dozen. 

Arctic freezers, 1-qt., $2; 2-qt., 
$2.30; 3-qt., $2.78; 4-qt., $3.44; 6-qt., 
$4.30; 8- o % "$5. 55; 10-qt., $7.40, and 12- 
qt., $8.33. Prices are each and NET. 

Auto vacuum freezers, No. 1, $2.33; 
No. 2, $2.67; No. 3, $3.33; and No. 4, 
$4. Prices are each and NET. 

Casco Effortless freezers, $2.67 


each. 

Everybody’s vacuum freezer, 1-pt., 
$3.50; 1-qt., $4.50; 2-qt., $6; 3-at., 
$7; and 4-qt., $8. These are LIST 
prices, per each, and are subject to 
a dealer’s discount of 30 per cent. 
The Everybody’s freezer is gray 
enameled. 

“a nh freezers, cottage special, 2- 

$1.50 each NET. 

ot white Mountain freezers, 1-qt., 
$2.43; 2-qt., $2.83; 3-qt., $3.38; 4-qt.., 
$4.13; 6-at., $5.23; 8-qt., $6.75; 10-qt., 
a 12-qt., $10.78; 15-qt., $12.80; 20- 

, $16.80. Prices are each and NET. 


| ket, Stocks are ample. 


JOBBERS’ QUOTATIONS bg RE- 
TAILERS, F.O.B. NEW YOR 
Common wire nails, om 





$4.25 per keg; 6d, $4 per keg; 8d, $3. 7 


Reading matter continued on page 44 








FREEZERS, ICE CREAM.—Demand 
shows some improvement. Prices are 
not expected to change during the sea- 


NAILS.—More active sale reported, 
with prices fairly uniform in this mar- 
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any 0 
upon request. 


The Remington Weekly Letter 


A REAL BARGAIN 




















Chambered for 8 M/M Lebel Cartridge; barrel made of special high pressure steel, length 3114 inches. 
Furnished with genuine American walnut stock with slotted grip in forearm; equipped with ring and loop 
for sling strap. Furnished with front sight, blade type and reversible rear sight with stop and slide adjust- 
able elevator. Rifle cocks on opening of action by a simple upturn of the bolt; magazine holds three car- 
tridges. Loading Clip furnished with each rifle. Weight without bayonet, 814 pounds. 





We have a quantity of French Military 
Colonial Model Rifles 8 M/M Caliber com- 
plete with bayonet and scabbard. These 
rifles were made by us during the War for 
the French Government—they are all 
new, greased and packed in original cases. 


Instead of offering these rifles to some 
bargain hunter here in New York, we want 
to make this offer first to the hardware 
and sporting goods dealers of this 
country. 


This rifle has many practical uses: A 
handy rifle on the farm for killing pests, 
such as foxes, coyotes, hawks, etc. Can 
also be used for big game. Many will buy 
this high-power rifle at a low price who 
cannot afford to pay $50.00 for one. 


A few of these rifles, displayed in any 
window, will create a deep interest among 


We have hed a number of requests 
for reprints of these Weekly Letters, 


be distributed to salesmen and 
We shall be glad to supply 


f our oustemere wth copies 


8 M/M Lebel Cartridge. Similar to 32 Caliber. Always Available. 
Remington make. Furnished with soft pointed bullet, weighing 170 
grains; developing a muzzle velocity of 2,340 feet per second. 20 
cartridges to a box. 


the men and boys of your community. 
They are good attention-getters to sell 
other merchandise. They make a splen- 
did souvenir of the World War. Can be 
used for decorations in the den or over 
the mantel. Two million American 
Soldiers saw this rifle in action. 


These rifles are offered subject to stock on 
hand at $11.00 each. In full case lots of 
ten at $10.00 each (a small part of their 
original cost) f.o.b. Ilion, New York. Not 
being one of our regular products carried 
in stock by our jobbing distributors, 
orders may be sent to the Remington 
Arms Company, Ilion, New York, with 
your check and the name of your jobber 
—who will receive credit for the sale. 
Orders will be filled direct from the 
factory. 


President 


REMINGTON ARMS COMPANY, Inc. 


The Originators of Kleanbore Ammunition 


Telephone, Bowling Green 3392 


25 Broadway, New York City 


Manufacturers of Arms, Ammunition, Cutlery, Cash Registers and Service Machines 











44 





per keg; 10d, $3.75 per keg. Common 
wire nails, galvanized, 4d, $6.75 per 
keg; 6d, $6.50 per keg; 8d, $6.35 per 
keg, and 10d, $6.25 per keg. 

Wire box nails, smooth, 4d, $4.45 
per keg; 6d, $4.10 per keg, and 8d, 
$3.95 per keg. Wire finishing — 
bright, 4d, $4.95 per keg; 6d, $4.3 
per keg; 8d, $4.10 per keg, and 10d, 
$4 per keg. Wire finishing nails, 
galvanized, 4d, $7.45 per keg; 6d, $6.85 
per keg; 8d, $6.60 per keg, and 10d, 
$6.50 per keg. 

OIL COOK STOVES.—Becoming more 
active, particularly on Long Island and 
north Jersey. Along the various shore 
developments out of the gas belts the 
sale has been very active. The retail 
trade located in such places predicts a 
banner year. Prices are steady. Stocks 
are satisfactory. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. NEW YORK 

Perfection oil cook stoves, No. 339, 
full white porcelain, enamel, 4 stand- 
ard, 1 Giant Super.iex burners, built 
in oven with white cabinet, $140; No. 
74, satin-black finish, 4 cobalt porce- 
lain burners, $28.50 for stove only, 
with white cabinet, $41.50; with black 
cabinet, $36.50; same with 3 burners, 
$22.50, $33 and $29; same with 2 burn- 
ers, $17.50 for stove alone and with 
black cabinet, $22.75. 

These are list prices subject to a 
discount of 30 and 5 in lots of 10 or 
more and for lots of less than 10, 30 
per cent off list. 

Nesco oil cook stoves, No. 500, $56; 
No. 400-L, $38.50; No. 400-R, $38.50; 
No. 212-1102, with high shelf, $15.93; 
No. 213-1103, with high shelf, $19.95; 
No. 214-1104, with high shelf, $25. a 
Nesco ovens, No. 5, $1.50; No. 
$2.63; No. 20, $3.15, and No. 301, $4. 18 
NESCO prices are NET. 

Coleman camp stoves, No. 2, $8.50, 
and No. 9, $6.25. Coleman Gipsy camp 
stove, $4.70. 

Coleman Air-O-Gas stoves, No. 322, 
$76; No. 323, $17.60; No. 324, $26; No. 
325, $30; No. 326, $16; No. 327, $19; 
No. 328, $48; No. 329, $35; No. 330, 


$23. OLEMAN prices are each and 
NET. 
PRESERVING EQUIPMENT.—Early 
wholesale demand is fair. Prices are 
not expected to change during the sea- 
son. Wholesale stocks are ample. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. NEW YORK: 

Everedy bottle capper, No. 6, 
8344c. each. Cork assortments of 500 
corks, sizes, § to 10, $1.07 per assort- 
ment. Everedy jelly bag and stand 
No. 6, 50c. each; bag only for stand 
No. 6, 17¢c. each; Universal Aladdin 
preserving season set No. 14. $1.95 
each. Universal family scale, $4.80 
per assortment of three scales. 


ROLLER SKATES.—Sales have been 
very good on sunny days. Jobbers ex- 
pect a good steady trade during the 
summer. Prices are the same. Whole- 
sale stocks are adequate. 


JOBBERS’ tag ges A RE- 
TAILERS, F.0O.B. NEW YOR 

Roller skates, extension, wat heel 
and toe straps, plain steel rolls, 72c. 
per pair; same with toe clamps and 
web heel, 78c. per pair; same for 


The “Economy” Mail Box 


Northwestern Mail Box Co., 2714 La 
Salle St., St. Louis, Mo., has placed on 
the market a new mail box, designed to 
sell at a lower price than the more ex- 
Northwestern boxes, but repre- 
in manufacture, 


pensive 
senting the same care 
materials, and finishes. 
The No. 150 “Economy” is similar to 
the No. 100 except for the lock in place 





boys, with self-contained ball bear- 
ing wheels, $1.42 per pair; for girls, 
$1.62 per pair. 


Roller skates accessories: keys, 
2%c. each; skate wheels, with self- 
contained ball bearings, 10c. each; 
ball bearings, 15c. per 100; axles, 3c. 
each; cotter pins, 1l5c. per 100; axle 
nuts, $1 per 100; axle nut washers, 
60c, per 100; adjustment binding bolt, 


65c. per 100; adjustment binding bolt 
nut, 65c. per 100, and toe clamps, 12c. 
per pair. 
SASH CORD.—Active sale at firm 
prices. Stocks are ample. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.0.B. NEW YORK: 
Sash cord, Samson spot No. 8, 70c. 
to 72c.; Aetna No. 8, 27c. to 3lc., and 
Phoenix, No. 8, 33c. to 39c. 
No. 7 is lc. higher and No. 6 is 3c. 
higher on all brands. 
SCREENS.—Demand shows steady im- 
provement each week. Trade expects 
a heavy year. Prices continue firm and 
are not expected to change. Local 
wholesale stocks are satisfactory. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. NEW YORK: 

Window screens, Diamond E, all 
with Opal galvanized 
wire cloth, No. 14 mesh, No. 
No. 2, $10; No. 3, $12; ‘No. 4, 
5, $12; No. 6, $14: No. 7, $16. 


metal frame, 


Diamond E with Liberty golden 
bronze, wire cloth, No. 16 mesh, No. 
11, $12; No. 12, $14; No. 13, $16; No. 
14, $18; No. 15, $16; No. 16, $18; No. 
Lh 

Diamond E prices are net per 
dozen. 

Liberty Brand, all metal screens, 


galvanized wire ‘cloth, No. 14 mesh, 

No. 21, $6.80; No. 23, $9.20; No. 24, 

$10; No. 26, $10.80; No. 27, $12. 
Liberty Brand with bronze wire 


cloth, No. 16 — No. 31, $10; No. 
33, $i2. 80; No. 34, $14; No. 36, $14.80; 
No. 37, $16. 


Liberty Brand screens are net per 
dozen. 


SCREWS. — Normal demand, with 
stocks satisfactory. Prices are the 
same. 


JOBBERS’ ag tp fe god — RE- 
TAILERS, F.0.B. NEW 
Wood screws, flat head, aa ee 
50-10-10; round heads, blue, 45-10-10 
round head, iron, nickel plated, 27% - 
10-10; flat head, ‘galvanized, 20-10-10 
flat head, brass, 45-10-10; round head, 
brass, 40-10-10. These discounts ap- 
ply to new standard screw lists. 
Machine screws, flat and round 
heads, brass and iron, 70 per cent off 
list. 
SPRING GOODS.—Very active at the 
present time. Lawn mowers have been 
particularly good, so have lawn rollers. 
Prices are firm and are not expected to 
show any changes during the seasons. 
No shortages are reported at the pres- 
ent time. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. NEW YORK: 


Garden Hoes 


Ladies’ garden hoes, 6 in. forged 
steel blade, solid shank, 4 ft. handle, 
63 1-6c. each. 


Meadow hoes, forged steel blade, 
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19 gage, polished and bronze socket 
shank, 4% ft. handle, 93c. each. 

Nursery hoes, forged steel blade, 
polished and bronzed, solid shank, 
4% ft. handle (ash), 7 in. blade, 81%4c. 
each 

Onion hoes, square im polished 
forged steel blade, 7 x 1% in. bronze 
finish, 44% ft. handle, 844c, each. 

Garden hoes are packed 12 in a 
bundle. 

Warren type hoes, 86c. each. 
scuffle type hoes, 8lc. to 92c. each. 


Mortar Hoes 


Polished forged steel blade, bronze 
finish, solid shank, 6 ft. ash handle, 
9 in. blade, $1.09 each. Same with 
2 holes and 10 in. polished steel 
blade, $1.09 each. 

Mortar hoes are packed 12 in a 


bundle. 

Steel Rakes 
Light weight, black finish, ash 
handle, 12 teeth, 46c. each; with 14 


— 50c. each; with 16 teeth, 51%c. 


ach. 

— bronze finish straight 
teeth, 5 ft. ash handle, 12 teeth, 
77 each; 14 teeth, polished, 83%c. 
each; 16 teeth, 8744c. each. 

Steel bow rakes, curved teeth, pol- 
ished bronze head, 514 ft. ash handle, 
16 teeth, $1.09 each; with 14 teeth, 
$1.02 each. 

Rakes packed 6 in a bundle. 


Cultivators 


Floral cultivators, adjustable 3 
forged steel prongs, malleable iron 
socket enamel finish, 4 ft. ash han- 
dles, 60c. each; same with 5 forged 
steel adjystable prongs and 4%%-ft. 
ash handles, 8544c. each. 

Packed 6 in a bundle, 


Potato Hooks 


Solid steel goose neck, black and 
gold finish, 4% ft. handles, 5 round 
tines, $1.03 each. Same, with bent 
head, polished and bronze finish, 4 
angular black tines, 964%c. each. 

These are packed 12 in a bundle. 


Manure Forks 


Strapped ferrules, oval drop forged 
tines, selected D ash handles, 4-12 
in. tines, bronze finish, $1.71 each. 
Same, 5-12% in. tines, $1.8914c. each. 

Strapped ferrules, drop forged oval 
tines, polished and bronzed with 4 ft. 


ash handles, 4-12 in. tines, $1.56 each. 
— with 5-12% in. tines, $1.90 
each. 


Heavy mill or street forks, strapped 
ferrules, bronze finish, wood D han- 
dles, with 4 oval 15 in. heavy tines, 
$2.17 each. All of these manure 
forks are packed 6 in a bundle. 


Hay Forks 

Strapped ferrules, selected ash han- 

dles, bronzed and polished, 3 oval 12 

in. drop forged tines, with 5 ft. bent 

handles, $1.154%4 each, and with 6 ft. 
bent hahdles, $1.39 each. 

forks are packed 12 


Hay in a 
bundle. 
Five per cent off all prices on 


spring goods in bundle lots. 


Lawn Rollers 


Dunham’s waterweight rollers, No. 
2, $9 each; No. 4, $10.76 each. 


Hose Reels 


Donley all metal No, 2, $1.55, and 
No. 10, $2.50 each. 


























of a hasp. The box is protected by a roll- 
hinged cover, assuring safety of contents 
from rain and dust. The slot prevents 
removal of mail unless the box is un- 
locked. A wire spring is provided for 
bulky matter. The No. 150 is 10% in. 
high, 514 in. wide, and 2% in. deep. Packed 
in a cardboard box. It can be secured in 
the following finishes: satin black, alu- 
minum, statuary bronze, and antique brass. 


Reading matter continued on page 46 
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What is Service? 


You may know the answer so far as you are 
concerned. So far as we are concerned we 
know what the right answer is; and that’s 
what we do. 


Richards-Wilcox is primarily a service or- 
ganization. We begin by making the highest 
grade door-hardware. We have within easy 
reach of every important point in the United 
States and Canada a staff of trained engi- 
neers, ready to give service on all door-way 
problems; they’re often serious problems. 


These engineers study your requirements and 
give you unbiased opinions. They know 


every door-way, from the one-car garage to 
the largest industrial doorway. They advise 
Richards- Wilcox hardware for doors because 
they know it’s best; if they didn’t know that 
they’d tell us so, and we'd improve it. 


We’re able to deliver such service because 
we're the largest and the only makers of 
door-hardware that will efficiently handle 
every door-way requirement. With us door- 
ways are the first order of business. 


Doors—in a building—are the only part of 
ic that has to work; the rest of the building 
stands still. 


Don’t experiment with doorway equipment. We’ve made 
all the experiments; we know. Our service is free. Write 
or call our nearest office. 





AURORA, ILLINOIS, U.S.A. 


New York Boston Philadelphia Cleveland Cincinnati Indianapolis St.Louis New Orleans 
Chicago Minneapolis KansasCity Los Angeles SanFrancisco Omaha Seattle Detroit 


Montreal - RICHARDS-WILCOX CANADIAN CO.,LTD., LONDON, ONT. + Winnipeg 
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Twin Cities Trade Moves at Normal 


Rate—Crop Outlook Good 


(Minneapolis office of HARDWARE AGE) 


| 


MINNEAPOLIS, May 29.—In the territory tributary to the Twin | 
Cities, farm work has progressed very rapidly during the past week, 


and is practically up to standard for this time of year. 


Every indi- 


cation is pointing to good crops, and reports coming in from over 
the entire district shows that the farmers are becoming more confi- 


dent and optimistic. 


keel, with no particular high spots. 


decline in the spring demand for planting implements, and the start | 
| made here to date. 


of the call for tillage tools. 


Business in general is moving along on even 


Implement jobbers feel a slight 


Outing, camping, fishing and sporting goods are receiving more 
attention as the vacation season opens. 
Prices are steady, with practically no changes from those quoted | 


a week ago. 
given below. 


Some additional items will be found in the quotations 





AXES.—Call for axes is steady, with | 
stocks sufficient to meet the demand. | 


Prices are unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 


Single bit, base weight axes, $16.50; 


double bit base weight, $21.50; 
Plumbs Dreadnaught, single bit, un- 
handled, $15.00; double bit, $20.00; 
handled, single bit, $19.25; double bit, 


$24.25 doz., net. 


AUTOMOBILE TIRES AND TUBES. | 


—lIncreased interest on the part of the 
public is evident in this line. Stocks 


are heavy, ready for the touring and 
no | 


vacation demand. Prices show 
changes, 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Mansfield tires, Liberty cord, 30 x 
344, $6.10; heavy duty oversize, $8.30; 
balloon tires, ¢ 27 x 4.40, $8.70; 29 x 4.40, 
$9.15; 30 x 5, $13; 32 x 6 heavy duty, 
$21.10; 32 x 6.20, heavy duty, $24.85, 
each, less 5 per cent. Mansfield 
tubes, tan, 30 x 3, single lots, $1.50; 
ease lots (12), $40: 32 x 4, single, 
$2.50; case (12), $2.40; 34 x 4%, single, 
$3.10; case (12), $3.00; gray tubes, 
balloon type, 27 x 4.40, $1.80; case 
(12), $1.70; 29 x 4.40, single, $1.85; 
case (12), $1.75; 30 x 5, single, $2.25; 
case (12), $2.15; 32 x 6, single, $3.10; 
case (12), $3.00; 32 x 6.20, single, 
$3.50; case (12), $3.40 each, less 10 
per cent. 


BOLTS. — Demand 
prices firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. TWIN CITIES: 


Carriage and machine bolts, all 
sizes, 60 per cent; stove bolts, 75-10 
per cent; and lag screws, 60 per cent 
from standard lists. 


BRADS.—Call for brads is fairly good, 
and stocks are well filled. Prices are 
unchanged. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
— wire brads, 75 per cent from 


BUILDERS’ 


is steady, with 


HARDWARE.—Demand 


is showing some increase as the season 
advances. 
firm. 


Stocks are heavy and prices 


| CHAINS.—Sales 





JOBBERS’ QUOTATIONS TO 'RE- 
TAILERS, F.O.B. TWIN CITIES: 

3% x 3% steel butts, old copper 
and dull brass finish, 19c., pair in less 
than case lots, 18c. pair in case lots; 
4 x 4 steel butts, old copper and dull 
brass finish, 26c. pair, less than case 
lots, 25c. pair; in case lots, broad 
bevel steel inside sets, old copper or 
dull brass finish, one piece knots, 
less than case lots, $7 doz., sets, case 
lots, $6.75 doz. sets; steel bit-keyed 
front door sets, $1.85 per set; cylin- 
der brass outside trim, bit-keyed 
front door sets, $1.85 per set; cylin- 
der front door sets, $6.50 per set. 

Light plain strap hinges, 3 in., 56c. 
doz. pair; 4 in., 75c. doz. pair; heavy 
plain Fr hinges, in., 93c. 
pair; 5 in., $1.22 doz. pair; 6 in., 
doz. pair; light plain tee hinges, 
62c, doz. pair; 4 in., 78c. doz. 
heavy plain tee hinges, 4 in., 
doz. pair; 5 in., $1.20 doz. pair; 
$1.40 doz. pair; 8 in., $1.95 doz. 
extra heavy plain tee 
$1.28 doz. pair: 5 in., $1.58 doz. pair; 
6 in., $1.89 doz. pair; 8 in., $2.83 doz. 
pair; 10 in., $4.53 doz. pair, net. 


hinges, 


are normal, with 
stocks ample. Prices have not changed. 

JOBBERS’ QUOTATIONS TO RE- 
TAItLERS, F.O.B. TWIN CITIES: 

Log chains, 4 x 14, $13.85; % x 14, 
$10.80; % x 14, $10. 20; proof coil 
chain, % in., $12; % in., $8. 95; 14 in., 
$8.35; 5 in., $9.20 cwt. net 


EAVES TROUGH, CONDUCTOR 


PIPE AND ELBOWS.—Usual spring | 


demand is under way, 
steady as last quoted. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Eaves trough, 28 ga., 5 in., S.B., 
slip joint, in crates, $5. 50 per 100 a 
conductor pipe, 28 ga., 3 in., in crates, 
not nested, $5.40 per 100 ft.; 3 in., 
$1.73 doz. net. 


FILES.—Call for files is steady and 
shows good volume. Prices are un- 
changed. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Best grade files at 50 per cent, and 
second grade files, 60 per cent from 
lists. 

GALVANIZED WARE.—Stocks are 
selling well, with no particular high 


spots. Prices are firm. 


with prices | 





JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. TWIN CITIES: 

Standard 10 qt. galvanized pails at 
2.55; 12 qt., $2.70; 14 qt., $3; 16 qt. 
stock pails, $4.70; 18 qt., + ae stand- 
ard Yr Ay. og Racor 1, $7; No. 2, 
$7.90; No. ” eavy galvanized 
tubs, No. siz 5: Ne 2, $14.05; No. 
3, $15.25 dvs* net. 


GLASS AND PUTTY.—Demand still 
continues good. There are some rumors 
of advance in the eastern markets, but 
no announcement of change has been 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 


Single and double strength glass, 
Minnesota prices, 87 per cent; and 
strictly pure putty in 50 lb. con- 
tainers, $4.85 cwt., net. 

HAMMERS AND HATCHETS.—Car- 
penters’ hammers and hatchets are sell- 
ing well. Prices are firm. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 


Mayiet,. No. 114%, carpenters ham- 
mers, $12.60; Plumb, No. HF81, $12.60; 
Plumb Truss, $6.12; Plumb oO 2 
broad hatchets, $16.40; No. 2 shing- 
ling, $12.50; No. 2 claw, $13.75 doz., 
net. 


HOSE REELS.—Sales are showing 
larger totals as the warmer and drier 
weather approaches. Prices are firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. TWIN CITIES: 


Donley All Steel hose reels, No. 2 


at $2 each, net. 


ICE CREAM FREEZERS.—Demand is 
growing rapidly in this line, and deal- 
ers’ stocks are ready for it. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 


White Mountain freezers, 2-qt., 
$2.80; 3-qt., $3.38; 4-qt., $4.13; 6-qt., 
$5.25; 8-qt., $6.75 each, net. Arctic 
freezers, 2-qt., $2.30; 3-qt., $2.78; 
4-qt., $3.40; 6-qt., $4.30; 8-qt., $5.55; 
10-qt., $7.40; Acme, 2- -qt., galvanized, 


75c.; 4eqt., enameled, $1.65 each, net. 


LAWN HOSE.—Warmer and _ drier 
weather is improving sales in this line. 
Stocks are well filled. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. gy oe TIES: 

Competition, % 3-ply hos 
$6.75; Good Luck, % _ 6-ply, $10. 00: 
Bull Dog, % in., 7-ply, $13.50; ‘Leader, 
5 in., 5-ply, $8.00; Manhattan whip- 
cord molded, 5% in., 500-ft. bales, 
$8.50; red, 54 in., 500-ft. bales, $9.00 
per 100- ft., net. 


| LAWN MOWERS.—Sales in this line 
are well under way for the season. 
Stocks are full, awaiting the demand. 
Prices are as below: 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Philadelphia, styles A pe Cc, 40 
per cent; style E, 45 per cent; style 
K, 30-5 per cent from lists. 


MILK CANS.—With the steady growth 
of the dairying industry in this section 
of the country, milk cans are in con- 
tinually growing demand. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 

Railroad, 8-gal. milk cans, $3.20; 
and 10-gal., $3.30 each, net. 
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The Work They Do 





Makes File Sales Easier 


Quality, reputation and cutting ability are 
factors which go toward making the con- 
stant demand for SIMONDS FILES. You 
can sell these files faster, and at a good 
profit because they meet the requirements 
of not only the regular file user, but also 


SIMONDS 


the man who needs them in his personal kit. 
Practically every kind of files used in in- 
dustry are made in Simonds finely equipped 
factory. 

When you order again from your jobber 
call for a few dozen of these files. 


SAW and STEEL COMPANY 


ESTABLISHED 1832 


HARDWARE DEPARTMENT 


FITCHBURG, MASS. 
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NAILS.—Call for nails is steady, with 
good volume. Stocks are ample, with 


prices firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Standard wire nails and cement 
coated wire nails in 100-lb. kegs at 
$3.20 per keg, base. 


OIL HEATERS.—tThere is still a fair 
demand in this line in the retail stores. 
Prices have not changed. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Nesco Perfect Oil heaters, No. 12, 
$5.50; No. 15, $7; No. 016, $8.25; No. 
0190, $10.50; No. 151, $7.50; No. 0161, 
$8.75: No. 0191, $11; No. 505, Giant, 
$11.25; No. 605, $12.75 each, with dis- 
count in quantities less than ten, 30 
per cent; ten or more, 30-5 per cent. 
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OIL STOVES.—Warmer weather is in- 


creasing the sales in this line. Stocks 
are well filled, with prices firm. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 


No. 500 Nesco oil stoves, $80.00 
each; No. 213, $22.00 each; No. 213 
with No. 1103 shelf, $28.50 each, less 


30-5 per cent. No. 79, Perfection, with 
black cabinet, $78.00 each; No. 73 
only, $22.50 each; No. 73 with black 
cabinet, $29.00 each; with a discount 
of 30 per cent in lots of less than ten, 
and 30-5 per cent in lots of ten or 
more. 


PYREX OVENWARE.—Demand has 
steadied down to the usual summer 
sales. Stocks are ample for the pres- 
ent. Prices are unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 


No. 623 casseroles, $1.17; No. 624 
casseroles, $1.33; No. 634 casseroles, 
$1.33; No. 212 bread pans, 60c.: No. 


200 pie plates, 67c.; No. 209 pie plates, 


60c.; No. 231 utility dishes, 67c.; No. 
12 tea pots, $1.67; No. 26 ten pots, 


$2.33, and No. 
each, net. 


953 percolator tops, 7c. 


SASH CORD.—Call is 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. TWIN CITIES: 

Presto Products.—Oil soap, 16 oz. 
size, $2.60 per dozen; bowl cleaner, 22 
0z. size, $1.85 per dozen; pipe opener, 
16 oz. size, $2 per doz.; tile and por- 
celain cleaner, 16 oz. size, $1.20 per 
doz.; Met-L-Shyn, 8 oz. size, $3.60 
per doz. Silvershyn, 4% 02. size. 
$1.80 per doz.; Waterless cleaner, 2 
pt. size, $5.40 per doz.; same, 5 pt. 
size, $9 per doz.; Window cleaner, 6- 
oz. size, $3.60 per doz.; same, 12 oz. 
size, $5.40 per doz.; Presto Lustre, 6- 
0z. size, $2.60 per doz.; 12 oz. size, 
$4.32 per doz.; 16 oz. size, $5.40 per 
doz., and Dry Cleaner, 8 oz, size, 
$3.60 per doz. 

Desolvo special pipe cleaner, 10 oz. 
size, less than case lots, $2.25 per 
doz.; case of 3 doz.; $2.15 per doz.; 
and in gross lots, $2 per doz. Desolvo 
triple strength, 16 oz. size, case of 2 
doz. cans, $4 per doz.; half gross lots, 
$3.75 per doz.; in gross lots, $3.50 per 
doz. Desolvo, triple strength, in 2 Ib. 
cans, case of 1 doz. cans, $7 per doz., 
and gross lots, $6.50 per doz. 

Kloset Klean.—22 oz. size. less than 


ease lots, $2.25 per doz.; case of 
doz. cans, $2.15 per doz.; gross lots, 
$2 per doz. 

Tubola, 12 oz. cans, less than case 
lots, $2.25 per doz.; case of 2 dozen 
cans, $2.15 per doz.; gross lots, $2 
per doz. : 

Chaco boiler liquid, single quarts, 


$2.50: half dozen quantity, $2 per qt., 
and dozen quantity, $1.75 per at. 
Hercules tile and porcelain cleaner, 
$2 doz. less than gross lots, and $1.90 
doz. in gross lots; Hercules Radiator 
Stop Leak, 8 oz. cans, 1, 2 and 3 doz. 


eans to the carton, $4.50 dozen; 
Hercules boiler compound, qt. cans, 
$2 each. 


Economy Plumber drain pipe clean- 
er, 1 Ib. cans, $2 per doz.; 2 Ib. cans, 
$3.90. The 1 Ib. size is packed 1, 2 
and 3 dozen to the carton, and the 
2 lb. size is packed 1 and 2 dozen to 
the carton. 


with stocks in good condition. 


REGISTERS.—Sales are steady, show- | 


ing fair volume. Prices have not 
changed. 

JOBBERS’ Ae cn TO RE. 
TAILERS, F.O.B. TWIN CITIES: 

Cast iron registers, 20 per cent, and 
wrought steel registers, 40 per cent 
from lists. 

ROPE.— 
with stocks filled with particular atten- 
tion to the approach of haying time and 
its needs. Prices have not changed. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 

Best grade manila rope at 23c. per 
Ib., base, and best grade sisal rope 
at 17c. per Ib., base. 

SANDPAPER.—Demand is good. 
stocks well filled. Prices have 
changed. 

JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 


with 
not 


Best grade sandpaper, No. 1, 85c. 
per box of 75 sheets; second grade, 
me. i, We. ee box of 75 sheets; 


garnet No. 1, $16.75 per ream, net. 


SANITARY eammote hae. 
fairly good, with stocks ample. 


are 


Disston A-10 Featherweight Level 


The new Disston A-10 Featherweight Pocket Level has re- 
cently been placed on the market by Henry Disston & Sons, Inc., 





Philadelphia, Pa. 





Sales show the usual activity, | 


SCREEN DOORS AND WINDOWS — 
is showing 
steady gains, and dealers are ready for 


Demand 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Silver Lake sash cord, No. 8 (base), 
60c.: Red Seal, No. 8, 34c., and Green 
Seal, 32c. Ib., net. 


in a retail way 


the call. 


SCREWS.—Sales show a géod market, 
with stocks well filled. 


JOBBERS’ ot Wee 2 TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 

Common screen doors, 2-8 x 6-8, 
$1.70; fancy, 2-8 x 6-8, $0.05 
net. Continental extension window 
screens, 24 in., $9.75; Wabash exten- 
sion, 24 in., $5.60 doz., net. 


changed. 


SKATES.—Demand is 
decline, which is usual after the heavy 


early sales. Prices have not changed. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0O.B. TWIN CITIES: 

Flat head bright 
per cent; flat head japanned, 37 


wood screws, 50 


14 per 


cent; round head blued, 45 per cent: 
flat head brass, 45 per cent, and 
round head brass, 40 per cent from 
new lists. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. TWIN CITIES: 


fairly good, 


showing some 


1928 














Plain steel roller skates, 75c. pair; 
Speed King, boys’, . pair, and 
girls’ Speed King, $1.30 pair, net. 

SOLDER.—Call is fairly heavy, with 
stocks well filled. Prices are un- 
changed. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Strictly half and half solder at 34c., 
and warranted half and half solder 
at 35c. Ib. in 100-Ib. boxes, net. 
STEEL SHEETS.—Prices are steady, 
with demand regular for this time of 
year. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Galvanized steel sheets at $4.90 
ewt., base (24 ga.), and black steel 
sheets at $3.95 cwt., base (24 ga.). 


TIN.—Roofing tin is moving well. 
Prices are unchanged. . 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Furnace coke tin, ICL, 20 x 28, 
$14.50 box, and roofing fin, IC, 20 x 
28, 8 lb. coating, $15.50 box, net. 


WIRE.—Fence wire is selling some- 
what better, as seeding time closes. 
Prices are firm as quoted. 


JOBBERS’ gh age 3 TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Galvanized cattle Nd wire, $3.17 
per 80-rod spool; galvanized hog 
barbed wire, $3.39 per 80-rod spool; 
painted cattle barbed wire, $2.97 per 
80-rod spool, painted hog barbed wire, 
$3.18 per 80-rod spool. No. 9 (base) 
smooth galvanized wire, $3.65 cwt.; 
No. 9 (base), smooth back wire, $3.20 
ewt., 
WIRE CLOTH.—Demand 
developing in this line. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
12 x 12 mesh black, $1.80, and 12 x 
12 mesh aluminum finish, $2.20 per 
100 sq. ft., base, net. 
WHEELBARROWS.—Garden barrows 
are especially in demand at present, 
with barrel type tray barrows favor- 
ites. Prices are unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Queen B, barrel type tray, fully 
bolted wheelbarrows, $42.50, and 
Meteor, fully bolted, barrel type tray, 
$34.50 doz., net. No. 2T tubular bar- 
rows, $7.33; No. 16, Gopher garden, 
$4.00; No. 10, American garden, $6.25 
each, net. 


WRENCHES.—Demand is good and 
shows an increasing volume of sales. 


is steadily 


| Prices have not changed. 


Prices have not | 


eo 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Agricultural wrenches, 60-10 per 
cent; key model wrenches, 45 per 
cent; engineers’ wrenches, 50-50 per 
cent, and Trimo pipe wrenches, 65 
per cent from list. Bemis & Call long 
sleeve nut, 10 in., $1.70; 12 in., $2.06; 

$2.75 each, net. 

Snap-on Wrenches.— Radio and 
electrical sets in metal cases, $2.75; 
No. 101, Master Service Set, $13.75: 
No. 202, Heavy Duty Set, $3.80; No. 
404, Flexible Socket Set, $8; No. 608, 
Crankease Drain Plug Socket, $3.20; 
No, 90, Square Socket Set, $3.70; No. 
1817, Giant ‘“‘Snap-on”’ with extra 
heavy duty ratchet, $27.35 list, less 
331%, per cent discount. 


15 in., 





contains six levels, 


aluminum alloy used in airplane construction. 
plumb glasses and one level glass. 
new level is very attractive because of the colored liquid used 
in the glasses and the Rubberoid finish on the body of the tool, 
which contrasts with the polished top plate. 

The new level is packed in an unusual manner. 
five of which are in individual boxes, 


There are two 


All glasses are proved. This 


Each package 
with 


the sixth mounted on a display card for the counter. 


It is an all-aluminum level, made of the same 
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The Koffs, Present and Future 
Hardware Merchants 
(Continued from page 27) 


between the tables and the wall cases. The only floor 
cases in the store are three small.ones standing at the 
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head of the first group of tables near the front entrance. | 


A feature of the store arrangement is the fact that 


the nail counter, which also serves as a wrapping counter | 


and holds the cash register, is placed across the store 
at the extreme rear. Every customer, by this arrange- 
ment, in having _a purchase wrapped and receiving 
change, is made to walk the whole length of the store 
twice, usually up one aisle and down the other. Mr. 
Koff states that it is not uncommon, when there are 
several customers in the place, to have them bring back 
articles from the tables faster than he can wrap them 
up and that he has “waited” on several customers in 
turn without ever having left the wrapping counter. 
It is the practice of the Koffs, and this is where Ralph 
does his share of the work, to rearrange the merchan- 
dise on the tables at least every 10 days. Ralph, who is 
intensely interested, has largely taken over this job as 
his own, and he has formed the habit of visiting the 
5 and 10 cent chain stores in the vicinity and copying 
their style of display. It is Ralph who keeps the tables 
spotlessly clean and the trays filled with merchandise. 
His zeal in this direction is not entirely due to the 10 
cents per table which he receives each week but largely 
to the promise he has received that in only 11 more 
years, or on his 21st birthday, the sign in the front 
of the store will be changed to “Ralph Koff, Hardware” 
and he will be in full charge. Even now he has de- 
veloped a remarkable knowledge of hardware for a 
youngster. His sisters, while possibly less active in the 
store, are also very much interested and do much to help. 
One rather surprising feature in connection with the 
use of the open display tables, is Mr. Koff’s assertion 
that his loss through petty thievery has been cut 90 per 
cent since their installation. He explains this seeming 
phenomenon by stating that in his old store he could 
see only part of it at a time due to the high racks and 
merchandise displays but all of the new store can be easily 


seen from any part of it and this alone has held down | 


small larcenies. It has also been his experience that the 
sale of any class of merchandise can be greatly stimu- 
lated by the table displays and the higher priced goods 
move as readily as the cheaper. As he puts it, “Any- 
thing a customer can touch will sell.” 

The store, like most well managed neighborhood 
stores, has a majority of women customers. Mrs. Koff 
gives a feminine viewpoint on this by saying, “If the 
women like a store well enough to come back, their 
husbands will go to that store, too. If we can please 
the women customers the men will buy here, too.” 

In order to build up a wider circle of women cus- 
tomers, the Koffs have an arrangement whereby gas and 
electric bills may be paid at the store. The only com- 
pensation for this is the 400 or 500 women it brings in 
once a month, about half of them making some purchase 
while traveling the length of the merchandise displays. 

A large part of the store’s sales are housefurnishing 
wares and paints. Special sales are held occasionally in 
order to induce new people to come in. Recently 600 
hand-bills were distributed in the neighborhood adver- 
tising a three-day sale during which factory representa- 
tives demonstrated washing machines, ironers and paint. 


In the three days over 1000 customers visited the store, | 


of which 500 came on Saturday, the last day. 








| 











New, Profitable Summer Seller 


Advertised in Saturday Evening Post, 

Good Housekeeping, Ladies’ Home Jour- 

nal, Delineator, Better Homes and Gar- 
dens, etc. 


Appeals to all neat housekeepers—Purchased by every home 
owner who deplores present garbage disposal methods—Recom- 
mended highly by sanitary boards and fire marshals—Endorsed 
by Good Housekeeping Institute—Over 10,000 in use in Cali- 
fornia’s finest homes—Installed in all public schools of Atlanta, 
Ga.—Used by resorts, camps, parks, chain stores, grocers, etc. 


YARD-BOY Outdoor Incinerator 


burns all garbage and trash as it accumulates, ridding premises 
of the filthy, unsightly garbage can. Made of aluminum-colored, 
non-rustable Wilder steel. Lasts for years. Portable—no in- 
stallation expense. Costs nothing to operate—no fuel required. 


Patented inner flue guarantees safe burning of garbage and 
rubbish—no flames in sighet—no flying sparks—burns downward. 


Ashes easily and quickly removed after several burnings—this 
rich vegetable ash forms fine fertilizer for lawns, gardens, trees, 
etc. 


Easy and Profitable to Sell 


Hardware dealers are selling the Yard-Boy. One sale leads to 
many more in every home community. Immediately sells to 
every summer home owner. 

YARD-BOY retails for $22.50 with a fine profit in it for live 
dealers. Send for one YARD-BOY—examine it, test it out and 
you'll re-order a number. 


Full description of this and other sizes for stores and institutions 
on request, also liberal discounts. 

Size No. 1—Capacity 1% bushel, 50” high, weight 55 Ibs.— 
$22.50. 


Company 


Yard-Boy Incinerator 
Chicago, Il. 


11 E. Huron St., 
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VACUUM 
FREEZER 


Self-Freezing 
OUR territory is a fertile mar- 
ket for Everybody’s_ Self 
Freezer—an automatic freezer that | l 
is really built for 100% results | 


with wooden tub, wood insulation Left to right: R. L. Dobie, night pilot Chicago to Kansas City; 
and tight compartments. Clarence E. Bullock, Chicago; Paul J. Kaniut, pilot Kansas City 


to Dallas 
BUY FROM YOUR JOBBER 


+. Hardware Men Take to the Air 


HE hardware trade has always been noted for its 

adoption of modern methods and this apparently in- 
cludes flying after business. Clarence E. Bullock, of 
sullock & Isbister, Chicago sales representatives for 
several well known hardware manufacturers, having 
been delayed in starting on a Western trip took a plane 
from Chicago on last Tuesday morning and flew to 
Kansas City, arriving there in time for lunch. He 
states that it is the best way to travel and that he felt 








1140 BROADWAY, NEW YORK, N. 































Garage Door Bolt 
Specially designed for 
garages, factories, ware- 
houses and fire doors. 
Locks and unlocks top 
and bottom bolt with 
one turn of handle. 











eal perfectly safe throughout the trip. They passed through 
ane two rain storms but not for one moment did he experi- 
ence any discomfort or even thought of danger. 

Prevents accidents, broken headlights = 5 ich3 . . . Pa 
ees aie, Se ee Hasting Richards, of the Richards & Conover 
hand or foot. paeneidlieacent Hardware Co., Kansas City, made the trip just before 

r an u er information = : os . e ye 

ns Gee | Mr. Bullock and is a great aviation booster. The 
; Phenix Mfg. Co. | Kansas City firm incidentally sell a great deal of mer- 
No. 50 Holder No. 52 032 Center Street Milwaukee, Wis. chandise to the aviation companies. Mr. Richards, as 








well as Mr. Bullock, intend to do more flying in the 
future, Mr. Bullock making the statement that he plans 


SWEDISH | to make most of his trips to the larger cities of the 
CIRCULAR CUT FILES country by plane. 


made in Sweden—are fully guaranteed 





These files are produced from | Cc ’ a 2® 
- Be amper’s Sho 
the finest Swedish charcoal | P Shovel and Ladies’ Garden Shovel 
steel. They are reliable and The Wood Shovel & Tool Co., Piqua, Ohio, recently announced 
worthy of the utmost a new handy camper’s shovel and a ladies’ garden shovel. The 
Flexible Blades confidence owing to camper’s shovel weighs about 3 Ib. and can be easily carried 
Tanged their sharpness, | 
Half-Round on top of a knapsack or under the back seat of a car. The blade 
Bastar endurance, and 
Poy uniformity of 


temper. 

We carry a full line of files, 
chisels and pliers. 
Write for catalogue. 

SC —— AVIAN WESTERN IMPORTING ~- » Ltd. 


107-109 Lafayette St., New York, N. 
Minneapolis, Minn. 304 Railway Exchange Bidg., Seattie, Wash. Montreal, Can. 





is rounded, pointed, and sharpened so that it will dig into the 
hardest soil. The company states that it developed this shovel 













The Speed King Balloon from the U. S. Army trench shovel. There are many and varied 
is the finest rubber tired | uses for the camper’s shovel. 

skate. Fast, silent and The ladies’ garden shovel has a particular appeal for the ama- 
comfortable. 


One size fills most re- 
quirements — a large 
stock of assorted sizes 
is unnecessary. One 
size only to stock. 
Adjustable from 67” 


to 11”. le: 
Write for circular P ee D> 


KOHLER DIE & SPECIALTY CO. 

















teur or the feminine gardener. It is light in weight, can be 


DEKALB iLL. easily handled, and has a sharp, strong blade. The upper edge 
XO ar of the blade is turned back into a step to give the foot a pur- 
Sr Pet BSGiEt Gg chase and to protect shoes. 
SD The camper’s shovel can be secured with either a “D” handle 
Registered U. 8. Patent Office a ° ° 
or a long handle, but the ladies’ shovel comes equipped with a 

















idee of a true quality skate long handle only. 
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Everybody’s Business 
(Continued from page 23) 


readily pushed by two men along a level railroad track. 

Several street railway companies have also taken their 
cue from the automobile manufacturers and have come 
to the use of rubber pads to insulate the car bodies 
from the trucks, thereby reducing the transmission of 
noises from gears and wheels. 

Accidents at railroad crossings have been a source of 
constant worry to the rail systems. Now comes an ar- 
rangement made up of two sets of rollers installed in the 
highway near the approach to the tracks. These rollers 
revolve in only one direction, and when an automobile 
strikes them in the face of an approaching train, they 
start to turn, thereby preventing the car from going 
forward. When the gates are up, a motor can proceed 
over the rollers in normal fashion. It is only on the 
coming of a train that an automatic switch unlocks the 
rollers, permitting them to revolve. 

A new plan of radio communication enables the engi- 
neer and conductor on a long freight train to talk with 
each other at will, though separated by more than a mile 
of intervening freight cars. The mere pushing of a 
button in the caboose sounds a whistle over the engineer's 
head. All that is then necessary to establish communi- 
cation is for the man operating the engine to pick up a 
hand telephone and start to talk. This plan will speed 
up railway operations and allow the trainmen to be in 
constant touch with the signal towers along the line. 

Instead of the old-time prospector who did a lot of 
guessing and caused his employers to waste money in 
drilling dry holes, the oil company now sends forth a 
trained engineer equipped with delicate devices that pro- 
vide data on the relation of the pull of the earth to the 
density of material under its crust. A specific variation 
in density and gravity values will very often provide 
reliable evidence of petroleum beneath the surface. 

When the necessity is great enough, we find few 
obstacles too high to surmount. Not many would have 
believed that lightning could be chained, and yet this 
feat has been accomplished. Huge storage tanks filled 
with a million or more barrels of oil are safeguarded 
against lightning by a system that actually prevents the 
lightning from happening. 

The ordinary rod or tower that has been in common 
use operates on the theory of attracting the lightning 
discharges which would have struck the oil or other 
object in the immediate vicinity. The new system op- 
erates by gathering into itself practically all of the ground 
charges and then returning them to the threatening 
thunder-cloud by ionic discharge in such a way that no 
destructive lightning can take place over the protected 
area. The electrical discharge in the heavens is changed 
from an “impulsive flash” to merely an electrical leak- 
age of almost imperceptible intensity. 

Astonishing devices are now doing wonderful service 
in every branch of industry. A great deal has been 
written about the wide uses of the photo-electric cell 
which is so sensitive that it transforms changes in light 
intensity into electric fluctuations. The management of 
one big Michigan paper mill placed one of these cells 
beneath the roll of paper that travels continuously 
through the factory. Any tendency of the moving paper 
to get too thick or too thin changes the amount of light 
transmitted, and this sets the cell in operation at once, 
bringing about an immediate automatic adjustment of 
the machinery. 

No less wonderful is another apparatus which will stop 
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Fast-Movinc , 
Profitable Staple 


Grocers and hardware dealers all over the 
country find that a new staple product has 
won a place on their shelves—the bottle cap 
for home use. 


Actually, it is difficult for those who supply 
their trade with C. C. S. and Home Use 
Bottle Caps to keep this staple on their 
shelves—it sells so quickly. 


Home beverage makers need only one trial 
to convince them that C. C. S. and Home 
Use Bottle Caps are especially adapted to 
their needs. 


What is even more to the point, this staple 
is exceptionally profitable to the dealer. 
Such a profit is possible because of the oper- 
ating efficiency of the Crown Cork and Seal 
Company, originators of the bottle cap. 


If this new, fast moving, profitable staple 
has not yet been tested by you, send us the 
coupon below for a special proposition. 


CROWN CORK & SEAL CO. 


Original Manufacturers 


Baltimore, Maryland 


| sma RBBB eee 





5-H. A. 


Crown Cork & Seal Co., 
Baltimore, Md. 


Gentlemen: Make me special proposition, send samples and prices 
on ©. C. S. Home Use Bottle Caps 


Address 
MU ce Sab sae te choca ase ae 
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factory machinery in answer to a cry of “Help.” Wire- 
less waves are the medium employed in this system to 
provide “audible control.” The microphone that forms 
a part of the equipment is so selective that it will dis- 
regard erdinary conversations and react only to the key 
words that have been chosen. This points to a time 
when doors will open and trains stop in quick response 
to a specific command. 

Science is benefiting life and industry in so many 
thousands of ways that one hardly knows where to begin 
in attempting to tell even a part of the story. An En- 
glishman has succeeded in making “one-way windows” 
hy placing an extremely thin film of gold over one side 
of the glass. person looking out through glass of this 
kind finds that although all objects have a greenish tint. 
each one is plainly visible. But to anyone on the outside 
who tries to look in through these windows, all that he 
can see is an opaque burnished panel. 

In an effort to produce a street-paving material that 
will reduce dust, noise and the danger of skidding, one 
experiment has been undertaken with terra-cotta blocks 
having a rubber facing and laid and cemented together 
in quite the same way as are other varieties of paving 
blocks. It will not be surprising to see entire streets of 
rubber when synthetic methods of producing this mate- 
rial get well under way. 

Traffic engineers are commencing to take into con- 
sideration the fact that a great many motor drivers are 
color-blind. One remedial plan handles this situation 
by having the traffic signs of different shapes. The “go” 
signal continues to be a round green sign. The “stop” 
signal remains red, but it is square instead of round, 
and it contains two crossed black lines, suggesting a 
street intersection to the color-blind driver. A_ third 
signal that might be called a “warning” sign is yellowish 
in color and diamond-shaped. Signal lights of these 
distinct shapes, of course, do nut in any way confuse 
drivers having perfect color sense. 

Interesting and up-to-date is the police signal system 
of one large Canadian city where the chief can sit at his 
desk and call any patrolman to a phone by flashing lights 
that are located on top of all the poles of the officers 
beat. In an emergency it is possible to flash a general 
call that will summon all policemen on duty to the nearest 
telephone boxes. 

Many manufacturing establishments not content with 
merely eliminating dangerous dust have gone further 
and are converting odors into dollars and cents. One 
chemical company now traps the smells going up the 
chimney, mixes them with water, and then by a process 
of distillation recovers as much as 80 per cent of the 
solvents used in the chemical formula employed. 


Dill Line of Valves and Parts 


The Dill Mfg. Co., Cleveland, Ohio, 
has made arrangements to market Dill 
tire valves, valve parts, and the Dill 
Instant-On through hardware jobbers. 
These products are used by many tire 
makers, and the popular acceptance by the | 
hardware trade is expected. 

The Dill tire valve is built for all 
standard sizes of cord and balloon tires, 
and is said to be absolutely tight and leak- 
proof. The valve inside is made of six 
separate parts, all accurately assembled. 
The spring used in the inside is inclosed | 
by a metal jacket protecting it against dust 
and moisture. 

The Dill Instant-On is a combined dust | 
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New uses are being found for almost everything. 
Dynamite is being utilized to tame rivers and save 
cities. Every second, somewhere in the United States, 
20 pounds of explosives are fired. Whalers use a “kill- 
ing lance” with a small explosive in its tip. Many of the 
sharks that supply us with leather are baited with raw 
meat and then brought to the surface with dynamite. 
Mosquito-infected sections are made livable by using this 
same agent to dig miles of ditches. [xplosives are used 
to loosen nuts and bolts, kill prairie dogs, quench fires. 
furnish smoke screens and supply the rock salt that helps 
freeze our ice cream. 

Fish farming is becoming a really important business. 
The ponds must be cleared at least once a year of all 
predatory fish that may have found their way into the 
water. In the past it was necessary to drain ponds and 
pick out the fish not wanted. Now one clever fellow 
lays a bare copper cable lengthwise along the bottom of 
the pond, and another cable is held on the surface with 
floats. Current is then sent through both cables, which 
are drawn from one side of the pond to the other. Fish 
within a distance of 16 feet of either cable become un 
conscious when the current is turned on and float to the 
surface. Men in boats then pick up the undesirable 
trespassers, and as soon as this job is finished the current 
is turned off and the remaining fishes regain conscious- 
ness immediately. 

Well may we wonder what tomorrow will disclose. 
Our farms are being factoryized and mass production 
employed. Science ignores political cure-alls and points 
out that the salvation of agriculture lies in converting 
surplus production into useful commodities. A ton of 
ordinary straw mixture on distillation has been made to 
yield 1600 pounds of chemical products worth $250. 
One of these is furfurol, used as a flavorer of tobacco. 
a solvent for dyes a germicide and fungicide, and an 
important ingredient in the manufacture of leather 
dressings, nitrocellulose and lacquer. A few years ago 
furfurol sold for $10 or more per pound. Now it is in 
large supply for 15 cents a pound. Developments of 
this kind are making the farmer a factor in a number 
of chemical businesses, including the production of per- 
fume. 

The wide introduction of thousands of improved 
practices means the elimination of unnecessary losses of 
time, effort and material. Wealth created in this way is 
real and permanent. It produces a revenue in which all 
may participate. Here we have the real answer to the 
cause of our present prosperity. Our advances in this 
direction have produced gains that will not disappear 
overnight. Paper profits created entirely by speculation 
have no such stability. 


and valve cap that goes on or comes off 
very quickly without tedious turning. It 
is so constructed that it comes off with 
a twist, a pull, and another twist. By 
reversing this action the Instant-On can 
be quickly put on the valve stem. 





Attractive metal display stands which 
contain consumer packages of the Dill 
valve inside, valve caps, and Instant-Ons 
can be obtained by the retail dealer. 
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SELL BILLINGS TOOLS 


Every user of a tool has heard of the superiority claimed for them 
every mechanic is convinced of their greater strength—they all 
patronize the Billings dealer. 


Made of Carbon and Molybdenum “‘Life-Time”’ Steels. 
Send for our attractive proposition. 


+. BILLINGS 


TOOLS 


_ Mhe BULINGS Y SPENCER CO. 


HARTFORD. CONN. 


The ‘Premier”’ 
Ball-bearing—Adjustable Tension 










BUYER 










AND WANTS 
/TA 
LONG T/ME- 


























Sell Them 
by the set 








Type 1001 


Consider the Life of a Hinge 


The life of a hinge is governed by the durability 
of the parts which must stand the most wear. 





The “Premier” Spring Pivot Hinge has been 
designed with a drop-forged piston, hardened 
steel roller-bearings for the eccentric, compres- 
sion spring of tempered steel flat wire and ball- 


Sets of 9, 11, 17 bits are fur- bearings to carry the weight of the door. 


nished in compact cases for 
the convenience of the user. 





These features make it the “Premier” hinge of 
It isn’t hard. Every mechanic needs the entire set in his work, and it its class 

resolves itself to a question of selling him once or seventeen times. Bring : spas 

out the value of the case, its use in keeping the bits in order and near at 

hand, preventing loss, etc. Try it. Send for Catalogue 1-42 
Forstner Bits are the only bits that are not dependent on a center or a ; ‘ 

level to guide them. They cut from the outer rim. The entire surface is 

oo. a ~~ =. we Some -: wey gt ag work is — -_ 4 
shed. ey bore their way through hard, knotty, cross grained wood, — 

leaving a smooth hole and clean, polished surface. Chicago Spring Hinge Company. 
Let us send you catalogues. Order through your jobber or direct. 

‘ a CHICAGO NEW YORK 

The Progressive Manufacturing Co. a dk, 


TORRINGTON, CONN., U. S. A. 
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OWELL 


( etitn S } OD adc TIL any 
—— 


— 


\ DOUBLE TESTING 
COSTS US 


A _\\ $10,000.00 ANNUALLY 


But it thoroughly assures us 
that every sprayer sold will 
work perfectly in the hands 
of the customer—that there 
will be no comebacks—no 
dissatisfaction—and that 
every sale will net the 
dealer a clean profit. 


This is but one of the 


extra good _ qualities 
found in Lowell spray- 


ers—one of the several 
things that make the 
Lowell line so thor- 
oughly _ satisfactory 
and the fastest sell- 
ing, most profitable 
line of hand and 
compressed 
air sprayers made. 


It costs no 
more to stock the 
best and it’s a lot 
more profitable. 
Ask your job- 
ber for Lowell 
sprayers. Cat- 
alog=_ gladly 


sent on re- 
cr ETT 


‘Senne 





s quest. 








LOWELL, MICH. 


All 
Double Tested 


Guaranteed- 


against Defects 

































Lowell Specialty Co. | 





E. C. Atkins & Co. Issues Catalog No. 20 


E. C. Atkins & Co., Indianapolis, Ind., recently issued Catalog 


| No. 20, covering the complete line of saws, tools, machine knives, 





| 
| 
| 


This is one of the most complete 
A great 


etc., which it manufactures. 
catalogs which E. C. Atkins & Co. has ever compiled. 





deal of care has been taken in the preparation of the catalog, 
which will no doubt be of great interest and value to dealers 
throughout the country. 

The book is profusely illustrated with many products shown 
in color. Among the items covered are saws of all kinds, saw 
tools, saw specialties, bench, wall and floor scrapers, machine 
knives, grinding wheels, files of all patterns and many other 
kindred items. 


Learn All You Can From the Salesman 


J fF you are the sort of man who won't take advice from 
anyone, you are going to miss many opportunities 
for help which would benefit you greatly. 
When a man grows a big head, feels that he can get 
along without the assistance of anyone, then others may 


_ soor note a decline in his effectiveness and success. 


The really big’man—the really successful man—is 
the one who is ever on the alert to get every little bit of 
knowledge possiblé to gain. 

The biggest men in the country hold conference for 
the purpose of getting the ideas of other men, and they 
hold meetings of their employees for the same purpose. 

You have an inflated idea of your own management. 

I think I voice the sentiments of the entire member- 
ship when I say: Gentlemen, we are glad to have you 
with us, keep up the good work.” Get your brother 
salesman to join hands with you in this good work.— 
Virginia Hardware Monthly. 





A Malleable Iron Clamp 


Hardware Specialty Mfg. Co., Temple, Pa., is manufacturing 
as part of its “Hardy” line of tools the Hardy Clamp. This 
is an exceedingly strong clamp, made of a malleable iron cast- 
ing. The screw is of heavy stock with deep machine cut acme 


thread. A long bear- 
ing eliminates broken 
threads. The Hardy 


clamp with its 





heavy ribbed frame, 
is made in eight sizes, 
ranging from a 2'4- 
in. to a 10-in. opening. 




















American Steel & Wire 
Company 





























Millions of farmers know that 
Barb Wire, made by the Ameri- 
can Steel & Wire Company, 
stands supreme in tensile strength, 
quality of steel, regularity of 
twist, extra heavy galvanizing 
and firmness of barbs 

The following brands are busi- 
ness builders for dealers: 
Baker Perfect Ellwood Junior 
Waukegan American Special 


Ellwood Glidden American Glidden 
Lyman Four Point 


Write for catalogue and prices 








American Steel & Wire Company 


Sales Offices: Chicago, New York, Boston, Atlanta, Birmingham, 
Cleveland, Worcester, Philadelphia, Pittsburgh. 
Buffalo, Detroit, Cincinnati, Baltimore, Wilkes-Barre, 

Louis, Kansas City, Minneapolis, St. Paul, 


a HARDWARE AGE : for May 31, 








t. 
Oklahoma City, Memphis, Dallas, Denver, Salt Lake City, 
*San Francisco, *Los An geles. *Portland, *Seattle, 
*United States Steel Products Co. 


1928 — 





The builder who is 
proud of his houses 
uses GRIFFIN 


Butts and H inges 





“ Branch Offices__. 


New York, 45 Warren St. 
Chieago, 555 W. Randolph St. 
Beston. 76 Batterymarch. 

San Franelseo, 703 Market St. 





55 





E AINE, PENNSYLVANIA 
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RITE 229227 


One of the fastest-selling and greatest profit-producing 
articles in the builders’ hardware field—the Rite Cupboard 
Latch, a notable member of the family of Rite Builders’ 
Hardware. 






Glass 





Slight 
pressure knobs 
on push furnished 
button in clear 
amber, 
opens— p 
gentle or black 
push 
door knobs in 
is securely 
latched > 
Fits any Standard 
door. 





With Metal Knob With Glass Knob 
Distributed by 


AMERICA’S LEADING JOBBERS 
Manufactured by 
Rite Hardware & Mfg. Corp. 


Los Angeles, Calif. 





POULTRY NETTING 


Galvanized Before and Galvanized c4fter Weaving? 




















— i . | lg vinion, 
Frei \. , ti Porches 
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INDOW ScREEN 
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Finish 
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és : =. a 
(7 GALVANIZED STEEL WIRE CLOTH 
In Grades 


Pre eae 48 CEOS PERS Pare Phan Faia so al 2 Ea 








€ Look for the tag, carrying our name, at the end of every roll! 


4| The Gilbert & Bennett Mfg. Co. 


WIRE CLOTH, NETTING and FENCING 
Galvanized Steel Wire Cloth in all Meshes and Gauges 


New York City Georgetown, Conn Chicage Kansas City 














WOOD SCREWS 


Rivets Roofing Nails Scratch Brush Wire 


THE BRIDGEPORT SCREW CO. 
Bridgeport, Conn., U. S. A. 


Representatives: 
George E. Quigley, Detroit 
Milton Pray Co., San Francisco, Los Angeles, Seattle 
G. M. Baird & Co., Memphis, Tenn. 

















Better Things 
Are Just Ahead 


for the dealer who makes his show windows 
attract customers by the use of the right ma- 
terial. 


The manufacturers who advertise in Hard- 
ware Age will be glad to supply the needed 
material, and each issue of Hardware Age 
will furnish you with examples of effective 
window displays that have proven successful 
for other stores. 


Hardware Age, 


239 West 39th St., New York City 
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Our Trade Mark Identifies the Genuine 


To insure both dealers and their customers getting 








the Genuine «N69 Bath Room Fixtures we stamp 


our Trade Mark on each item. 





This Trade Mark does more than identify the prod- 
uct, it signifies that every fixture is made from 
Solid Brass and of the best construction and finish. 
They last and give entire satisfaction. 





No. 3527 Sell dependable goods and hold trade. 8INSS® Bath 


Room Fixtures are made in over 300 designs. 


Ni Ask your Jobber to supply you. Send for latest 
Catalog and Price List. 


AMERICAN RING COMPANY 


Waterbury Connecticut 


Branch Offices: 


Boston—170 Summer St. New York—2 Hudson St. 
San Francisco—116 New Montgomery St. 
Chicago—29 E. Madison St. 





TRADE MARK 











DIXON’S GRAPHITE CUP GREASES 


flow readily down to bearing surfaces, and keep them cool from the start of the run. 


More durable than plain grease because of the added lubricating qualities of Dixon’s Flake Graphite. 
They may be safely used under conditions of heat and pressure where plain grease could not prevent 
overheating and cutting. 

Dixon’s Cup Greases are nfade in six degrees of hardness. 
Write for test sample and Circular 40-R. 


JOSEPH DIXON CRUCIBLE COMPANY 


Jersey City Xxx New Jersey 







Established 1827 
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» BOLTS > NUT 
Fy CAPSCRE 


in Big Business 


FOSIE R& 


Personal LE IX ( 





Two big plants, one in Cleveland 
and one in Chicago, assures 
prompt service to all sections 
of the country. 


The Foster Bolt & Nut Mfg. Company 


CLEVELAND CHICAGO 
Union Ave. and E. 72nd St. 6249 te 6265 West 65th St. 
Telephone Broadway 640 Telephone Hemieck 4484 











There’s Easy Money 
In House Numbers 


House numbers literally sell on 
sight when displayed in handy 
DELUXE Premax cartons of 50 assorted 
satin silver 

finished numbers each. 

aluminum The attractive Premax line of 
handsome brass and aluminum fig- 
ures satisfies every taste and 
pocketbook. 

Write today for samples and com- 
plete information on this sales- 
building item. 

NIAGARA METAL STAMPING /XCELITB 
HYCASTE CORPORATION design under 
stamped from 


clear glass 
real brass Dept. HA 5-31, Niagara Falls, N. Y. cover 


YERS Cree’ 
STORELADDERS 


MODERNIZE STORE METHODS 


I m3 provide gee storage Seoitien for shelf stock—to 

H it for clerks and stock men 
to. (ae with absolu te safety—to insure quick service for 

‘] wholesale or retail trade—install one or more 

~ MYERS NOISELESS CUSHION TIRE STORE LADDERS. 
Deep tread steps, full length hand grips, rubber tires, over- 

head track system. firm construction throughout, eliminate vibra- 

tion and noise and produce a ladder of ample oo, for 

nly—nea 


safety, convenience and efficiency. One style of 
design—attractively finished —any height —easily installed — 
meets most requirements. Circular on request. 



































me FE MYERS & BRO.co. 
ASHLAND, OHIO. 
PUMPS-WATER SYSTEMS-HAY TOOLS - DOOR HANGERS 











TRADE WARK 


SAMSON CORDAGE WORKS 


BOSTON, MASS. 


NY.) 5 On O10): 8 8) 


SAMSON SPOT, PHOENIX,and SACHEM BRANDS 
Clothes Lines, Masons’ Lines, Shade Cord 
Awning Line, Dumb Waiter Rope, etc. 


Send for catalog and samples 


BRAIDED CORDS +» COTTON TWINES 








Now 


more than 
ever before 


it is essential that you study 
your market reports care- 
fully and consistently. 
Every important price 
change in the trade is re- 
corded in these columns 
weekly. 


The MARKET REPORTS 
as found in HARDWARE 
AGE are the most authen- 
tic published. 


Use them as a_ buying 
guide. 


(eas. 


Hardware Age 


239 W. 39th Street, New York City 

















HARDWARE AGE for MAy 31, 1928 











You Can Fool Some 
of the People, etc.— 


But you can’t fool any- 
one with a box of poor 
quality, short weight 
tacks. There are too 
many of them. 


ATLAS 
Tacks & Small Nails 


Please every customer, every time 
a tack or nail is used. Full 
weight, honest count of quality 
tacks or small nails in every Atlas 
box. 


You take no chances, selling 
them. 


Order through your jobber. 


ATLAS TACK CORPORATION 
Fairhaven, Mass., and St. Louis, Mo. 








Real 
Merchandising 


Real merchandising consists in 
carrying standard lines of hard- 
ware and tools that are in con- 
stant, everyday demand. 


That is why the sale and turn- 
over on COES Wrenches is an 
incentive for both Jobbers and 
Dealers to keep well stocked. 
Do so. 


Sizes: 6” to 21” in both Knife- 
Handle and Steel-Handle pat- 
terns. 





yee Ama 
nena 


All leading Jobbers can supply 
you with COES Wrenches. 


( Bt ie ) 
Gtalog | “ne, 


in | @talog 


COES WRENCH CO. 


“In Business Since 1841” 
Worcester Mass. 









SELLING AGENTS 
Se) gg 2 ee 253 Broadway, New York 
JOHN H. GRAHAM & CO...113 Chambers Street, New York 
Also 61 Shoe Lane, London, E. C., England 
FENWICK FRERES......... 8 Rue de Rocroy, Paris, France 

















“Seeing Is Buying” 


It is hard for a dealer to 
buy Fly Screen Cloth from 
a photograph or illustration 
—a little retouching works 
wonders. 


We prefer to send you sam- 
ples cut from regular stock 
—then you can see and judge 
for yourself why SPARGO 
orders keep us busy the entire 
year. 


SPARGO WIRE CO. 
Rome i  - 





+ 


ere eerie 
“public cannot resist buying” 


Mr. Wilson’s letter ex- 
presses more emphatic- 
ally than we would 
dare claim, the busi- 
ness-building value of 
Heller fixtures and the 
satisfaction which in- 
variably goes with 
Heller service. Read it! 


“e @ © * sales have in- 
creased over the same 
period last year. With 

One of the “Turn-about” Door Disp! 

open display fixtures We Wall Cabinets in the great Wilson nd 
are able to display at wate:“tece at Baltae 
least 85% of our stock. ; 
Slow moving items are now more rapid : 
sellers and this of course will increase We can add nothing 
ad rate of eenoree. There has also to these statements 

en a@ very noticeable increase in the 
number of lady customers. Merchan- except to eer 2 that 
dise is displayed in such an inviting way YOu, too, will feel 
that the pubic aannit vous buying. We the same way about 
are very well pleased with our Heller jt when you install 
Equipment and will recommend your 
fixtures at all times. @ °° 2" _~—srnew Heller fixtures. 

J. L. Craig Wilson 


HELLER 
Business Building Store Fixtures 
W. C. HELLER & CO. 
O New Display Oo oe ey 


Tables etal Saw Rack 700 Bryant St., Montpelier, Ohio 


Nail Counte: 
Price Tickete f for 0 Dis Deer 20 Vesey St., Suite 500, 
Display Tables Wal Cabinets New York City 
5-31-28 58-A 
Write name and address 


Sa A 


NN 








oa the items you are interested in, 
tear out this ad and mail it today. 


in the margin below. 


SR AA her heme, 
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WIRE PRODUCTS 


for every need 


Cambria Fence 

Steel Fence Posts 
Wire—Barbed, Barbless and 
Twisted; Processed, Bright 
_ and Galvanized 
=: Nails—Cement-coated, Bright 
y Blued and Galvanized 
Wire Rods Staples 


BETHLEHEM STEEL org te 
General Offices: BETHLEHEM, 


BETHLEHEM 





























IVER JOHNSON 
EVERYDAY SELLERS 


BICYCLES 
VELOCIPEDES 
JUNIORCYCLES 
REVOLVERS 
SHOT GUNS 


Send for Catalogue and Prices 


MAKE EVERY DAY COUNT 


Iver Johnson’s Arms & Cycle Works, Fitchburg, Mass. 
New York: 151 Chambers St. Chicago: 108 W. Lake St. 
San Francisco: 717 Market St. 











Osborne High Grade Punches 


Arch Punches 
Revolving Punches 


Belt Punches 
Spring Punches 


A varied and attractive line for the Hardware Trade. Also: 
Leather Workers’, Trimmers’ and Upholsterers’ and Plumbers’ 
Tools. 

The above tools will please your customers, as well as our 
famous Round and Oval Punches 

Remember we have had one hundred years of successful manu 
facturing experience, employ only skilled workmen and use the 
finest quality of materials 

We stand back of every tool we make. Try us. 


Write for Catalog. 


Cc. 8. pated 3 & CO., NEWARK, N. J. 
TABLISHED 1826 





CORBIN 


The CORBIN SCREW CORPORATION 


The American Hardware Corp., Successor 
NEW BRITAIN, CONN. 
Warehouses—New York, Chicago, Philadelphia 


i 


} 
! 











White Duck T ] 

Canvas wae /~. Bag 
No. 6 White Duck 
Canvas bound witb 
shoe leather, Lock- 
stitched. Strong 
and roomy. Sizes 
12” to 24” long. 
Big sellers to Me- 
chanics ana Line 
men. Also Masons’ 
and Electricians’ 
Tool Bags, Plum- 
bers’ Tool Rolls, 
“y “ and Golf Bags. 

[ = Write. 





LENDZION LEATHER Goons Co., 3°47 Gian tt 





























vt int 








Western Factory—Dayton, Ohio 


TD) Tt Ta T 


Standard TireValves and ValveParts 





nt bemeces 





THE Ditt Merc. CoMPpaANy 
Cleveland, Ohio 


Manufactured in Canada by The Dill Mfg. Co. 
of Canada, Ltd., Toronto, Ont. 





A-P catalog No. 95 is an authentic buyers’ guide 

for garage door hardware, door hangers, overhead 

carriers, fire door hardware, rolling ladders, spring 

hinges. Keep yours at your finger tips. It will 

help you close many money-making hard- . 
ware jobs. 


ALLITH-PROUTY COMPANY 


DANVILLE, ILLINOIS 





The reputation of 
Brown £4 SHARPE 
Tou ts 


for Accuracy and Reliability 
finds them a ready market 
wherever metal is used 


BROWN & SHARPE MFG.CO 
PROVIPENCE RIUSA 


“Worlds NY cols elehne me) Maw. (au lla acy. 
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RUBBER GOODS AND SPECIALTIES 


370 ATLANTIC AVE., BOSTON, MASS. 





THE ELASTIC TIP COMPANY 


MANUFACTURERS OF 





SEND FOR ILLUSTRATED CATALOGUE OF OUR COMPLETE LINE OF 
FAST SELLING TIPS FOR ALL PURPOSES 











@¢etpn-~».-. a @® 
























caine Mr. inane padi Pi ec 
Electricians in 1855 — 
Auger Bit et Soldering Convenience 
, , t 
Quick Boring Thread hal { fey Hectrical Connection 
Single Lip and Spur ba )_orIntricate Job Needs ~ 
' | | 5s. SOLDERALL. 
Russell Jennings Mfg. Co. Av ‘THE SOLDERALL CO. Newark,N.J. 


Chester, Conn. 














Russell. Jennings 


Auger Bits 


REAL METAL Solder 
in Paste Form— 






























Results Guatineet Equal to Wire or Bar Solder. 4 


























LI Hooks, Etc. 


wood 








KEYSTONE ‘< 

















6é “99 
Soc-Kits 
Illustrated He. — 
Catalogue sent free erage 
showing full lines of iy EP Sai: hein 
is handy little 
Hooks and Hangers auto kit consists of With 7 Se ol 
a pressed steel case of hexagon 
of heavy gauge steel. 
Manufactured by steel containing sevén sockets of different sizes, and a 
9” hexagon steel handle. 
L. D. Berger Co. The quality socket wrench line. Special features 
59 N. Second St. of these wrenches make them best sellers. 
* Philadelphia, KEYSTONE MANUFACTURING CO. 
Buffalo, N. Y. 
Pa. Sales Repecsene Sa Dunn & Co., 
ew York—Chicago 



















































The Season Is Here 


Your women customers will buy (ae 
these Freezers in preference to 
any others. Just tell them how 
easily and quickly they can} 
make the many delightful ice 
cream and frozen dainties most 
any time and most anywhere 
at a very small cost. 

They take Pn > f little ice and salt and freeze so quickly, it’s really 
no trouble a 

They sell. e a reputation established by more than thirty-five 
— "or high class service and they stay sold. This means sure 
profits. 

The Blizzard is simpler in construction and a trifle cheaper, but 
sells as well as either the Lightning or Gem, and should be carried 


with either style to satisfy the demand. 
Better order now. Don’t get caught without the goods. Your 


Jobber can supply. 
NORTH BROS. MFG. CO. PHILADELPHIA, PA. 
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assified Opportunities 








Use the “Classified Opportunities Section” to reach Hardware Manufacturers, 


Classified Advertising Rates 


Opportunity Exchange Section S om 





Each additional inate. 


Manufacturers’ Agents, Jobbers, Jobbers’ Salesmen, Retailers and Retail Salesmen. 
BOXED DISPLAY RATES 


Positions Wanted Advertisements 
50% off rates quoted 


Address your advertisements and replies te 
Hardware Age, Classified Oppor- 








Set Solid, Minimum of 5 lines... .$3.00 
Each additional line. 60 


All Capitals, Minimum of 5 lines. 
hook additional MBs ane ss 


Average 10 words to a line 
Allow One Line for Keyed Address 


Samples of merchandise, literature, catalogs, etc., 


be abdreened 


eee eee enee . 





- 4.00 
80 4 insertions, 





Discounts for Classified Advertising 
10% pe 8 insertions, 15% 
°o 


Remittance Must Accompany Order 


uiring more than ordinary reforwarding postage should not 
to box numbers. 


tunities, 239 West 39th St., New 
York City 


Harpwars Ace is published each Thursday. 


Forms close Nine Days previous to date of 
publication. 





























= > — | 
BUSINESS OPPORTUNITIES POSITIONS WANTED 
T. H. WICKWIRE, JR... 
511 Fifth Ave., New York City HELP SPECIALISTS 
FOR THE HARDWARE INDUSTRY IN NEW YORK 


Factory Representation 
d from manufacturers who want real sales. 


lied 





Correspond 








ve 








IT WILL PAY YOU to investigate; we offer Financial Aid and Free 
Sites to industries locating in Newton Falls. Three railroads, electric 
freight service, main highways for trucking, the best supply of water in 
Mahoning Valley, right in the heart of the greatest industrial center in the 
world. NEWTON FALLS BOARD OF TRADE, Newton Falls, Ohio. 





ESTABLISHED MANUFACTURER OF LINE OF STANDARD 
HARDWARE SPECIALTIES, with well equipped pa in a good in- 
dustrial city in the Chicago Metropolitan District will consider consolida- 
tion in this city with similar concern on attractive basis. All negotiations 
confidential. Address Box H-971, care of Harpware Ace, New York. 





WESTERN OPPORTUNITY: Old established hardware business in 


heart of most successful western reclamation project. Crop values ten 





STATE 


MALE AND FEMALE 
EVERY APPLICANT INVESTIGATED AND GUARANTEED 
FOR TEN TIMES THE WEEKLY SALARY INVOLVED 


ABBYE EMPLOYMENT AGENCY, INC. 
Remington Building 


113 W. 42nd Street Bryant 7374-5-6 








u) 


POSITION WANTED—HARDWARE SALESM AN with large follow- 
ing in New England and New York—20 years’ continuous successful sell- 
ing experience to retail and jobbing trade. At present managing factor 
sales, but would like to make change by July 1st. 40 years old, marri 











million yearly. County wealth thirty million. Town pulation — Aidjeoss Minx 16077. care ; ‘ ‘ 
county, 17,000. Renowned healthful climate. Write f° Box 31, Las Address Box H-977, care of Hanpwass Acs, New York. 
Cruces, New Mexico. é ’ 
CATALOG COMPILING wa ah A ee your catalog compiled 
sii ye a on your premises. Seven years’ chief compiler with nationally known 
pene TIOMAL : pe 6 chngeeeeae el ig tag ier =. -oagon jobber _ undertake — of your next — br me 
_ ——% C3 ons of husband. Address Box H-976, care of HarpwarkE ey ani ebeerat naoules aan. Slow Tock, eee a aia 
GE, New York. 
a 








HELP WANTED 


WANTED: EXPERIENCED BUILDERS’ HARDWARE MAN imme- 
diately. Must be competent to list hardware from plans and write speci- 
fications. Location Schenectady, N. Y. Address Box H-969, care of Harp- 
ware Ace, New York. 








WANTED—HARDWARE CATALOGUE COMPILER with General 
Hardware knowledge, state age and salary expected. Give reference. 
Address Box H-962, care of Harpware Ace, New York City. 





WANTED—SALES MANAGER BY MANUFACTURER making com- 
plete line of Lawn Mowers. Good Salary and permanent position for right 
man. Address XY-Harpware Acer, New York City. 


POSITIONS WANTED 


POSITION WANTED BY RETAIL HARDWARE SALESMAN, 
age 37, married, 7 years’ experience, managed retail store 5 years, 2 years 
mechanics in University, special knowledge of paints, good reference pres- 
ent employer. Seeking permanent position account family. Save time, 
write direct to CHESTER MONTROSS, 412 East Washington Street, 
Hoopeston, Illinois. 











MECHANIC TOOL AND HARDWARE SPECIALTY SALESMAN, 
sixteen years’ experience, desires connection preferably with manufacturer. 
Acquaintance with jobbing and large retail trade in New York, Pennsvl- 
vania and central west. Satisfactory reference furnished, salary. Ad- 
dress Box H-974, care of Harpware Acze, New York. 





POSITION WANTED—AT PRESENT EMPLOYED, but desire new 
connection on or about July Ist, 1928, as Manager of credits or accounts 
receivable. Have had five years’ experience in this line. Prefer Southern 
Hardware connection. Age 27, married. Excellent references. Address 
Box H-961, care of Harpware Acg, New York City. 








SALES ACCOUNTS WANTED 








A MANUFACTURER OF 28 YEARS STANDING 


specializing in a very high grade line of special sheet metal products, and 
selling to hardware, miM supply, plumbing and steamfitting houses, is de- 
sirous of expanding their business through New York and New Jersey terri- 
tory, by acting as a distributor as well as a manufacturer. Will consider 
an agency or Geslers proposition on several active lines having outlet through 
this class of trade as well as public utilities and contractors. Address Bor 
H-967, care of Hanrpwarp AcE, New York. 








oS 








SALES REPRESENTATIVE: For New York Metropolitan District. 
Will establish New York Office with facilities for carrying consigned stock. 
Drawing account against commission. Have following in hardware and 
accessory trade. Excellent references. No objection to covering entire 
New York State if equitable arrangements can be made. Address Box 
11-979, care of Harpware Ace, New York. 





EXPORT-SALESMAN, TEN YEARS’ EXPERIENCE calling on 
hardware trade in foreign countries seeking connection with American 
manufacturer to look after interests in foreign markets; ry English, 
German, French and Scandinavian languages. Address Box H-973, care of 
HARDWARE Ace, New York. 





WE ARE IN THE MARKET for a manufacturer’s agency or a d 
specialty in ay and the ‘Middle West. We are in the olesale Far 
itors’ Sg ih ine in Chicago and are in .* oo to handle same. THE 
WHITE PPLY COMPANY, 5748 N estern Ave., Chicago, Illinois. 





CAN TAKE ON ONE OR TWO more lines , going to Jobbers and large 
Retail hardware in the Middle West. 25 years’ experience. Address Box 
H-980, care of Harpware Ace, New York. 
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Classified Opportunities 





SALES REPRESENTATIVES WANTED 


SALES REPRESENTATIVES WANTED 





SALESMAN WANTED, CALLING ON HARDWARE, Implement, 
and Mill Supply houses regularly, to sell, WIRE ROPE, MANILA ROPE, 
BINDER TWINE from Manufacturer’s stock in New York. Must have 
first class references and stand in good repute with his trade. To this 
man a fair commission will be paid promptly. Give your references and 
territory covered in first letter. Address Box H-978, care of HarpWARE 
AcE, New York. 


HARDWARE SALESMAN WANTELY-E xperienced man to_ travel 
in Middle Western States for reliable hardware manufacturer. Address 
giving experience and age, Box H-982, care of HarpwareE Ace, New York. 


SALESMAN WANTED—PREFERABLY WITH BUILDERS’ hard- 
ware training and experience for Minnesota, Iowa and Wisconsin. Men- 
tion former connections and compensation desired. Allith-Prouty Company, 
Danville, Illinois. 











SALES REPRESENTATIVE WANTED: SALESMEN CALLING 
regularly on Hardware Mill, Machinery and Auto Supply jobbers and 
larger dealers to sell high grade line of Grinding Wheels. Fully guaranteed. 
Straight commission basis. Discounts right; full transportation or liberal 
allowance; bound to repeat regularly. Carry two small pocket size samples. 
Goodrich ‘Grinding Wheel Co., 1500 West Madison Street, Chicago. 


REPRESENTATIVES WANTED—BUILDERS’ HARDWARE 
MANUFACTURER has interesting proposition for representatives in 
Middle Western and Eastern States. In replying state territory covered 
and give references. WEISER HARDWARE MANUFACTURING CO, 
INC., 8635 Otis Street, Los Angeles, Cal. 


COMMISSION SALESMEN IN EACH STATE for manufacturer of 
hand tools and hardware specialties. Advise territory covered and houses 
represented. Address Box H-638, care of Harpware Ace, New York City. 
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BABCOCK SPRUCE LADDERS 


Clear Air Dryed Spruce Full Strength of Material 
W. W. BABCOCK CoO., BATH, N. Y. 























ARMSTRONG BROS. Pipe Vises 
Make Fully Satisfied Customers 


Highest quality materials, superior design, 
excellent workmanship. Longest lasting 
vises made. Write for new Catalog. 


ARMSTRONG BROS. TOOL CO. 
314 N. Francisco Ave., Chicago, U.S.A 








Plain or enameled 


STRATTON ***.0.i38 
HANDLES 


For Small Tools, Utensils, Electrical Goods, Ete. 
Enameling, both baked and air dried. 


STRATTON MFG. CO. Stratton, Maine 


























Even the best of us can 
profit by observing what 
the other fellow is doing. 
This is particularly true in 
the hardware business. We 
have often been told of the 
successful outcome of some 


IT’S NEVER TOO LATE 
TO LEARN! 


After you read your copy 
of Hardware Age, go 
through it again and see 
how many of the merchan- 
dising ideas, stories and 
editorial hints you can try 
in your store. Remember, 
something new is always 
interesting. You'll find 
plenty that is new in Hard- 
ware Age. 


HARDWARE AGE 


merchandising idea _ that 
was prompted by a Hard- 239 West 39th Street 
ware Age story. New York, N. Y. 
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We Give an Absolute Two-Year Guarantee 
Covering This Check 
Illustration shows CHECK with HOLDER ARM; can be sup- 
plied with REGULAR ARM. 
Operates RIGHT or LEFT-HAND doors without any change 
in the mechanism. 
Circular upon request. 


THE OSCAR C. RIXSON CO. 


4450 CARROLL AVE. CHICAGO, ILLINOIS 
NEW YORK OFFICE, 10! PARK AVE., N. Y. 

















DOMES of SILENCE 


Every Home Needs Them 


Every piece of movable furniture in the 
home needs Domes of Silence. The 
housewife finds them easy to apply—a 
hammer is the only tool needed. Once 
on, they stay put and stay sold because 
they move easily and silently and last a 
lifetime. 

Our FREE Metal Display Cabinet makes sales 
(quickly. Ask your Job- 
ber for one when you 
order. 





We also make all grades of Sliding Casters, Pin 
Slides, Felt Slides, etc. 


DOMES OF SILENCE, INC. 
21 Pearl Street New York City 
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How much of the rent 
i. Do Your 
Window Displays 


Pay? 


Do you use your windows 
merely to let the passerby 
know you sell hardware, 
or do you put them to 
work as “Silent Sales- 
men?” You know a real 
salesman is much more 
valuable than a _ mere 
“Order Taker!” Why 
not put your window dis- 
plays in the selling class? 


Your files of Hardware 
Age describe and picture 
many window displays 
that have made money— 
displays that “Pay the 
Rent” and bring about 
the much sought Rapid 
Turnover. 


Put these ideas to work! 
HARDWARE AGE 


239 West 39th Street 
New York, N. Y. 
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Cams Oem O-<]J 
Easiest To Tell— 
Easiest To Sell 


Sand’s have made it so easy for car- 
penters, masons and bricklayers to tell 

















the GENUINE 





SAND’S*® LEVELS, PLUMBS and TOOLS 


that no mechanics need go wrong in buy- 
ing. The bright red or vermillion finish 
and Sand’s trade-mark now used on these 
products make identification quick and 
sure. 


But Sand’s don’t stop there, they link up 
the “Factory built-in accuracy,” clear 
vision and protected vials, rigid inspection 
tests and other features with advertising in 
class publications which make Sand’s 
Levels easiest to sell. 





Sand’s do more—they supply real sales 
helps and merchandising assistance to 
hundreds of jobbers’ salesmen and to thou- 
sands of retail hardware dealers. ‘These 
sell the Sand’s line, because they know 
from experience that every Sand’s Level, 
Plumb and Tool is an outstanding value 
at the price, readily sold without sales 
resistance. 


In Levels, especially, the Sand’s has been 
the standard for more than thirty years. 


And to safeguard your interest as well as your cus- 
tomers, Sand’s again inspect and check all Levels on a 
Brown and Sharpe straightedge just before shipment. 


Sand’s Levels Tell the Truth. 





Sand’s Level & Tool Co. 


8629-37 Gratiot Ave., Detroit, Mich. 


Sole Manufacturers and Distributors of Sand’s-Stevens 


Line Levels 


Sands Levels, Plumbs & Tools 


Sands Levels Tell the Truth 
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THAT “STAR SMILE 


The Smile of Satisfaction that 


you see on a mechanic's face 









when his tools do their job is 
always in evidence when he 
uses a Star Hack Saw Blade. 


“Live” Hardware Dealers today know that Star 
Hack Saw Blades are the Mechanic’s preference, 
and, by handling these blades, they can satisfy 
the constant demand, which produces larger 


turnover and greater profits. 


Your own jobber can supply you. 


STAR Hack SAW BLADES 


CLEMSON BROS., Inc., MIDDLETOWN, N. Y. 


















